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Register's  photo  coverage  of  the  1984  Olympics,  an  effort  that  was 
judged  worthy  of  the  1985  Pulitzer  Prize  for  News  Photography. 
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GREATER  CHICAGO  NEWSPAPERS 


“A  MARKET  APART” 

In  the  Chicago  market.  Greater  Chicago  Newspapers  have  always  been  a 
"market  apart,”  reaching  households  NOT  reached  by  the  Chicago  Tribune 
and  the  Chicago  Sun-Times.  To  complete  your  Chicago  buy,  you  need  GCN! 
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NOW  WITH  THE  SPEED  AND  ACCURACY 
OF  ELECTRONICS- 


Here  are  3  ways  to  be  completely 
informed: 

1  Access  a  comprehensive  ELECTRONIC 
INSURANCE  RESOURCE  LIBRARY, 
created  by  the  Independent  Insurance  Agents 
of  America,  which  can  be  at  your  computer 
fingertips.  Just  complete  the  coupon  below  and 
well  give  you  your  local  access  telephone  num¬ 
ber.  It  will  link  your  business  or  personal 
computer  with  modem  to  our  library  that 
includes  insurance  background  and  historical 
information,  loss 
statistics,  new 
products,  cover¬ 
ages,  legislation, 
regulations,  court 
decisions,  major  i 
catastrophes, 
industry  trends 
and  much  more! 


toss  DATA 


2  Use  the  IIAAs  toll-free  number— 1-800- 
221-7917— (or  212-285-4250  in  New  York 
State)— and  we  will  give  you  sources  for  infor¬ 
mation  on  any  insurance  subject  you 
are  covering. 

3  Refer  to  a  comprehensive  media  kit— 
FREE  for  the  asking.  It  contains  back¬ 
ground  information  on  the  Property/Casualty 
Industry  and  the  Independent  Agency  Sys¬ 
tem,  plus  a  directory  for  additional  source 
material,  an  alphabetical  list  of  State  Insur¬ 
ance  Commissioners  with  phone 
numbers  and  a  list  of  top  insurance 
executives. 

Complete  this  coupon  for 
your  computer  access  number 
•  ^  and  your  FREE  media  kit! 


yovr/ tndtpendent] 
Jnsinaa  / I^GENT  / 


Independent  Insurance  y^ents 
of  America 

IMCORPORAIH)  100  Church  Street,  New  York,  NY  10007 
Attn:  Ms.  Barbara  A.  Morris 

□  Please  send  me  our  local  access  number  to  your  com¬ 
puter  library,  and  background  information  on  utilizing 
the  system. 

□  Please  forward  a  FREE  media  kit. 
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Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 
International  Newspaper  Financial  Executives).  National  Spring 
Conference.  The  Homestead,  Hot  Springs,  Va. 

54— Society  of  American  Business  and  Economic  Writers  Annual 
Meeting,  Roosevelt  hlotel.  New  York  City. 

64— American  Newspaper  Publishers  Association,  Fountainebleau  Hilton, 
Miami  Beach. 

10-11— Virginia  Press  Association,  Advertising  Conference,  Omni  Hotel, 
Norfolk. 

10-12— The  Pittsburgh  Conference,  Interdisciplinary  Program  for  Editors. 
Photographers.  Artists,  Reporters  and  Picture  Editors,  Holiday 
Inn-Green  Tree,  Pittsburgh. 

15-17— Newspaper  in  Education  Conference,  Park  Plaza,  Toronto,  Canada. 

15- 16— American  Association  of  Advertising  Agencies,  Annual  Meeting, 

Greenbrier  Hotel,  White  Sulphur  Springs,  W.Va. 

16- 17— Allied  Daily  Newspapers,  Publishers'  Annual  Meeting,  University  of 

Alaska,  Anchorage. 

17- 16— Alaska  Jourrralism  Week,  Alaska  Newspaper  Association  Trades  Fair, 

University  of  Alaska,  Anchorage. 

19-20— Mid-Atlantic  Circulation  Managers  Association,  North  Myrtle  Beach 
Hilton,  Myrtle  Beach,  S.C. 

19-21— SNPA  Key  Executives  Conference,  Westin  Hotel.  Galleria  Mall, 
Dallas. 

19-22— New  England  Association  of  Circulation  Executives,  Annual  Meeting 
Red  Jacket  Inn,  Bass  River,  Cape  Cod. 

19-22— New  York  Circulation  Managers  Association,  Holiday  Inn,  Auburn. 
19-22— Pacific  Northwest  Circulation  Managers  Asssociation,  Inn  on 
Park,  Spokane,  Wash. 

19- 23 — International  Newspaper  Promotion  Association,  Westin  Hotel, 

Boston. 

21  -23 — Conferences  for  Journalists,  The  Changing  Face  of  Religion  in  America 
Watergate  Hotel,  Washington,  D  C. 

31-6/1— Pennsylvania  Press  Conference,  Hershey  Lodge  and  Convention 
Center,  Hershey,  Pa. 

JUNE 

4-7— Suburban  Newspapers  of  America,  Annual  Convention,  Loew's 
L'Enfant  Plaza,  Washington,  D.C. 

4-6— National  Association  of  Advertising  Publishers,  Annual 

Convention,  Shoreham  Hotel,  Washington,  D.C. 

6-8— Wisconsin  Newspaper  Association,  Annual  Convention,  Olympia 
Resort,  Oconomowoc. 

6-12— ANPA  Operations  Management  Conference  &  Exposition,  Hilton 
Riverside  and  Towers  &  Sheraton  New  Orleans  hotels:  Rivergate 
Exhibition  Center  &  New  Orleans  Convention  Center. 

9-13 — International  Circulation  Managers  Association,  Hyatt  Regency, 
Columbus.  Ohio. 

13-15— Kentucky  Press  Association,  Summer  Convention,  Executive 
Inn,  Paducah. 

13-15— Mississippi  Press  Association,  Annual  Convention,  Biloxi  Hilton, 
Biloxi. 

13-16— Georgia  Press  Association,  Convention,  Jekyll  Island  Hilton, 
Jekyll  Island. 

17-19— Organization  of  News  Ombudsmen,  Annual  Meeting,  Minneapolis 
Plaza  Hotel,  Minneapolis. 

20- 23— Investigative  Reporters  and  Editors,  Annual  Conference,  Chicago 

Hyatt  Regency,  Chicago. 

Seminars!  Workshops/Clinics 

MAY 

5-10— American  Press  Institute.  Managing  Computer  System  Application, 
Reston,  Va. 

12-15— SNPA  Foundation  Seminar,  Newsroom  Management,  Richmond 
(Va.)  Newspapers. 

12-22— American  Press  Institute,  Executive  Editors  and  Managing  Editors, 
Reston,  Va. 
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ABOUT  AWARDS 


JOHN  HAY  WHITNEY  AWARD.  Richard  H.  Boyd, 
managing  editor  of  the  weekly  Enterprise  in  St.  Mary’s 
County,  Maryland,  has  won  the  1985  John  Hay  Whitney 
Journalism  Award  for  his  efforts  to  draw  attention  to  pollu¬ 
tion  in  Chesapeake  Bay. 

The  award  provides  a  10-month  tenure  as  copy  editor  on 
the  International  Herald  Tribune  in  Paris,  France. 


MISSOURI  HONOREES.  The  School  of  Journalism  at 
the  University  of  Missouri,  Columbia,  has  selected 
photographer  Arnold  Newman  as  one  of  the  1985  reci¬ 
pients  of  its  Honor  Medal  for  Distinguished  Service  to 
Journalism. 

Newman  is  known  for  his  environmental  photographs. 

The  other  Honor  Medal  winners  are  Sarah  McClendon, 
Fred  W.  Friendly,  emeritus  professor  of  broadcast  jour¬ 
nalism  at  Columbia  University;  Bill  Bray,  executive  direc¬ 
tor  of  the  Missouri  Press  Association;  and  Jo  Foxworth, 
president  of  the  Jo  Foxworth  advertising  agency. 

Dong  A  Ilbo,  the  largest  independent  daily  in  South 
Korea,  was  also  honored. 

CAMP  FUND  WINS.  The  Los  Angeles  Times  Summer 
Camp  Fund  was  named  the  recipient  of  the  1984  Eleanor  P. 
Eells  Award  for  program  excellence. 

The  award  is  presented  annually  by  the  American 
Camping  Association  and  the  Fund  for  the  Advancement 
of  Camping  to  individuals  and  organizations  who  encour¬ 
age,  promote  and  document  new  ideas  in  camping. 


POPULATION  AWARDS.  Several  U.S.  newspapers 
and  journalists  were  among  the  17  recipients  of  the  Popula¬ 
tion  Institute’s  1985  awards  for  excellence  in  reporting  on 
population  issues  in  the  western  hemisphere. 

Paul  Goodsell  and  James  Flanery  of  the  Omaha  World 
Herald  won  an  award  for  best  team  effort  for  their  eight- 
part  series  on  the  consequences  of  population  growth  in 
Latin  America. 

David  Willis,  Christian  Science  Monitor,  was  cited  for  . 
best  individual  reporting  effort,  while  the  Los  Angeles 
Times  was  chosen  for  best  editorials  on  population  issues. 

Ernest  B.  Furgurson,  Baltimore  Sun,  Georgie  Ann 
Geyer  of  Universal  Press  Syndicate  and  Hobart  Rowen, 
Washington  Post,  share  the  honors  for  best  columnist. 

Jimmy  Margulies,  Houston  Post,  was  named  best  car¬ 
toonist. 

Mexico  City  News  was  named  the  best  English  language 
daily  in  Latin  America  on  population  issues  and  Nove- 
dades  of  Mexico  City  was  named  best  daily  in  Latin 
America. 


IN-HOUSE  WINNERS.  The  Evening  News  Association, 
publisher  of  the  Detroit  News  announced  1 1  winners  of  its 
James  E.  Scripps  Awards.  The  Awards  include  a  certifi¬ 
cate  and  $1,500. 

The  winners  are:  Ric  Bohy,  Detroit  News;  Mark  Feld- 
stein  and  Judy  Fiterma,  WDVM-tv,  Washington;  John 
Hussar,  Palm  Springs  Desert  Sun;  Stephen  Swanson,  In¬ 
dio  Daily  News;  Sandy  Rathbun  and  Jamie  Lopez,  KOLD- 
tv,  Tucson;  George  Tomek,  Steve  Hauck  and  Steve 
Neumann,  KTVY,  Oklahoma  City;  an  Action  News 
Team,  KVUE-tv,  Austin;  James  Rutherford,  Vineland 
Times  Journal;  the  news  staff  of  WALA-tv,  Mobile;  David 
McDonald,  Hammonton  News;  and  a  WWJ-tv,  Detroit, 
task  force. 
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Nciw  you  don^  need  an  enormous  copier 
lo  make  enormous  copies* 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that’s  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere. 

Making  copies  on  the 
NP-2436  is  fast,  easy  and 
economical.  Just  feed  your  VHr 
original,  and  walk  away  with 
your  copy  seconds  later.  Use  ^  \ 

the  built-in  roll-fed  paper  & 
supply  or  use  the  single-sheet  % 
bypass  for  different  paper  jk 

M  ^  1 


stock.  Either  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color:  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the  NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 

J  Canon 

PLAIN  WVPER  COPIER 
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Editorial  workshop 

By  Roy  H.  Copporud 


A  Little  Learning 

No.  608 

Unless  I  am  mistaken,  journalism  stands  alone  as  an 
occupation  for  which  academic  instruction  is  often  viewed 
with  suspicion,  if  not  mistrust.  This  is  indeed  a  strange 
state  of  affairs.  Sometimes,  but  not  always,  the  denigra- 
tors  of  journalism  schools  did  not  attend  one  themselves, 
and  therefore  their  views  may  be  self-serving. 

Still,  where  there  is  smoke,  as  the  saying  goes,  there 
must  be  fire.  And  it  is  indisputable  that  criticism  of  journal¬ 
ism  schools  has  cropped  up  repeatedly  throughout  their 
history,  and  is  unlikely  ever  to  die  out  unless  certain 
unlikely  reforms  are  accomplished. 

Relations  between  journalism  schools  and  academe  in 
general  have  been  uneasy  from  the  beginning.  In  1935, 
Carl  D.  Ackerman,  dean  of  the  then  newly  constituted 
Columbia  Graduate  School  of  Journalism,  said  in  his 
annual  report  to  the  president  of  the  university  that  a 
college  degree  was  practically  worthless  in  determining 
fitness  for  newspaper  work. 

This  reinforced  my  inclination  to  seek  employment, 
having  completed  two  years  of  college  and  confident  that  I 
knew  it  all.  Obsessed  since  high  school  with  a  passion  to  be 
a  reporter,  I  took  a  job  on  the  local  daily.  Enough  about 
me,  except  that  four  years  later  I  returned  to  take  a  degree 
—  but  not  in  journalism. 

Whether  Ackerman’s  assessment  was  right  or  wrong, 
the  prejudice  against  college  training  in  general  that  was 
once  widespread  among  editors  has  long  since  dis¬ 
appeared.  I  believe  it  was  generated  in  the  days  when 
many  editors  had  begun  their  careers  as  copyboys  and 
looked  with  ajaundiced  eye  on  anyone  having  more  educa¬ 
tion  than  high  school.  This  attitude  was  fortified  by  unhap¬ 
py  experiences  with  college  graduates  who  proved  incom¬ 
petent  as  reporters. 

Some  years  ago  the  noted  editor  and  publisher  Creed 
Black,  in  an  article  in  Quill,  cautiously  reached  the  verdict 
that  “a  good  journalism  school”  could  offer  valuable  prep¬ 
aration,  while  conceding  that  not  all  journalism  schools  are 
good.  Black  also  took  a  swipe  at  the  Journalism  Quarterly 
as  offering  little  that  he  could  understand,  much  less  apply. 

These  ruminations  are  prompted  by  reading  an  inter¬ 
view  the  other  day  with  Charlayne  Hunter-Gault,  the  dis¬ 
tinguished  correspondent  for  the  MacNeil/Lehrer  News 
Hour  on  public  television.  She  advised  aspiring  journalists 
to  “forget  about  graduate  school  and  stay  out  of  journal¬ 
ism  school;  stick  with  the  humanities.” 

What  it  all  comes  down  to  is  that  without  talent  for 
writing  and  the  reporter’s  innate  curiosity,  which  no 
school  can  impart,  journalism  instruction  is  as  useless  as 
teaching  music  to  the  tone-deaf.  It  is  well  known  that  many 
a  journalism  professor  could  not  hold  down  a  job  on  a 
respectable  newspaper.  As  for  the  Journalism  Quarterly, 
its  chief  function  is  to  serve  as  a  vehicle  for  the  publication 
that  is  usually  essential  to  academic  promotion.  Journal¬ 
ism  professors  are  regarded  as  at  the  bottom  of  the 
academic  lacking  order,  and  the  opacity  of  the  Journalism 
Quarterly  is  part  of  a  desperate  struggle  to  overcome  this 
real  or  imagined  inferiority. 
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UPl  reaches  payout  deal 
with  Internal  Revenue  Service 

United  Press  International  has  reached  a  payout  sched¬ 
ule  with  the  Internal  Revenue  Service  for  $1.77  million  in 
outstanding  payroll  taxes  for  the  fourth  quarter  of  1984. 

The  IRS  filed  a  lien  against  UPI  to  protect  its  interests, 
but  the  news  service  said  the  lien  would  not  be  enforced  if 
UPI  adheres  to  the  payout  agreement. 

An  IRS  official  attended  a  recent  meeting  UPI  held  with 
its  creditors  as  part  of  its  effort  to  negotiate  a  recapitaliza¬ 
tion  plan.  According  to  UPI,  the  IRS  discussed  its  claim  at 
that  meeting. 

UPI  reported  an  operating  profit  of  $1.1  million  for  the 
fourth  quarter  of  1984.  The  news  service  stated  that  its 
results  for  the  quarter  included  the  accrual  for  taxes  that 
will  be  remitted  in  the  payout  plan. 

UPI  said  it  does  not  owe  any  payroll  taxes  prior  to  the 
fourth  quarter  of  1984  and  is  current  for  all  1985  payroll 
taxes. 

17-hour  strike  costs 
newspaper  $1  million 

A  17-hour  strike  by  81  janitors  at  the  Philadelphia  In¬ 
quirer  cost  the  newspaper  $1  million  in  lost  revenues  as 
drivers  of  the  affiliated  Teamsters  Union  refused  to  cross 
the  picket  lines  and  distribute  the  newspaper. 

William  Broom,  vice  president  for  public  affairs,  said 
the  drivers’  action,  after  the  strike  began  at  12:01  a.m., 
resulted  in  the  Inquirer  having  “to  rebate  everything  to  all 
advertisers”  in  its  Sunday,  April  14,  edition. 

The  drivers  were  in  violation  of  their  contract.  Broom 
said.  The  Inquirer  went  to  court  and  got  a  temporary 
restraining  order  against  the  drivers,  but  it  was  “rendered 
moot”  when  the  strike  was  settled  later  that  day,  he  said. 

The  settlement  calls  for  the  janitors  to  receive  an  in¬ 
crease  in  pay  and  benefits  amounting  to  $58.91  a  week. 
Broom  said  $45  of  that  increase  is  retroactive  to  April  14, 
1984,  when  the  contract  expired. 

The  new  contract  will  expire  on  August  31,  1985. 
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Flexography  cuts  printed  waste? 

You’ve  got  thirty  seconds  to  tell  me  how! 


Very  simply: 
more  uniform  inking. 

The  Koppers  KOP-FLEX  flexo¬ 
graphic  newspaper  printing  sys¬ 
tems  eliminate  the  make-ready 
problems  associated  with  letter- 
press  and  offset  newspaper 
printing  systems.  Therefore, 
flexography  significantly  reduces 
the  amount  of  printed  waste 
generated  during  make-ready. 

In  fact,  a  saleable  copy  is 
obtained  virtually  on  the  first 


revolution.  How  do  we  accom¬ 
plish  it?  By  using  keyless  inking 
and  water  borne  ink. 

Keyless  inking  means  that  the 
critical  settings  of  ink  keys  are 
eliminated.  Koppers  uses  an 
engraved  anilox  roller  with  a 
reverse  angle  doctor  blade 
system  to  assure  uniform  inking 
at  all  speeds  with  minimum 
attention.  By  using  water  borne 
inks  we  eliminate  a  major  cause 
of  make-ready  waste  ...  the 
need  to  maintain  a  precise  ink 
and  water  balance.  Reduced 


paper  waste  is  only  one  of  the 
economic  advantages  to  the 
Koppers  flexographic  system. 

To  get  the  complete  story  call  or 
write  Vince  Lapinski  at  Koppers 
today. 

Koppers  Company,  Inc. 

Web  Press  Department 
Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 


W-853 


Agood  newspaper 

buJlds  a  case  for  faster  reporting. 

The  Seattle  Times  is  the  first  newspaper  in  the 
country  to  free  reporters  tied  down  by  phone  lines. 

Now  Times  reporters  have  unheard-of  mobility 
thanks  to  two  of  today’s  latest  electronic  advance¬ 
ments,  the  cellular  phone  and  the  portable  computer. 

The  battery  powered  phone  and  computer  are 
contained  in  a  briefcase.  This  means  reporters  can 
cover  news  from  a  remote  forest  as  easily  as  they  can 
from  the  cement  jungle. 

In  a  business  that  is  a  slave  to  the  clock,  sending 
stories  through  the  air  allows  us  a  little  more  breathing 
room.  That  can  mean  the  difference  between  meeting 
or  missing  a  deadline.  Or  turning  a  good  story  into  a 
great  one. 

The  Seattle  Times’  commitment  to  excellence 
doesn’t  stop  here.  The  computer  and  cellular  phone 
system  is  just  one  way  we’re  answering  the  call  to 
produce  the  finest  »  ^  ^ 

newspaper  possible.  ChC  Seattle  UmeS 
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Robart  U.  Bro«m,  PraaMant  Jamaa  Wright  Brown 

Pardhi^  C.  Taubnar.  Publlahar  Publiahar,  Chairman  of  tha  Board,  191SM9S9 


Pentagon's  pool  test 

The  Pentagon’s  test  of  the  new  pool  arrangements  for  covering 
sensitive  military  operations  suffered  from  lack  of  planning  and  bad 
judgment  on  both  sides. 

However,  after  all  the  charges  about  who  might  have  been  re¬ 
sponsible  for  a  breach  of  security,  the  fact  remains  that  there  were  no 
broadcasts  nor  published  stories  about  the  military  exercise  in  Hon¬ 
duras  until  after  the  Pentagon  lifted  the  embargo.  In  that  sense, 
security  was  observed.  A  lot  of  people  knew  about  the  exercise  but  it 
was  not  publicized. 

Some  people  have  suggested  the  Pentagon  deliberately  “set  up” 
the  press  to  prove  it  could  not  be  trusted.  It  would  seem  to  be  more 
accurate  to  suggest  military  officers  were  less  than  cautious  in  pro¬ 
tecting  their  own  information.  Planning  for  the  exercise  had  been 
under  way  for  over  a  month  and  involved  the  military,  the  U.  S. 
government,  including  the  State  Department,  and  the  government  of 
Honduras.  One  reporter  has  said  it  had  been  rumored  in  the  Penta¬ 
gon  corridors  for  some  time.  Security  was  like  a  sieve  and  one  call 
about  the  story  came  from  Honduras  while  the  embargo  was  still  on. 
Unauthorized  personnel  even  were  permitted  at  Andrews  Air  Force 
for  the  takeoff  of  pool  reporters. 

As  for  the  press,  the  rules  about  the  conduct  of  pool  reporters  as 
well  as  their  editors  must  be  redefined.  It  is  unrealistic  for  the 
Pentagon  to  assume  that  a  pool  reporter  should  not  tell  his  immediate 
superior  that  he  has  been  summoned.  But  should  that  knowledge  be 
transmitted  farther?  We  don’t  think  it  is  reasonable,  under  security 
regulations,  to  permit  broadcasters  to  advise  each  other  to  set  up 
lines  for  an  expected  story  any  more  than  it  would  be  reasonable  for  a 
newspaper  editor  to  tell  the  composing  and  pressmen  foremen  that  a 
big  bre^  is  coming  from  a  certain  reporter.  That  is  the  sort  of  thing 
rumors  feed  on,  and  security  is  not  served  by  it. 

The  most  unfortunate  thing  about  the  whole  incident  is  the  way 
some  members  of  the  press  have  been  bad-mouthing  themselves,  or, 
at  least,  allowing  themselves  to  be  used  as  the  tools  for  that  purpose. 
Some  members  of  the  press  talked  too  much  among  themselves  about 
the  exercise,  as  did  many  of  the  military,  but  the  press  did  not  break 
the  story  before  it  was  authorized  to  do  so  and  should  not  be  accused 
of  doing  so. 


Charter  Mamtwr 
Audit  Bureau 
of  Circulation 
Member  American 
Nawapapar 
PubNshars  Association 
6  mo.  avg.  circulation  September  30, 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  bean  merged;  Tha  Journalist  established 
March  22, 1884;  Newspapardom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 


Editor 

Roben  U.  Brown 
Now*  EdHor 
John  P.  Consoli 
Assoclat*  Editors 

David  Astor,  George  Gameau,  M.  Kathleen  Guzda, 
Andrew  Radotf,  Lenora  Williamson 
MIdwost  Editor 
Mark  Fitzgerald 
Washington  Editor 
James  E.  Roper 
Wsst  Coast  Corrsspondsnt 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 

Salas  Rsprsssntativos 

Marc  Goldstein,  Robert  J.  Mathes, 

Charles  E.A.  Muldaur,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Managsr 
Karen  Raugust 
Circulation  Managsr 
Wilfred  E.  Richards 
Photocomposition  Managsr 
Rachel  C.  In 
Librarian 
Juanita  Hatcher 


OFnCES 

Gsnsral:  11  West  19th  Street,  New  York,  N.Y. 
1 001 1:J21 2)  675-4380. 

Chicago:  Time  Life  Bktg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (3^12)  645-0123.  Mark  Fitz- 
gerakj.  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E.  Roper,  Editor. 

Long  Bosch:  369  Seville  Way,  Long  Beach,  Calif. 
^1 4;  (21 3)  597-1 1 59.  M.  L.  Stein,  Correspon¬ 
dent. 

Los  Angsiss:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
sentatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Richard 
Sands— Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donakj  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 


i^ABP 

ANPA 

1984—28,882 


Circulation  at  record  high 

Daily  newspapers  have  defied  the  doomsayers  once  again  by  estab¬ 
lishing  circulation  records  in  1984.  Total  daily  circulation  reached  a 
record  high  of  63,081,740  at  the  end  of  September,  according  to  the 
Editor  &  Publisher  International  Year  Book  published  this  week. 
That  is  a  gain  of  437,137  copies  per  day  over  the  1983  figure.  The 
record  was  made  in  spite  of  a  net  loss  of  13  daily  newspapers  by  the 
end  of  the  year  —  1,688  compared  to  1,701  the  previous  year. 

As  expected,  the  growth  was  in  the  morning  field  with  an  increase 
of  12  papers  and  a  gain  of  about  1,800,000  copies. 

As  it  has  many  times  in  the  past,  the  newspaper  business  has  rolled 
with  the  competitive  punches  and  is  growing.  Don’t  count  it  out. 
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Letters  to  the  Editor 


She’s  shocked  by  Reporters  Committee  report 


Was  it  accident,  intention  or  a 
sense  of  humor  that  saw  E&P's  hor¬ 
rifying  article  listing  the  Reagan  admi¬ 
nistration’s  attempts  to  smother  the 
flow  of  important  information  (E&P, 
April  6)  followed  by  ads  containing 
pro-freedom  quotes  from  Abraham 
Lincoln  and  Thomas  Jefferson? 

Your  shocking  report  from  the  Re¬ 
porters  Committee  on  Freedom  of  the 
Press  was  followed,  several  pages  lat¬ 
er,  by  an  ad  from  the  Association  of 
American  Railroads,  in  which  Lin¬ 
coln  was  quoted  as  saying  in  1859, 
“Those  who  would  deny  freedom  to 
others  deserve  it  not  for  themselves, 
and,  under  a  just  God,  cannot  long 

retain  it.” 

And  two  pages  after  that,  in  a  Coors 
brewing  company  ad,  we  see  Thomas 
Jefferson  backed  by  the  Capitol 
dome,  the  flag  and  a  newspaper, 
speaking  from  1787:  “Were  it  left  to 
me  to  decide  whether  we  should  have 
a  government  without  newspapers  or 
newspapers  without  a  government,  1 
should  not  hesitate  a  moment  to  prefer 
the  latter.” 

I  am  a  fairly  well-read  member  of 
the  reading  public,  and  a  former  jour¬ 
nalist,  but  most  of  the  information  in 
the  Committee’s  report  was  new  to 
me. 

If  I  am  that  ignorant,  then  millions 

of  other  readers  might  be  ignorant 
too,  and  1  suggest  that  editors  and 
publishers  reprint  your  article  for 
mass  consumption. 

Perhaps  it  will  modify  the  attitude 
of  those  who  only  think  newspapers 
are  out  to  “dig  up  dirt,”  and  perhaps 
such  information  will  cause  voters  to 
put  pressure  on  their  congressmen 
when  those  25  information-repressing 
bills  come  up  on  the  floor. 

Linda  Cornett 

54  Smithfield  St. 

Buckhannon,  W.Va.  26201 

Says  sportswriter  got 

Poor  little  Joan  Ryan.  Those  nasty 
Birmingham  football  players,  whose 
locker  room  she  had  invaded,  “yelled 
insults  at  (her)  and  made  dirty  re¬ 
marks  to  each  other.”  One  of  those 
dirty  naked  men  even  stroked  the  calf 
of  her  leg  with  the  plastic  handle  of  a 
razor.  Poor  little  Joan! 

What,  may  1  ask,  gives  a  female 
sportswriter  the  license  to  invade  the 
privacy  of  a  men’s  shower  room  when 
the  players,  after  a  rough  game,  are 
seeking  the  relaxation  of  a  much 
needed  shower?  Common  decency 
should  forbid  it. 

New  Haven  did  it  too 

what  she  deserved 

If  a  Washington  reporter,  male  or 
female,  should  follow  the  President 
into  the  men’s  room  to  question  him 
about  a  pronouncement  he  had  just 
made.  Secret  Service  men  would 
most  certainly  toss  him  or  her  out  on 
their  ear. 

Stallions’  president  Jerry  Sklar 
probably  should  have  tossed  Joan  out 
on  her  ear  instead  of  standing  in  the 
doorway  chuckling.  Perhaps  he  was 
hoping  his  players  were  teaching  her  a 
lesson. 

A  good  sportswriter  covering  a 
game  should  gather  sufficient  materi¬ 
al  during  the  game  to  give  her  or  his 
readers  a  good  report  on  the  contest. 

That’s  really  all  they  expect.  An  in¬ 
terview  with  a  player  can  make  a  good 
second-day  story  and  be  obtained  in  a 
more  comfortable  location  than  a 
locker  room  full  of  naked  men. 

Suggesting  that  players  be  ushered 
into  an  interview  room  for  lady  re¬ 
porters,  Joan  remarks  that  “women 
(now)  must  go  into  the  locker  room  in 
order  to  perform  their  jobs.”  Is  that 
what  your  editor  says,  Joan? 

Wonder  if  any  male  sportswriters 
have  tried  to  enter  the  locker  room  of 
female  sports  participants  for  dead¬ 
line  interviews? 

Rocky  Clark 

(Clark  is  retired  Sunday  editor  of 
newspapers  in  New  Haven  and 
Bridgeport.) 

I  enjoyed  Mark  Fitzgerald’s  cover¬ 
age  of  the  move  of  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dispatch. 
I  feel  badly,  however,  that  someone 
did  not  touch  base  with  our  papers  at 
the  time  as  we  would  have  been  eager 
to  offer  some  advice. 

As  reported  in  the  E&P  article  on 
page  30  of  the  July  4, 198 1 ,  edition,  the 
New  Haven  Register  and  Journal- 
Courier  made  the  move  “without 
missing  an  editon,  the  move  was 
accomplished  over  two  weekends.” 

Bob  Nevola,  our  move  co¬ 
ordinator,  could  have  shared  the  joys 
of  not  missing  a  single  edition  in  a 
two-weekend  situation  that  was  later 
duplicated  in  St.  Paul. 

We  are  glad  the  Pioneer  Press  and 
Dispatch  also  came  through  un¬ 
scathed  in  the  building-to-building 
transfer  of  a  fully  electronic  news¬ 
paper. 

William  T.  Guthrie 

(Guthrie  is  vice  president,  marketing, 
The  Jackson  Newspapers,  Inc.) 
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FROM  WASHINGTON  .  .  . 

"I  have  a  press  release  here  that  s£^  Thurs- 
tkty  is  the  50th  anniversary  of  the  beer  can. 

“Thanks  a  lot 

“My  father  was  bom  before  airplanes  or 
TV  or  even  radio,  and  /  used  to  think,  My 
God  that  is  old  That  is  an  old  guy. 

“Now  /  see  I  was  bom  before  the  beer 
can. . . . 

“I  thought  beer  cans  went  back  to  when 
guys  in  bowler  hats  brought  their  suds 
home  from  the  saloon  in  little  tin  buck¬ 
ets  .. .” 

— Michael  Keman  of  The  >Xkshington  Post 

Ea^  reading  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SEBViCE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


HARRISBURG 
RATED  AMONG 
TOP  8  CITIES 
IN  THE  U.S. 


W 

W  We  suspected  it  all  along. .  .and  now  it’s  official. . . 
according  to  the  Qtizen’s  Forum  on  Self-Government  of  the 
National  Municipal  League,  Inc.,  and  USA  Ibday,  Harris¬ 
burg  is  one  of  8  out  of  500  cities  dubbed  an  “All-American 
aty”  for  1985. 

No  dty  has  tried  harder,  with  greater  success,  than 
Harrisburg  to  solve  the  problems  that  plague  today’s  mod¬ 
em  metropolitan  areas. 

Among  our  recent  achievements — ★  2,170  new  jobs 
this  past  year — a  175%  increase  since  1983 — unemploy¬ 
ment  rate  only  5.2%  ir  Gty  population  up  more  than 
2,000  ★  Crime  down  18.3%  since  1983  ★  More  private 
companies  than  ever,  investing  in  their  own  projects  in 
the  dty. 

Gearly,  Harrisburg  is  a  dty  well  on  the  way  to  attaining 
new  heights  at  a  rapid  pace.  Ikp  into  this  solid  market  with 
an  ad  campaign  in  The  Patriot-News  and  Sunday  Patriot- 
News. 

62%  of  the  adults  in  our  market  (PMA)  turn  to  our 
p2^es  daily,  while  on  Sunday,  79%  spend  time  with  us! 

Contad  the  Patriot-News,  in  Harrisburg  (717-255-8203) 
or  any  Newhouse  Newspq)er  Office  for  more  information 
on  our  market  and  newspi^r. 

‘Belden  Associates,  1983 


HARRISBURG  PATRIOT-NEWS 

Represented  by  Newhouse  Newspapers 

■■■■ 
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Cover  blown — who  is  to  blame? 

Test  run  of  Pentagon’s  secret  press  pool  to  cover  military 
operations  leaks  out;  but  pool  concept  will  not  be  abandoned 

By  Andrew  Radolf  got  to  look  at  it  and  we  have  got  to  see  how  we  can  do 

and  Janies  E.  Roper  ‘^“er  in  the  future.” 

Another  Pentagon  spokesman.  Col.  Robert  O’Brien, 
A  test  run  last  week  of  the  Pentagon’s  secret  press  pool  breakdown  in  security  “gives  a  great  sense  of 

arrangements  to  cover  military  operations  was  just  a  few  unease  to  military  operations  people.” 
hours  old  when  the  mission’s  cover  was  blown,  but  the  Burch,  in  an  April  23  press  briefing,  said  he  had  con- 
Defense  Department  said  it  will  not  abandon  the  pool  ferred  with  Secretary  of  Defense  Weinberger  and  Gen. 
concept  and  intends  to  stage  more  trials  to  iron  out  prob-  John  W.  Vessey  Jr.,  chairman  of  the  joint  chiefs  of  staff, 
lenis,  and  both  men  told  him  that  they  wanted  to  test  the  pool 

Sources  of  the  security  breach  were  not  clear.  Early  again  to  make  it  work  better, 

statements  by  the  Pentagon  indicated  that  the  press  was  to  Burch  added  that  he  planned  to  meet  with  the  Washing- 

blame,  but  statements  by  news  media  executives  made  it  bureau  chiefs  who  contributed  staffers  to  the  pool  in 

evident  that  word  of  the  pool  operation  leaked  out  days  in  order  to  work  out  ways  to  prevent  future  leaks, 
advance  and  reached  flood  stage  by  the  time  the  pool  was  Burch  said  the  10  journalists  comprising  the  pool  had 
activated  on  April  21.  performed  in  a  professional  manner.  “It  was  a  success. 

TTie  breach  left  news  organizations  worried  that  the  We  would  be  willing  to  try  it  again.” 

Pentagon  would  use  it  as  an  excuse  to  claim  the  press  could  _  The  Pentagon,  on  6  p.m.  Saturday,  April  20,  alerted 

not  be  trusted  with  maintaining  secrecy  and  scuttle  the  eight  news  organizations  to  send  reporters  to  Andrews  Air 
pool  concept  that  was  agreed  to  after  reporters  were  Force  Base  by  4  a.m.  Sunday^  and  said  the  journalists 

barred  from  covering  the  invasion  of  Grenada.  should  be  prepared  for  a  week  s  stay  in  hot  and  rainy 

But  in  a  subsequent  press  briefing.  Pentagon  officials  weather.’  .  .  ,  .  „ 

assured  the  media  that  Secretary  of  Defense  Caspar  The  test  of  the  |wol  was  to  take  place  dunng  U.S. 

Weinberger  remained  committed  to  the  principle  of  press  military  maneuvers  in  Honduras,  but  the  journalists  were 

coverage  of  military  operations.  "ot  told  that  they  would  be  watching  training  exercises. 

“We  hoped  it  would  prove  the  case  that  we  could  con-  The  pool  arrived  in  Honduras  around  noon  on  Sunday 
fide  in  the  press  to  cover  the  exercise,”  said  chief  Penta-  returned  Thursday,  April  25. 

gon  spokesman  Michael  I.  Burch.  “There  was  a  break-  The  Pentagon  was  testing  the  pool  arrangements  which 
down  in  operations.  We’ve  got  to  look  at  it.  The  press  has  (Continued  on  page  12) 

PULITZER  PRIZES  1985 

(Pulitzer  Prize  winners  were  announced  as  Editor  &  Publisher  went  to  press. 

The  following  is  a  listing  of  this  year’s  winners.  A  complete  story  with  photos  will 
appear  in  the  May  4  issue.) 

PUBLIC  SERVICE— 

Fort  Worth  (Tex.)  Star-Telegram  for  the  reporting  of 
Mark  J.  Thompson 

GENERAL  NEWS  REPORTING— 

Thomas  Turcol  of  the  Virginian-Pilot  and  Ledger-Star, 

Norfolk 

INVESTIGATIVE  REPORTING— 

William  K.  Marimow  of  the  Philadelphia  Inquirer  and 
Lucy  Morgan  and  Jack  Reed  of  the  St.  Petersburg  Times 

EXPLANATORY  JOURNALISM— 

Jon  Franklin  of  the  Baltimore  Evening  Sun 

SPECIALIZED  REPORTING— 

Randall  Savage  and  Jackie  Crosby  of  the  Macon  (Ga.) 

Telegraph  and  News 

NATIONAL  REPORTING— 

Thomas  J.  Knudson  of  the  Des  Moines  Register 


INTERNATIONAL  REPORTING— 

Josh  Friedman,  Dennis  Bell  and  Ozier  Muhammad  of 
Newsday,  Long  Island 
FEATURE  WRITING 

Alice  Steinbach  of  the  Baltimore  Sun 
COMMENTARY— 

Murray  Kempton  of  Newsday,  Long  Island 
CRITICISM— 

Howard  Rosenberg  of  the  Los  Angeles  Times 
EDITORIAL  WRITING— 

Richard  Aregood  of  the  Philadelphia  Daily  News 
EDITORIAL  CARTOONING— 

Jeff  MacNelly  of  the  Chicago  Tribune 
SPOT  NEWS  PHOTOGRAPHY— 

Photography  Staff  of  The  Register,  Santa  Ana,  Calif. 
FEATURE  PHOTOGRAPHY— 

Stan  Grossfeld  of  the  Boston  Globe  and  Larry  C.  Price 
of  the  Philadelphia  Inquirer 
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Cover  blown 

{Continued  from  page  H) 

were  established  after  nearly  a  year  of  negotiations  be¬ 
tween  the  military  and  news  organizations  over  ways  to 
guarantee  press  access  to  military  actions  without  jeopar¬ 
dizing  mission  security  and  troop  safety. 

The  Pentagon  agreed  to  the  pool  concept  in  return  for 
assurances  from  news  organizations  that  they  would  hon¬ 
or  the  need  to  keep  the  mission  a  secret  until  after  the 
fighting  began. 

Burch  stated  in  the  briefing  that  pool  members  were 
specifically  told  that  secrecy  until  the  operation  began  was 
“paramount”  and  that  there  was  to  be  no  communication 
with  the  outside  world  until  their  military  escorts  said  they 
could  file  their  dispatches. 

The  eight  organizations  in  the  pool  were  United  Press 
International,  the  Associated  Press,  Cable  News  Net¬ 
work,  Copley  News  Service,  the  New  York  Times,  Mutual 
Radio,  Wall  Street  Journal  and  Newsweek. 

According  to  O’Brien,  within  hours  of  the  Pentagon’s 
giving  notice  to  the  pool  participants,  he  received  a  phone 
call  from  a  network  bureau  chief  around  1:20  a.m.,  and 
later  in  the  day  from  other  news  organizations,  wanting  to 
know  what  was  happening. 


“There  was  a  breakdown  in 
operations.  We’ve  got  to  iook  at  it.  The 
press  has  got  to  iook  at  it  and  we  have 
got  to  see  how  we  can  do  better  in  the 
future.” 


Burch  said  later  at  a  press  briefing  that  the  network 
caller  had  “threatened  to  put  something  on  the  air  unless 
he  was  given  more  information.” 

The  Pentagon  did  not  identify  which  network  made  that 
first  call,  but  Jack  Smith,  CBS  News  Washington  bureau 
chief,  confirmed  that  he  had  first  telephoned  the  Pentagon 
shortly  after  midnight  on  Sunday  and  eventually  spoke  to 
O’Brien. 

Smith  said  he  called  the  Pentagon  after  learning  about 
the  pool’s  activation  from  a  “confidential  source.”  He 
said  he  wanted  more  information  about  what  was  going  on. 

O’Brien  said  that  he  considered  security  to  be  violated 
at  that  point  and  decided  to  tell  callers  about  the  test  and 
military  maneuvers  in  order  to  head  off  “speculative  sto¬ 
ries”  that  an  invasion  was  being  planned. 

“I  didn’t  want  a  War  of  the  Worlds  panic  going  on,” 
explained  Burch  of  why  the  Pentagon  decided  to  confirm 
only  an  exercise  was  taking  place. 

Smith,  however,  denied  the  Pentagon’s  contention  that 
he  threatened  to  go  on  the  air  with  a  story  unless  he  was 
given  more  information.  He  also  disputed  the  Pentagon’s 
claim  that  after  his  call  it  needed  to  disclose  the  pool  test  in 
order  to  avert  a  war  panic. 

“It’s  a  chunk  of  baloney,”  he  stated.  “There  was  no 
hysteria  at  CBS.  There  was  no  hysteria  in  any  of  the 
(non-CBS)  reporters  I  talked  to  over  the  weekend.” 

The  Washington  Post  was  one  of  the  news  organizations 
which  contacted  the  Pentagon  on  Sunday. 

O’Brien  confirmed  to  the  Post  that  the  Pentagon  was 
running  a  test  of  the  pool  and  the  newspaper  published  a 
story  about  it  and  the  security  violations  on  the  front  page 


of  its  April  22  edition. 

In  the  last  paragraph  of  its  story,  the  Post  said  that  it, 
inquired  about  the  pool  after  its  correspondent  in  Ma¬ 
nagua,  Edward  Cody,  notified  the  newspaper  that  rumors 
were  circulating  in  Nicaragua  about  the  pool  movement. 

The  Post’s  story  did  not  mention  the  source  of  the 
rumors,  and  Pentagon  officials  also  declined  to  comment 
on  the  rumors  in  Nicaragua. 

Burch  later  said  the  Post  was  “not  at  fault”  for  pub¬ 
lishing  its  story  about  the  pool  operation  because  the  de¬ 
tails  were  being  publicly  acknowledged  by  the  Pentagon 
after  the  first  phone  call. 

Mutual  Radio  Network,  however,  admitted  that  it  had 
alerted  other  radio  networks  about  the  pool  several  hours 
after  being  contacted  by  the  Pentagon  to  participate. 

Bart  Tessler,  Mutual’s  director  of  news,  said  he  con¬ 
tacted  the  other  radio  networks  so  they  could  have  the 
necessary  phone  lines  set  up  to  accept  a  feed  from  its  pool, 
reporter. 

Tessler  said  that  Mutual  was  acting  under  guidelines  for 
setting  up  pool  feeds  which  the  radio  networks  had  submit¬ 
ted  to  the  Pentagon  for  review.  The  Pentagon  never  re¬ 
sponded  to  the  guidelines,  he  said. 

Burch  said,  however,  that  the  Pentagon  conducted  a 
search  of  its  files  and  didn’t  find  any  guidelines  submitted 
by  the  radio  networks.  He  said  the  Pentagon  also  did  not 
have  any  record  of  having  ever  received  them. 

Tessler  said  that  he  had  copies  of  letters  sent  by  Robin 
Sproul  of  ABC  to  the  Pentagon  asking  for  information 
about  the  pool. 

“In  their  last  contact  with  the  radio  industry,  O’Brien 
told  Robin  Sproul  of  ABC  that  working  out  details  for  the 
pool  was  ‘all  down  the  road,’  and  that  the  Pentagon  would 
let  us  know  when  the  six-month  rotation  begins,”  Tessler 
said.  “The  next  time  the  radio  industry  heard  from  them 
was  when  Mutual  got  a  call  from  the  Pentagon  advising  us 
to  get  a  correspondent  to  Andrews.” 

Tessler  said  as  well  that  he  purposely  waited  until  after  the 
pool  plane  left  Andrews  before  calling  other  radio  networks 
and  his  first  call  was  placed  around  9  a.m. 

Tessler  remarked  that  when  he  phoned  CBS,  the  BBC 
had  already  called  them  to  inquire  about  the  pool  oper¬ 
ation. 

“Before  I  started  my  round  of  phone  calls  on  Sunday, 
NBC  knew  it  (the  pool’s  activation);  CBS  knew  it;  BBC 
knew  it.  How  did  all  these  people  know  it?” 


Another  Pentagon  spokesman,  Coi. 
Robert  O’Brien,  said  that  the  breakdown 
in  security  “gives  a  great  sense  of 
unease  to  miiitary  operations  peopie.” 


Tessler  added  that  he  never  contacted  the  Mutual’s  cor¬ 
respondent  in  Managua  about  the  pool  test.  However, 
there  were  reports  that  one  of  the  other  radio  networks, 
after  being  alerted  to  prepare  for  a  feed,  contacted  its 
representative  in  Nicaragua  and  word  of  the  operation 
began  to  spread  there. 

There  were  also  indications  that  word  of  the  plans  to  test 
the  pool  arrangement  was  leaked  by  the  Pentagon  earlier  in 
the  week.  Robert  D.  McFarland,  NBC  News’  Washington 
bureau  chief,  said  his  network  learned  from  “Pentagon 
sources”  earlier  in  the  week  that  a  pool  exercise  was  being 
planned.  NBC  kept  the  information  confidential. 

The  NBC  disclosure  fed  suspicions  by  news  organi¬ 
zations  that  the  Pentagon  had  deliberately  leaked 
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word  of  the  pool  test  in  order  to  claim  that  the  pool  system 
should  be  scuttled  because  the  media  could  not  be  trusted. 

McFarland  did  not  believe  NBC  learned  of  the  planned 
exercise  from  a  deliberate  leak. 

“We  have  some  pretty  good  sources,”  he  commented. 
“It  was  not  an  intentional  leak.  1  think  it's  agreed  by  the 
Pentagon  and  news  organizations  that  things  have  to  be 
fixed  in  both  places.” 

Col.  William  McClain,  another  Pentagon  spokesman, 
denied  the  military  wanted  to  see  the  pool  arrangement 
fail.  “We  want  to  make  it  work,”  he  said.  “We  would  like 
to  have  seen  the  operation  go  ahead  as  planned  —  that  the 
secrecy  of  it  could  have  held.” 

McClain  noted  that  testing  the  pool  went  beyond  secre¬ 
cy  considerations. 

“Notification  was  just  one  phase.  We're  also  looking  at 
our  ability  to  logistically  support  them,”  he  said.  “We're 
not  just  dumping  these  guys  on  the  local  economy.” 

McClain  said  the  test  also  included  evaluating  journal¬ 
ists'  ability  to  file  their  stories  over  military  communica¬ 
tions. 


Burch  said  the  10  journalists 
comprising  the  pool  had  performed  in  a 
professional  manner.  “It  was  a  success. 
IVe  would  be  willing  to  try  it  again.” 


At  the  briefing,  Burch  said  the  military  was  trying  to 
provide  filing  facilities  without  taking  along  any  special 
equipment.  As  a  result,  he  said  that  dispatches  might  have 
to  be  limited  to  600  words. 

Several  news  organizations  issued  statements  about  the 
pool  test. 

“This  is  a  test,  and  a  test  is  designed  to  pinpoint 
problems,”  said  Charles  Lewis,  Washington  bureau  chief 
of  the  Associated  Press.  “There  were  clearly  problems.” 

Lewis  said  he  will  meet  with  bureau  heads  who  con¬ 
tributed  people  to  the  pool  in  order  to  discuss  how  things 
went. 

“We  hope  that  the  Pentagon  will  not  use  leaks  as  an 
excuse  to  cancel  pool  coverage  of  future  military  opera¬ 
tions,”  stated  Charles  Green,  managing  editor  of  Copley 
News  Service's  Washington  bureau.  “At  this  point  it  is  not 
unreasonable  to  assume  that  the  leak  may  have  originated 
with  the  military  or  other  government  agencies  in 
Washington  or  Honduras.  Furthermore,  once  the 
Pentagon  learned  of  the  leak,  officials  should  have  notified 
participating  news  organizations  that  the  pool  had  been 
activated  for  a  drill,  not  for  coverage  of  a  battle.  This 
certainly  would  have  eased  concerns  of  relatives  and 
colleagues  about  the  safety  of  participating  reporters.” 

Richard  J.V.  Johnson,  chairman  of  the  American  News¬ 
paper  Publishers  Association  and  president  of  the  Hous¬ 
ton  Chronicle,  stated  the  test  showed  there  was  a  need 
“for  advanced  discussion  of  general  pool  procedures  and 
ground  rules  which  apparently  did  not  occur  prior  to  this 
test.” 

Charles  S.  Rowe,  editor  of  the  Fredericksburg  (Va.) 
Free  Lance-Star  and  chairman  of  the  American  Society  of 
Newspaper  Editors  Freedom  of  Information  Committee, 
said,  “We  hope  the  Department  of  Defense  will  not  seize 
on  this  (security)  problem  to  argue  for  the  abolition  of  the 
pool  arrangement.  One  possible  solution  is  shorter  ad¬ 
vance  notice  to  pool  participants.” 


Proposed  postal  subsidy  cuts 
could  hurt  newspapers 

Cuts  in  postal  subsidies  being  proposed  by  the  Reagan 
administration  could  mean  increases  of  150%  to  3(X)%  in 
second-class  in-county  mail  rates  for  newspapers. 

The  Officer  of  Management  and  Budget  wants  to  end  the 
second-class  subsidy  and  the  Senate  Budget  Committee 
last  March  passed  a  resolution  agreeing  to  the  cut. 

“Postal  funds  have  been  eliminated  from  both  the  Presi¬ 
dent's  budget  and  the  current  version  of  the  Senate  budget 
resolution,”  stated  Robert  J.  Brinkmann,  National  News¬ 
paper  Association  general  counsel,  in  a  memo  to  state 
newspaper  associations.  “If  the  postal  subsidy  is  elimin¬ 
ated,  it  would  mean  the  end  of  the  in-county  rate  and 
increases  of  150  to  3(X)%.” 

Brinkmann  stated  that  the  budget  process  “is  not  far 
along,”  and  the  elimination  of  the  subsidy  can  be  averted 
“if  we  work  very  hard  and  put  significant  pressure  on 
Congress.” 

The  American  Newspaper  Publishers  Association,  in  an 
April  19  postal  alert,  stated  that  if  the  subsidy  is  ended,  “a 
four-ounce  newspaper  with  75%  advertising  that  currently 
pays  2.9<  in  postage  within-county  will  be  required  to  pay 
an  increase  of  9.4<f  to  11.10,  depending  upon  available 
discounts.  The  increase  is  likely  to  result  if  Congress  fails, 
for  the  first  time  since  postal  reorganization  in  1970,  to 
appropriate  money  to  hold  postage  down.” 

ANPA  noted  that  about  “four-fifths”  of  the  postage 
subsidy,  which  would  be  about  $981  million  if  the  subsidy 
is  kept,  is  used  for  third-class  non-profit  rates.  “Second- 
class  mail  accounts  for  10%  of  the  total.” 

The  Senate  budget  resolution,  which  resulted  from  the 
compromise  worked  out  with  the  administration,  “asserts 
that  newspaper  subscribers  should  bear  mailing  costs  for 
profit-making  newspapers  and  magazines,”  ANPA  said. 


Besides  the  150%  to  300%  increase 
resulting  from  having  to  go  to  regular 
second-class  rates,  publishers  would 
also  pay  higher  rates  as  “those  rates  go 
up  to  cross-subsidize  non-profiis,” 
Brinkmann  said. 


Brinkmann  warned  that  newspaper  publishers  may 
actually  face  a  “one-two  punch”  from  Congress  over  post¬ 
al  rates.  In  addition  to  eliminating  the  subsidy,  he  said  the 
Senate  budget  committee  included  in  its  resolution  a  pro¬ 
posal  by  the  Office  of  Management  and  Budget  that  regular 
rate  mailers  cross-subsidize  reduced  rates  for  groups  such 
as  libraries  and  non-profit  organizations. 

Besides  the  150%  to  300%  increase  resulting  from  hav¬ 
ing  to  go  to  regular  second-class  rates,  publishers  would 
also  pay  higher  rates  as  “those  rates  go  up  to  cross- 
subsidize  non-profits,”  Brinkmann  said. 

Even  if  the  subsidy  is  restored,  publishers  would  still  see 
higher  in-county  rates,  Brinkmann  said.  He  explained  that 
Congress  has  been  gradually  decreasing  the  subsidy  since 
the  early  1970s  so  full  funding  would  still  produce  about  a 
20%  increase  in  in-county  rates. 
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USA  Today  circulation  —  is  it  up  or  down? 


Depending  on  how  you  count  it, 
USA  Today's  daily  circulation  for  the 
six  months  ended  March  31,  1985,  is 
either  up  2.3%  or  down  9.5%. 

Figuring  the  Gannett  way,  USA  To¬ 
day's  average  daily  net  paid  circula¬ 
tion  of  1,276,334  is  a  2.3%  gain  com¬ 
pared  to  the  newspaper's  circulation 
figures  for  last  September.  Gannett's 
circulation  numbers  also  include  over 
113,728  copies  sold  as  bulk  sales  to 
airlines  and  hotels  —  sales  Gannett 
refers  to  as  “blue  chip.” 

However,  figuring  according  to  the 


Audit  Bureau  of  Circulations'  rules  — 
which  disallow  bulk  sales  figures  as 
part  of  paid  circulation  —  USA  To¬ 
day's  circulation  of  1,162,606  for  the 
period  ended  March  31, 1985  is  down 
9.5%  from  the  1,284,613  circulation 
recorded  for  the  year-earlier  six- 
month  period  ended  on  March  31, 
1984. 

Charles  Overby,  Gannett's  chief 
spokesman,  said  that  because  USA 
Today's  circulation  is  in  “a  build 
situation”  since  its  September  15, 


1982,  debut,  the  company  has  com¬ 
pared  circulation  to  the  figures  for  the 
prior  six  months. 

The  “blue  chip  sales”  comprise 
Gannett's  “highest  demographic” 
readers  for  USA  Today,  Overby  said, 
adding  that  the  newspaper's  advertis¬ 
ers  “understand  that.” 

Recent  ads  by  USA  Today  have 
stated  that  advertising  pages  for  the 
first  quarter  of  1985  are  up  97%,  to 
“1 1-plus  pages  a  day,”  from  the  first 
quarter  of  1984. 


N.J.  daily  wins  James  Wright  Brown  Award 


The  Record,  Bergen  County,  N.J., 
won  the  1984  James  Wright  Brown 
Award  for  an  outstanding  public  ser¬ 
vice  reporting,  regardless  of  medium, 
which  is  presented  annually  by  the 
Deadline  Club  of  New  York  City. 

The  Deadline  Club  is  the  city’s 
chapter  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

The  Record  won  for  its  series  “To 
Save  a  Life”  about  problems  hamper¬ 
ing  the  county’s  mobile  emergency 
services  units.  The  reporting  was 
done  by  Elizabeth  Auster,  John 
Chichowski  and  Jim  Dwyer.  Dwyer  is 


IN  BRIEF - 


Coverage  seen 
sparking  suicides 

A  Pennsylvania  State  University 
sociologist  believes  media  coverage 
of  suicides  may  be  responsible  for  an 
increase  in  suicide  rates  for  specific 
groups  of  people. 

“lYeliminary  results  of  a  study  of 
suicides  and  the  media  show  that 
radio,  television  and  newspaper 
coverage  of  a  suicide  seems  to  in¬ 
crease  the  suicide  rate  for  people  who 
are  the  same  age,  sex  and  race  as  the 
person  in  the  news,”  said  Dr.  Steven 
Sack,  associate  professor  of 
sociology. 

Sack  added  that  his  results  “hold 
true  only  for  people  over  35.” 

Feds  won’t  block 
cable  exchange 

The  Justice  Department  said  it 
would  not  seek  to  block  a  proposed 
exchange  of  cable  television  systems 
between  Times  Mirror  Co.  and  Storer 


now  with  Newsday. 

The  James  Wright  Brown  Award  is 
named  for  the  former  publisher  and 
chairman  of  Editor  &  Publisher. 
James  Wright  Brown  served  in  that 
rote  from  1912  until  his  death  in  1959. 
Brown  helped  found  the  Deadline 
Club  in  the  1920s  and  E&P’s  former 
office  in  the  Times  Tower  was  desig¬ 
nated  by  SPJ,SDX  as  a  historic  site  in 
journalism  to  honor  the  magazine’s 
sponsorship. 

The  1984  award  for  public  service  in 
newspaper  reporting  went  to  News- 
day  for  its  series  “Hard  Choices” 
about  the  decision-making  process 


Communications  Inc.  of  Miami. 

Under  the  agreement.  Times  Mir¬ 
ror  will  acquire  the  Storer  cable  sys¬ 
tems  in  Phoenix,  Mesa  and  Paradise 
Valley,  Ariz.;  and  in  Laguna  Beach, 
San  Juan  Capistrano  and  San 
Clemente,  Calif. 

Storer  will  acquire  Times  Mirror’s 
cable  systems  in  Louisville;  Little 
Rock,  Ark.;  and  Point  Pleasant,  N.J. 
Storer  will  also  receive  an  undis¬ 
closed  amount  of  money. 

N.Y.  Times  expands 
Sunday  news  hole 

The  New  York  Times  expanded  the 
second  news  section  of  its  Sunday 
edition  on  April  21. 

The  expanded  section  featured 
more  news  of  the  Washington-Boston 
corridor  and  the  “Washington  Talk” 
page,  long  a  weekday  feature,  will 
also  begin  appearing  there  on  Sun¬ 
days. 

The  section  also  added  an  almanac, 
“Going  on  in  the  Northeast,”  with 
reviews  of  events  of  special  interest  at 


involved  in  choosing  to  prolong  life 
medically.  The  series  was  reported  by 
Kathleen  Kerr  and  B.D.  Colen. 

Katsumi  Kasahara  of  the  Associ¬ 
ated  Press  won  the  award  for  best 
news  photography. 

The  public  service  award  for  best 
magazine  reporting  went  to  Business 
Week.  “New  Jersey  Nightly  News” 
received  the  award  for  television 
reporting  and  NBC’s  “The  Source” 
won  for  radio  reporting. 

Winners  of  the  Deadline  Club’s 
public  service  awards  receive  Rube 
Goldberg’s  statuette  of  a  “dead  line.” 


museums,  churches,  auctions  and 
theaters  and  increased  space  was  de¬ 
voted  to  news  of  fashion,  lifestyles 
and  events  in  the  greater  New  York 
suburban  areas. 

There  was  also  expanded  cultural 
coverage  of  the  entire  Northeast. 

Canadian  publisher 
wounded  in  attack 

Brandon  (Manitoba)  Sun  publisher 
Lewis  D.  Whitehead  was  hospitalized 
in  serious  condition  after  he  was 
attacked  and  stabbed  while  out  walk¬ 
ing  his  dog  on  the  evening  of  April  10. 

Two  men  have  been  arrested  for  the 
attack  and  charged  with  attempted 
murder. 

Whitehead  underwent  surgery  for 
stabbing  injuries  to  his  chest,  abdo¬ 
men  and  face  and  was  placed  in  the 
intensive  care  unit  of  Brandon  Gener¬ 
al  Hospital.  Following  the  surgery, 
Whitehead’s  condition  was  upgraded 
to  satisfactory. 

Whitehead’s  10-year-old  basset 
hound  was  taken  by  police  to  a  local 
kennel. 
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A  linguistic  standoff 

The  name  of  the  new  Soviet  leader  has  started  a  debate  — 
is  it  ‘Gorbachev’  or  ‘Gorbachov’  or  ‘Gorbachyov’  or  ‘Gorbachoff’? 


By  Hiley  H.  Ward 

Mikhail  S.  Gorbachev  .  .  .  Gor¬ 
bachov  .  .  .  Gorbachyov  .  .  .  Gor- 
bachefr .  .  .  Gorbachoff  .... 

Just  what  is  the  name  of  the  new 
Soviet  leader  succeeding  the  late 
Konstantin  Chernenko  as  general 
secretary  of  the  Soviet  Communist 
Party? 

The  Philadelphia  Inquirer  and 
other  papers  have  it:  Gorbachov. 

The  Library  of  Congress  and  the 
Associated  Press,  Time,  Newsweek 
and  various  papers  (USA  Today,  Wall 
Street  Journal,  Los  Angeles  Times, 
St.  Louis  Post-Dispatch,  Washington 
Post)  have  Gorbachev. 

The  debate  is  another  of  those  lin¬ 
guistic  standoffs  with  which  the 
media  are  confronted.  Some  of  those 
other  debates  are  still  with  us:  Mos¬ 
lem  vs.  Muslim;  Chanukah  vs. 
Hanukkah  and  other  variations. 
Some  debates  have  waned:  Khomaini 
vs.  Khomeini  (most  opt  now  for 
Khomeini);  Krakow  vs.  Cracow  (the 
Polish  spelling  versus  the  German 
spelling  for  the  home  area  of  John 
Paul  II) — the  city  just  doesn’t  make 
the  news  anymore. 

The  Gorbachov/Gorbachev  debate 
apparently  comes  down  to  whether  to 
repeat  the  literal  transliteration  of  the 
Russian:  Gorbachev;  or,  to  go  with 
the  pronunciation  of  the  word,  which 
sounds  like:  Gorbachov  or  Gor¬ 
bachyov.  The  final  “v”  has  a  kind  of 
“f  ’  sound  and  could  be  transliterated 
as  “f,”  as  the  French  do  with  Russian 
names,  but  U.S.  media  are  not  opting 
for  that. 

The  last  “o”  in  Gorbachov  is  really 
in  Russian  an  ”e”  with  diacritical 
marks,  “duoe  tochie”  (which  means 
two  periods).  This  kind  of  “e”  sounds 
like  an  “o.” 

The  consonants,  however,  take 
some  of  their  qualities  from  the  fol¬ 
lowing  vowels.  Since  “ch”  which  is 
always  palatalized  or  soft,  with  a 
vowel,  it  takes  a  little  glide,  says  Elliot 
Mossman,  associate  professor.  De¬ 
partment  of  Slavic  Languages,  Uni¬ 
versity  of  Pennsylvania,  Phil¬ 
adelphia. 

The  glide  with  the  vowel  allows  for 
the  various  spellings,  for  instance,  of 


Dostoevsky,  which  is  the  way  it 
looks,  but  its  pronunciation  can  be 
represented  by  Dostoyevsky,  Dos- 
toievski. 

Defending  the  “Gorbachov”  us¬ 
age,  the  Philadelphia  Inquirer  called 
on  its  Moscow  correspondent, 
Donald  Kimelman,  who  cabled  from 
Moscow: 

“The  problem  comes  with  the  last 
vowel  in  his  name.  It  is  written  in 
Cyrillic  script  as  an  ‘e’  with  two  dots. 
The  two  dots  mean  the  accent  is  al¬ 
ways  placed  on  that  vowel  and  pro¬ 
nounced  as  yo  where  a  simple  ‘e’  is 
pronounced  ye.  If  we  say  Gor- 
bachove,  we  are  pronouncing  it  right. 
The  problem  in  most  rules  of  transli¬ 
teration,  if  we  keep  the  letter,  the  ‘e’ 
in  this  instance,  we  all  mispronounce 
the  names,  as  was  the  case  with 
Khrushchev,  which  if  he  were  coming 
to  power  today  I  would  write  as 
Khrushchov.” 

Defending  the 
“Gorbachov”  usage,  the 
Philadelphia  Inquirer 
called  on  its  Moscow 
correspondent,  Donald 
Kimelman,  who  cabled 
from  Moscow . . . 

Henry  Holcomb,  deputy  foreign 
editor  for  the  Inquirer,  said  the  deci¬ 
sion  was  made  some  time  ago  when 
Gorbachev/Gorbachov  surfaced  in 
the  power  realignment.  “Since  we 
couldn’t  transliterate  the  Russian  let¬ 
ter  exactly,  we  came  down  on  the  side 
of  spelling  the  name  accurately  the 
way  the  Soviets  pronounce  it.” 

Defending  the  “Gorbachev”  us¬ 
age,  the  Associated  Press’s  Stylebook 
editor,  Christopher  French,  said  the 
“ev”  ending  is  fairly  standard  for 
such  Russian  names  in  English,  with 
important  news  personality  prece¬ 
dents  such  as  Nikita  Khrushchev. 

The  AP  prefers  to  stay  with  the  old¬ 
er  spellings,  thus  it  is  still  Peking  in¬ 
stead  of  Beijing. 

On  Moslem/Muslim,  the  AP  prefers 
Moslem,  as  does  the  Washington 


Post,  the  New  York  Times,  Wall 
Street  Journal.  The  Los  Angeles 
Times  and  the  Philadelphia  Inquirer 
prefer  Muslim. 

Says  AP’s  French:  “Muslim  came 
along  later.  Some  say  it  is  probably  a 
better  translation,  but  Moslem  is 
more  common.”  AP  reserves  “Mus¬ 
lim”  for  Black  Muslims. 

Islamic  scholar  George  Krotkoff, 
professor  at  Johns  Hopkins,  Balti¬ 
more,  says  there  is  no  Islamic  prefer¬ 
ence,  but  since  Arabic  has  only  three 
vowel  qualities — a,  i,  u —  the  “u”  is 
preferred.  “It  really  depends  on  the 
region  and  the  mother  tongue  of  the 
Westerner,”  he  says.  “Westerners 
preserve  ‘u’  as  ‘o,’  ‘a’  as  ‘e,’  and  ‘i’  as 
‘e.’  Officiallly  it  should  always  be 
Muslim,  but  there  is  no  difference  in 
meaning,  and  Moslem  is  just  as 
good.” 

On  Chanukah/Hanukkah,  Chanu¬ 
kah  tends  to  be  the  favorite  of  schol¬ 
ars  and,  curiously,  for  much  of  the 
American  press,  while  the  Jewish 
press  in  the  U.S.  tends  to  opt  for 
Hanukkah  or  simply,  Hanuka. 

The  hard  “Ch,”  a  sort  of  throaty 
“h,”  represents  the  Hebrew  hard 
"h,”  according  to  Alan  Mittleman, 
program  specialist,  international 
affairs  department,  American  Jewish 
Committee,  New  York.  The  dot 
(“daghesh-forte”)  in  the  Hebrew  “k” 
sometimes  doubles  the  consonant  but 
not  here,  says  Mittleman. 

“I  prefer  ‘Chanukah,’”  says  Mit¬ 
tleman,  “but  the  dictionary  prefers 
‘Hanukkah.’”  And  so  does  the  APfor 
the  Jewish  feast  of  lights  that  occurs  in 
December  or  late  November. 

Directory  published 
for  news  libraries 

The  Newspaper  Division  of  the 
Special  Libraries  Asssociation  and 
Library  Directory  Associates 
announced  the  publication  of  a  new 
international  directory  of  news  li¬ 
braries. 

Prior  to  this  1985  directory,  no  cur¬ 
rent,  comprehensive  directory  of 
news  libraries  existed,  the  publishers 
stated. 
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A  landmark  tax  ruling  in  Canada? 

Court  rules  government  can*t  tax  union  members  for  the 
profits  they  made  while  operating  a  strike  newspaper 


In  what  Canadian  unions  are  saying 
is  a  landmark  ruling,  a  court  declared 
recently  that  Revenue  Canada  can’t 
tax  union  members  for  their  share  of 
profits  from  a  British  Columbia  strike 
newspaper. 

For  years,  Canada  has  not  taxed 
money  from  strike  papers  operated  by 
single  unions  which  are  tax-exempt 
organizations.  In  this  ruling,  howev¬ 
er,  the  courts  for  the  first  time  have 
extended  that  tax-exempt  status  to 
strike  papers  —  and  by  extension  any 
profitable  business  enterprise  — 
operated  by  a  joint  venture  of  unions. 

At  issue  in  the  case  was  more  than 
$2  million  (Canadian)  paid  to  News¬ 
paper  Guild  members  in  profits  from 
the  Vancouver  Express,  a  newspaper 
published  three  times  a  week  during  a 
strike  that  closed  the  Vancouver  Sun 
and  Vancouver  Province  from 
November  1978  to  June  1979. 

The  Express  was  operated  by  the 
Vancouver  Joint  Council  of  News¬ 
paper  Unions,  an  organization  of  the 
Newspaper  Guild,  International 
Typographical  Union,  the  Printing 
Pressmen’s  Union,  the  Graphic  Arts 
International  Union,  and  the  Van¬ 
couver  Mailer’s  Union. 

Profits  were  divided  proportionally 
among  the  unions.  In  turn,  the  unions 


IN  BRIEF - 


Denver  Post  starts 
new  ad  campaign 

The  Denver  Post  has  launched  a 
multimedia  advertising  campaign  to 
give  the  newspaper  a  boost  in  closing 
the  circulation  gap  with  the  Rocky 
Mountain  News. 

Developed  by  Schenkein/ 
Associates  ad  agency,  the  campaign 
continues  the  theme,  “There’s  more 
Denver  in  the  Post,”  which  was  intro¬ 
duced  last  September. 

Firms  set  to  deal 
with  disaster 

Most  of  the  nation’s  biggest  corpo¬ 
rations  are  implementing  public  rela¬ 
tions  programs  to  deal  with  disasters 
like  the  Bhopal  poison  gas  leak, 
according  to  a  survey. 


distributed  their  share  to  striking 
members  who  worked  on  the  strike 
paper  or  who  walked  picket  duty  at 
the  struck  dailies. 

The  ruling  directly  affects  840  Guild 
members  who  received  $176,597 
(Canadian)  in  Express  profits  in  1978 
and  $1,550,404  (Canadian)  in  1979. 
About  600  members  from  other  un¬ 
ions  were  also  involved  in  the  strike. 

The  niling  is  expected 
to  be  extended  to  a 
similar  10-year-old 
dispute  over  profits  from 
another  British  Columbia 
strike  paper. 

Revenue  Canada,  the  country’s  tax 
agency,  had  argued  that  the  Express 
was  operated  as  a  joint  venture  by  the 
union  members,  rather  than  by  the 
unions.  Therefore,  the  agency  said, 
the  money  is  taxable  income. 

However,  Justice  Allison  A.M. 
Walsh,  ruled  that  he  could  not  accept 
the  argument  because  the  unions  de¬ 
cided  who  would  receive  money  from 
the  profits  and  how  much  they  got.  No 
normal  business  agreement  would 


Two-thirds  of  the  94  “Fortune  500” 
industrial  companies  polled  by 
Strategic  Information  Research  Corp. 
said  they  have  a  plan  for  informing  the 
public  during  a  crisis  or  are  in  the 
process  of  developing  one. 

Forty-seven  percent  of  the  com¬ 
panies  with  plans  are  also  conducting 
some  kind  of  crisis-management 
program  for  their  employees,  accord¬ 
ing  to  the  SIRC  survey.  SIRC  is  a 
wholly-owned  subsidiary  of  Hill  and 
Knowlton,  Inc.,  the  public  relations 
firm. 

Many  survey  respondents  said  that 
the  Bhopal  gas  leak  was  the  “added 
stimulus”  that  prompted  their  com¬ 
panies  to  develop  plans  or  to  review 
and  revise  existing  plans. 

“This  survey  illustrates  that  cor¬ 
porations  are  increasingly  recogniz¬ 
ing  the  importance  of  communicating 
with  the  public  in  times  of  crisis,”  Hill 
and  Knowlton  chairman  Loet  A.  Vel- 


allow  an  agent  to  do  that,  he  said. 

“I  cannot  accept  the  argument  that 
the  newspaper  was  being  operated  by 
the  1,4(X)  members  of  the  union,  most 
of  whom  did  not  even  work  on  it  but 
merely  carried  out  union  strike 
duties,”  he  wrote. 

“They  (unions)  were  certainly 
doing  this  for  the  benefit  of  their  mem¬ 
bers,  but  not  as  agents  of  them  or 
under  their  direction,”  Walsh  wrote. 

Because  union  benefits  paid  out  of  a 
strike  fund  are  not  taxable,  “the  prof¬ 
its  of  a  highly  successful  business  (the 
Express)  remain  tax  exempt,”  Walsh 
wrote. 

The  ruling  is  expected  to  be  ex¬ 
tended  to  a  similar  10-year-old  dis¬ 
pute  over  profits  from  another  British 
Columbia  strike  paper. 

That  case  involves  the  Victoria  Ex¬ 
press,  another  paper  published  three 
times  a  week  during  a  strike  against 
the  Victoria  Times-Colonist  that 
lasted  form  early  December  1973  to 
mid-May  1974. 

Vancouver  attorney  Pat  Thor- 
steinsson,  who  represented  both 
strike  papers,  said  he  had  an  agree¬ 
ment  with  the  government  that  it 
would  not  pursue  the  Victoria  case  if 
the  courts  ruled  in  favor  of  the  unions 
in  Vancouver. 


mans  said.  “They  understand  that  a 
corporation  has  a  definite  responsibil¬ 
ity  to  maintain  its  lines  of  communica¬ 
tion  with  the  public  and  to  deliver  a 
clear,  undistorted  account  of  crisis 
situations  as  they  arise.” 

TV  official  urges 
press  rights  effort 

The  press,  both  print  and  broad¬ 
cast,  was  urged  to  help  foster  an  edu¬ 
cational  campaign  on  the  First 
Amendment  by  Roy  Danish,  director 
of  the  Television  Information  Office. 

Speaking  at  a  luncheon  sponsored 
by  Alpha  Epsilon  Rho,  an  honorary 
society  of  radio  and  tv  students  and 
graduates,  Danish  said  the  nation 
must  reverse  the  current  trend  to 
muzzle  the  press,  withhold  informa¬ 
tion,  and  impede  its  legitimate  efforts 
to  discover  and  report  the  truth. 
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Zoned  editions 

Has  the  move  by  dailies  into  the  suburbs  crested? 


By  Arnie  Rosenberg 

“The  prospect  that  metropolitan 
newspapers  will  continue  to  intrude 
into  suburban  markets  is  decreasing 
by  the  year,”  Frank  McCulloch  of 
McClatchy  Newspapers  told  about  75 
suburban  newspaper  editors  April  li 
in  Las  Vegas.  “The  resources  you 
bring  to  bear  on  your  community  are 
infinitely  more  than  I  have  (with  a 
daily),  and  eventually  you’ll  beat  me 
there.” 

McCulloch,  executive  editor  of 
McClatchy  Newspapers,  addressed 
the  three-day  editorial  conference  of 
Suburban  Newspapers  of  America 
(SNA). 

In  discussing  “Competing  With  the 
Biggies,”  McCulloch  spoke  from  ex¬ 
perience.  As  managing  editor  of  the 
Los  Angeles  Times,  he  founded  its 
zoned  suburban  editions,  and  also 
helped  develop  the  zoned  sections  of 
McClatchy’s  Sacramento  Bee. 


“Zoning  costs  are 
unbelievable,”  he  said. 

“As  often  as  not,  zones 
don’t  make  a  dollar  for  a 
newspaper.  But  they  do 
Increase  reader  loyalty, 
and  that  helps  protect  the 
core.” 


While  the  trend  to  zoned  editions 
has  just  about  “crested,”  McCulloch 
said,  metropolitan  papers  will  still 
compete  with  suburban  weeklies  and 
dailies  to  protect  their  own  core  cir¬ 
culation. 

“Zoning  costs  are  unbelievable,” 
he  said.  “As  often  as  not,  zones  don’t 
make  a  dollar  for  a  newspaper.  But 
they  do  increase  reader  loyalty,  and 
that  helps  protect  the  core.  A  few 
make  a  profit,  but  not  many.” 

And  while  “fat  monopoly  dailies” 
tend  to  evaluate  suburban  markets 
less  carefully  —  with  their  competi¬ 
tive  efforts  less  likely  to  succeed  — 
there’s  much  work  involved  for  most 
major  newspapers  before  they  will 
take  the  plunge  into  suburban  mar¬ 
kets,  McCulloch  said. 

“A  metropolitan  editor  will  try  to 
learn  everything  he  can  about  your 


comihunity  before  he  tries  to  pene¬ 
trate  your  market.  He’ll  learn  about 
the  residents,  get  voter-registration 
lists,  voting  records,  school  enroll¬ 
ment  figures,  high  school  athletic 
attendance  figures,  study  retail  sales 
reports,  census  tracts  and  traffic  pat¬ 
terns.  About  every  statistic  you  can 
imagine,  we’ll  seek  to  gather,”  said 
McCulloch. 

“We’ll  hire  a  professional  survey 
company.  They’ll  be  a  good  deal  more 
skilled  then  we,  but  not  as  skilled  as 
you,”  he  told  SNA  editors.  “We  want 
to  know  what  people  care  about,  and 
what  people  do  about  what  they  care 
about.  As  an  editor.  I’ll  put  in  a  lot  of 
shoe  leather  —  walking,  talking  and 
listening — getting  a  sense  of  the  com¬ 
munity.  And  finally.  I’ll  read  you 
very,  very  carefully  for  a  number  of 
issues. 

“What  I  want  to  know  is,  ‘Do  peo¬ 
ple  talk  about  your  newspaper?’  How 
often  I’ve  hear  the  phrase,  ‘I  heard 
that  in  the  Tribune’  or  ‘I  saw  that  in 
the  Bugle.’  A  newspaper  that  is  talked 
about  has  about  as  much  chance  to  fail 
as  does  a  newspaper  which  is  not 
talked  about  has  a  chance  to  succeed. 

“If  people  talk  about  you,  then  they 
read  you.  If  they  read  you,  they  buy 
the  shoes  advertised  in  your  paper. 
And  if  they  buy  the  shoes  ...  we  all 
know  what  happens.” 

It’s  important,  McCulloch  pointed 
out,  for  the  metropolitan  daily  to  de¬ 
termine  what  suburban  readers  feel 
their  informational  needs  are,  and 
how  they  feel  those  needs  are  being 
met. 

“If  we  discover  that  you’re  not 
quite  meeting  —  or  not  fairly  meeting 
—  readers’  informational  needs,  and 
if  advertising  revenue  is  not  quite 
soaked  up  or  is  transferable,  we’ll 
conclude  your’re  vulnerable. 

“Reader  loyalty  essentially  lies  in 
one  thing;  heed.  We  want  to  reach  for 
reader  loyalty,  get  it  and  hold  it.” 

If  the  decision  is  made  to  move  into 
a  suburban  market,  then  the  editor 
must  translate  the  “abstractions” 
from  various  surveys  into  something 
which  can  be  put  in  the  paper,  McCul¬ 
loch  said. 

“Surveys  can  be  highly  subjective. 
They  won’t  show  if  your  newspaper 
posesses  heart,  if  it’s  alive  and  vi¬ 
brant,  courageous  to  serve  the  com¬ 


munity  as  it  thinks  it  should.  Any 
newspaper  has  to  tread  a  very,  very 
narrow  line  with  its  readers  —  ex¬ 
ercising  good  judgment  without  being 
a  cheerleader.  People  have  a  distrust 
of  newspapers  when  they  become 
cheerleaders.  You  have  to  find  that 
line  and  stay  on  it.” 

Overzealous  zoning  of  suburban 
editions  can  backfire  on  a  metropoli¬ 
tan  daily  too,  McCulloch  added. 

“Most  suburbanites  work  down¬ 
town.  When  you  start  zoning  out,  you 
lose  their  ^ytime  interest.” 

McCulloch  left  the  suburban  edi¬ 
tors  with  a  word  of  warning  against 
complacency:  “It’s  easy  for  you  to 
get  very  comfortable.  But  we’ll  be 
watching  you.  We’ll  be  watching  your 
product,  and  we’ll  be  watching  for 
signs  of  weakness.” 


Overzealous  zoning  of 
suburban  editions  can 
backfire  on  a 
metropolitan  daily  too, 
McCulloch  added. 


Among  the  10  other  speakers  at  the 
SNA  conference  was  Scott  Living¬ 
ston,  executive  editor  of  the  Gilroy 
(Calif.)  Dispatch,  who  addressed 
business  coverage  in  suburban  news¬ 
papers. 

“Businessmen  are  not  aqy  different 
from  bowlers,  bridge  players,  city 
councilmen,  Rotarians  or  anyone  else 
in  your  circulation  area.  They  want  to 
get  their  names  in  the  paper.  It’s  a 
compliment,”  he  said. 

“But  there’s  a  fundamental  differ¬ 
ence  between  business  coverage  and 
other  news.  A  politician  can  get 
angry,  write  letters  and  stay  mad.  But 
problems  in  business  coverage  can 
affect  you  a  lot  differently.” 

Livingston  stressed  the  importance 
of  “small  items,”  telling  editors  to 
“find  a  way  to  get  everything  in. 
That’s  a  major  disadvantage  in  deal¬ 
ing  with  businessmen.  Leave  some¬ 
thing  out,  and  it  creates  more  animos¬ 
ity  than  the  price  of  an  inch  or  two 
inches.  You  can  have  more  read- 
(Continued  on  page  20) 
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Opinion  journais  meet 

Editors  of  these  small  magazines  ponder  their  future: 
should  they  rake  muck  or  leave  it  to  the  *big  media*? 


By  M.L.  Stein 

Should  small  magazines,  known  as 
“opinion  journals,”  carry  on  their 
traditional  role  of  muckraking  or 
leave  it  to  the  “big  media”? 

The  question  provoked  a  lively  de¬ 
bate  April  13  in  Los  Angeles  at  “A 
Conference  on  the  Journals  of  Critical 
Opinion”  in  which  120  editors  of  34 
magazines  met  for  the  ostensible  pur¬ 
pose  of  cooperating  in  their  survival. 

Instead,  the  participants  on  the 
University  of  Southern  California 
campus  found  themselves  widely  di¬ 
vided  on  several  issues,  including  the 
purpose  of  such  publications. 

Joseph  Epstein,  editor  of  the  Amer¬ 
ican  Scholar,  didn’t  even  think  the 
magazines  should  be  labeled  opinion 
journals,  asserting  that  it's  better  for  a 
small  publication  “to  have  a  point  of 
view  rather  than  a  lot  of  opinions.” 


‘1‘here's  been  a 
backlash  since  then  and 
the  newspapers  are 
ainnost  apologizing  for 
Watergate,”  Maynes  said. 
‘We’re  not  seeing  that 
kind  of  crusading 
journalism  since  Reagan 
came  into  office.” 


He  also  questioned  whether  these 
intellectually-oriented  journals 
should  engage  in  investigative  report¬ 
ing,  contend^ing  that  “the  big  media 
delight”  in  that  kind  of  journalism. 

“It’s  not  necessary  for  us  to  do  it,” 
Epstein  continued.  “They  (newspa¬ 
pers  and  broadcasters)  have  the  re¬ 
sources  and  the  appetite  for  it.” 

However,  C.  William  Maynes,  edi¬ 
tor  of  Foreign  Policy,  and  Mother 
Jones  executive  editor  Dierdre  En¬ 
glish  argued  that  big  dailies  have 
backed  off  investigative  reporting 
since  Watergate. 

“There’s  been  a  backlash  since 
then  and  the  newspapers  are  almost 
apologizing  for  Watergate,”  Maynes 


said.  “We’re  not  seeing  that  kind  of 
crusading  journalism  since  Reagan 
came  into  office.” 

English  declared  that  pressure  from 
corporate  advertisers  is  causing  ma¬ 
jor  media  to  cut  back  on  investiga¬ 
tions.  This  is  not  a  concern  for  Mother 
Jones  because  it  doesn’t  attract 
corporate  ads,  she  added. 

Nation  editor  Victor  Navasky 
agreed  with  Epstein  that  national 
magazines  like  theirs  should  not  get 
involved  in  muckraking,  but  said  it 
could  still  be  a  function  of  local  and 
regional  journals  like  the  Texas 
Observer.  He  said  it  also  works  for  a 
magazine  like  Mother  Jones  for  which 
investigative  reporting  is  “sys¬ 
temic.” 

William  Phillips,  editor  of  the  Parti¬ 
san  Review  based  at  Boston  Universi¬ 
ty,  also  eschewed  the  term  “opin¬ 
ion,”  referring  to  his  publication  as  a 
“magazine  of  ideas,  poetry  and  criti¬ 
cal  discussion  of  basic  values  in  many 
fields.” 

Phillips  also  expressed  annoyance 
over  discussions  of  the  influence  of 
small  magazines.  “If  you  have  to 
prove  you  have  influence,  you  don’t 
have  any,”  he  said. 

In  another  panel,  the  question  of 
economic  surivival  versus  editorial 
independence  drew  varying  views 
from  several  delegates.  Most  of  the 
journals  represented  at  the  confer¬ 
ence,  believed  to  be  the  first  of  its 
kind,  exist  by  means  of  foundation 
grants,  private  funding,  a  tax-exempt 
status  or  university  support. 

Speaking  of  his  own  magazine. 
Present  Tense,  editor  Murray  Polner 
said,  “If  we  were  not  subsidized,  we 
would  be  all  looking  for  teaching  jobs. 
There  is  no  mass  audience  for  a  jour¬ 
nal  of  opinion  in  this  country  but  we 
have  created  a  place  for  ourselves  in 
the  American  market.” 

That  place,  according  to  some 
panelists  and  participants,  is  con¬ 
siderably  weakened  by  the  depen¬ 
dence  of  some  non-profit  journals  on 
government  subsidy  by  means  of  tax 
exemption  and  lower  mailing  rates. 

“You  check  your  First  Amend¬ 
ment  rights  at  the  door  when  you  ap¬ 
ply  for  (tax-exempt  status),”  said 
Cynthia  Kling-Jones,  former  editor  of 
Nuclear  Times.  Kling-Jones,  now 


Newsweek  International  associate 
manager  of  special  projects,  ex¬ 
plained  that  Nuclear  Times  could  not 
engage  in  political  lobbying  or  en¬ 
dorse  political  candidates. 

“You  impose  censorship  on  your¬ 
self,”  she  added.  “The  IRS  watches 
what  you  write.” 

But  Charles  Peters,  editor-in-chief 
of  the  Washington  Monthly,  main¬ 
tained  that  dependance  on  govern¬ 
ment  exemptions  can  be  avoided  by 
operating  on  a  low  budget.  He  also 
asserted  that  freedom  from  dictates 
by  financial  backers  can  be  achieved 
by  retaining  51%  of  the  stock,  as  he 
does. 


English  declared  that 
pressure  from  corporate 
advertisers  is  causing 
major  media  to  cut  back 
on  investigations. 


“Of  course  there’s  a  cost,”  he  con¬ 
ceded.  “We  exploit  our  employees  by 
paying  low  salaries,  but  most  are 
young  and  don’t  stay  with  us  long.” 

Peters  advised  other  editors  to 
“never  take  a  big  bag  of  money  from 
anyone.  They  will  try  to  tell  you  what 
to  do.” 

Erwin  Knoll,  editor  of  the  Progres¬ 
sive,  said  his  magazine  has  a  tax- 
exempt  status,  but  engages  in  political 
partisanship,  which  he  believes  it  is 
entitled  to  do. 

If  the  IRS  objects,  he  said,  “We’II 
see  them  in  court.” 

The  conferees  generally  agreed  that 
the  alternative  to  outside  help,  either 
from  gifts  or  subsidy,  often  is  the  de¬ 
mise  of  small  journals,  since  advertis¬ 
ing  is  always  scarce. 

San  Francisco  Chronicle  columnist 
Warren  Hinckle,  who  edited  two 
now-defunct  journals.  Ramparts  and 
Scanlan’s,  suggested  there  is  too 
much  lamentation  over  magazines 
that  fold. 

“Some  people  believe  that  maga¬ 
zines  should  live  longer  than  people, 
but  most  have  something  to  say,  do 
(Continued  on  page  20) 
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Everybody  talks  about  acid  rain,  but  is  anybody  doing  anything  about  it?  How  do 
we  get  rid  of  it? 

Environmental  issues  are  complex.  That’s  w^y  you  should  watch  The  MacNeil/ 
Lehrer  NewsHour  every  weeknight.  News  stories  get  the  time  they  deserve.  The  time 
you  deserve. 

You  get  more  facts.  You  hear  different  sides.  Most  important,  you  get  the  anafysis 
you  need  to  understand  the  issues  behind  the  stories. 

Major  funding  for  The  MacNeil/Lehrer  NewsHour  is  provided  by  AT&T,  the 
national  corporate  underwriter. 


The  MacNeil/Lehrer 

NEWSHOUR 

Weeknights  on  Public  TV 

Produced  by  WNET/13.  NY,  WETA.  Wash..  D.C.,  and  MacNaii-Lahrar-Gannett  Prod.  Funded  by  ATCT.  PubNc  Ibtavtsion  Stations,  and  CPB.  C  ATST  1984 


Jury  awards  $100,000  to  private  figure 


A  jury  recently  found  that  the  Phil¬ 
adelphia  Inquirer  negligently  de¬ 
famed  a  private  figure  who  was  men¬ 
tioned  in  a  series  of  articles  about  a 
1%3  murder  investigation. 

The  jury  did  not  find  the  Inquirer 
was  guilty  of  malice,  but  awarded  the 
plaintiff,  Rocco  P.  Urella  Jr., 
$100,000  in  compensatory  damages. 

The  articles,  published  in  1973, 
concerned  the  involvement  of 
Richard  A.  Sprague,  then  first  district 
attorney  in  Philadelphia,  in  the  death 
in  1%3  of  John  R.  Applegate.  Apple- 
gate  had  invited  Urella  and  his  college 
classmate  to  his  apartment  and  died 
after  a  scuffle. 

The  Inquirer  series  alleged  that 
Sprague  declined  to  prosecute  Urella 
for  the  murder  because  the  prosecu¬ 
tor  was  a  friend  of  Urella's  father. 

Sprague  sued  the  Inquirer  for  libel 
over  the  article  and  was  awarded  a 
$4.5-million  judgment.  The  newspa¬ 
per  is  appealing  that  verdict. 

Urella  contended  in  his  lawsuit  that 
the  newspaper,  in  the  course  of  writ¬ 
ing  about  Sprague,  had  also  defamed 
him. 

After  the  verdict,  Harold  Kohn,  the 
Inquirer’s  attorney,  said  he  was 
“pleased”  that  the  jury  agreed  with 
the  newspaper's  contention  that  there 
was  no  maJice  toward  Urella  in  the 
series.  Kohn  stated,  however,  that  he 
was  disappointed  by  the  awarding  of 
$100,000  in  damages  because  the  In¬ 
quirer  remained  convinced  that 
“there  was  nothing  inaccurate  or  un¬ 
truthful”  about  Urella  in  the  stories. 

Kohn  also  said  the  newspaper  was 


considering  appealing  the  verdict. 

But  Common  Pleas  Court  Judge 
Charles  Wright  called  the  verdict  fair 
and  told  the  newspaper  not  to  appeal. 

“If  an  appeal  is  made,  and  if  I’m 
going  to  have  to  go  to  the  trouble  of 
writing  an  opinion  in  all  of  this,  I  am 
going  to  assess  delayed  damages,” 
the  judge  stated. 

Cielayed  damages  would  increase 
the  award  by  $45,000  or  10%  of  the 
verdict  for  each  of  the  4'/’  years  since 
Pennsylvania’s  delayed  damages  law 
took  effect. 

The  series  about  Sprague  was 
based  on  the  reporting  of  former  In¬ 
quirer  staffers  Greg  Walter  and  Kent 
Pollock  and  written  by  Pollock. 

During  Sprague’s  testimony  in 
Urella’s  suit,  the  former  prosecutor 
suggested  Walter  had  been  seeking 
revenge  against  him  for  successfully 
prosecuting  the  reporter  a  yeat  earlier 
for  secretly  recording  telephone  con¬ 
versations  with  news  sources. 

McCartin  joins 
marketing  firm 

Thomas  R.  McCartin,  former  pub¬ 
lisher  of  the  Dallas  Times  Herald,  was 
named  president  and  chief  executive 
officer  of  Criswell  Marketing  Co.,  a 
divsion  of  Criswell  Development  Co. 

McCartin  is  also  a  senior  vice  presi¬ 
dent  of  the  parent  company. 

McCartin  left  the  Times  Herald  in 
1984  to  become  president  of  the  then 
newly-created  Times  Mirror  National 
Marketing  in  New  York  City.  He  left 
that  post  to  join  Criswell. 


Opinion  journais 

(Continued  from  page  18) 

their  job  and  run  out  of  steam,”  he 
said.  “It’s  not  such  a  terrible  thing. 
It’s  all  part  of  the  free  market.” 

As  for  investors,  Hinckle’s  advice 
was,  “Never  give  them  an  inch.” 

Hinckle  also  said  he  wanted  to  clear 
up  a  report  regarding  his  alleged  ex¬ 
travagance  when  he  edited  Ramparts. 

He  recalled  that  he  was  criticized  in 
a  New  York  Times  Magazine  article 
for  flying  from  Chicago  to  Paris  to  get 
to  New  York  during  an  airline  strike. 

“I  can  tell  you  that’s  not  true,”  the 
rotund,  eye-patched  Hinckle  de¬ 
clared.  “I  actually  flew  from  San 
Francisco  to  Paris  and  then  New 
York.  If  I  had  been  in  Chicago,  I 
would  have  taken  a  cab.” 

The  two-day  conference  was  spon¬ 
sored  by  the  Nation  Institute  and 
use’s  School  of  Journalism. 

Navasky  said  one  of  the  principal 
reasons  for  the  meeting,  which  he 
claimed  was  the  first  in  the  U.S.  for 
opinion  journals,  was  to  learn  “how 
we  can  work  together  to  promote  our 
common  interests”  on  such  matters 
as  lowering  postal  rates,  improving 
distribution  and  getting  wider  expo¬ 
sure  of  the  journals  through  syndica¬ 
tion. 

Zoned  editions 

(Continued  from  page  17) 

ership  for  a  column  of  business  briefs 
than  for  18  inches  of  a  serious  story.” 

Philosophies  of  how  to  treat  busi¬ 
ness  news,  though,  varied  widely 
among  the  suburban  editors.  Many 
expressed  reservations  at  accepting 
“everything”  requested  by  the  busi¬ 
ness  community,  some  held  firm  to 
policies  of  rejecting  ribbon-cuttings 
and  groundbreakings  and  others  held 
business  coverage  up  to  a  strict  set  of 
guidelines  to  determine  what  goes  in 
and  what’s  turned  down. 

“The  relationship  between  the 
news  department  and  the  business 
community  is  most  difficult  to  main¬ 
tain  in  a  healthy  fashion,’’  said 
Livingston.  “Businessmen  can’t  be 
expected  to  understand  problems 
with  coverage,  ethics  and  politics.  We 
have  to  explain  this  to  them. 

“Many  young  staffers  still  believe 
their  job  is  to  change  the  fate  of  man 
and  the  modern  world,”  he  said. 
“The  content  of  our  papers  has  to  be 
as  interesting  to  the  general  readers  as 
it  is  to  the  businessman.  We’re  writing 
our  business  stories  for  our  readers, 
but  let’s  not  forget  that  businessmen 
are  our  readers  too.” 


Attending  The 

AN  PA 

Annual  Convention  And  Staying 
At  The 

FONTAINEBLEAU  HILTON 
MIAMI  BEACH 

MAY  5-8 
Robert  N.  Bolitho 
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Announcing  tomorrow’s 
offset  press  for  large  dailies 


EdPadUla  CE  O., 
M.A.N. -Roland 
Newspaper  Press  Division 


At  least  four  major  advances  in  offset 
press  technology  mark  the  arrival  of 
the  Colorman  75  press  from  M.A.N.- 
Roland.  These  new  developments  give 
your  large-circulation  newspaper  press 
operation  an  almost  revolutionary 
improvement  in  the  following  areas: 

■  Increased  productivity  and  quality 

■  Efficiency  and  flexibility  of 
operation 

■  Features  and  options  to  meet  your 
newspaper  requirements 

■  Advanced  design  based  on  proven 
technology 

The  new  Colorman  75  achieves  all  this, 
and  that  is  why  I  take  such  pleasure  in 
announcing  this  offset  press. 

Improved  productivity 
&  quality  reproduction 

The  Colorman  75  is  a  heavy  duty 
metropolitan  press  designed  to  meet 
the  demanding  requirements  of  almost 
continual  production.  All  three  color 
and  four  color  units  have  blanket  and 
plate  cylinder  bearers  for  durability, 
speed  and  quality  reproduction.  We 
call  it  Colorman  75  because  it’s  rated 
at  75,000  papers  per  hour. 


Efficiency  & 
Flexibility  of  Operation 

The  Colorman  75  offers  modular  unit 
design  that  can  be  expanded  from  a 
conventional  arch  type  unit  to  a  seven 
cylinder  three  color  unit  to  a  nine 
cylinder  four  color  unit.  Its  remarkable 
speed  of  changeover  allows  you  to 
change  color  leads  faster  with  a  broad 
choice  of  color  positions. — How? — 
Colorman  75  automatically  puts 
cylinders  in  time  thanks  to  its  unique 
proven  cylinder  geometry. 

The  Colorman  75  has  the  plate  lockup 
system  of  the  future.  This  exclusive 
patented  wedge  design  requires  no  tools 
and  provides  near  perfect  registration. 
Centrifugal  force  locks  the  plates  on 
tighter  as  press  speeds  increase.  In 
addition,  you  can  compensate  for  web 
spread  at  each  of  the  eight  plates  on  the 
cylinder. 

The  Colorman  75  interactive  computer 
control  system  brings  space  age 
technology  to  daily  press  makeready 
and  operation.  Controls  are  interactive 
with  feedback  and  readout  which  lets 
the  operator  know  where  each  ink, 
water  and  compensator  control  is  set. 
Manual  backup  is  also  provided  for 
each  control.  It’s  a  complete  system 
from  the  scanned  plate  negatives  to 
automatic  presetting  of  ink,  water  and 
compensator  on  the  press. 


Features 
&  Options 


Colorman  75  is  loaded  with  options 
that  enable  you  to  glove  fit  this  press  to 
your  newspaper  press  operations. 

■  Choice  of  ink  pumps/ink  rail  or 
conventional  fountains 

■  Choice  of  direct  or  ink  train 
dampening 

■  Choice  of  individual  motorized  plate 
cylinders  to  do  makeready  while 
other  units  are  being  run 

■  Options  of  various  levels  of 
computer  controls 

■  Available  as  slip-in  units  for 
letterpress  conversion 

And  many  more  options. 

Advanced  design 
&  proven  technology 

All  features  incorporated  in  this  press 
have  been  developed  based  upon  proven 
and  tested  technology  from  cylinder 
geometry  to  computer  controls.  See 
how  far  this  technology  can  meet  your 
newspaper  needs  now  and  in  the  future. 

Call  me  at  201-469-6600  or  write  to: 


NEWSR^PER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


LEGAL  BRIEFS- 


Reporter’s 
sources  protected 

A  federal  magistrate  ruled  that  a 
Honolulu  newspaper  reporter  does 
not  have  to  reveal  his  sources  for  sto¬ 
ries  on  cocaine  trafficking. 

U.S.  Magistrate  Joseph  Gedan  said 
the  sources  for  Honolulu  Star- 
Bulletin  reporter  Charles  Memmin- 
ger’s  stories  would  be  irrelevant  to  a 
fair  trial  for  14  people  indicted  on 
charges  of  participating  in  a  drug  ring 
delivering  Colombian  cocaine  to 
Hawaii. 

Attorney  Judith  Pavey,  represent¬ 
ing  one  of  the  defendants,  said  she  will 
appeal  Gedan's  ruling.  William  F. 
Sink,  representing  another  defendant 
and  who  also  sought  the  source  of 
Memminger's  stories,  said  he  was  in¬ 
clined  not  to  appeal. 

The  two  defense  lawyers  said  they 
wanted  to  determine  if  f^ederal  agents 
had  improperly  allowed  Memminger 
to  see  investigative  files.  One  of  the 
reporter's  stories  detailed  a  telephone 
conversation  that  matched  a  govern¬ 
ment  transcript  verbatim,  they  said. 

Release  of  information  by  the  pros¬ 
ecutor  could  have  been  grounds  for 
his  dismissal  or  moving  the  trial  else¬ 
where,  the  attorneys  said. 

Memminger  was  called  to  the  wit¬ 
ness  stand  but  refused  to  comment  on 
where  he  got  his  information. 


$3-million  libel 
suit  is  settled 

A  financier  and  the  Fort  Lauder¬ 
dale  News  and  Sun-Sentinel  Com¬ 
pany  reached  an  out-of-court  settle¬ 
ment  of  a  $3-million  libel  suit,  just 
three  days  before  the  case  was  to  go  to 
trial. 

Attorneys  for  the  newspaper  com¬ 
pany  and  plaintiff  Hamilton  Forman 
refused  to  disclose  the  terms  of  the 
settlement,  but  the  financier’s  attor¬ 
ney  said  “we  were  very  pleased  with 
the  result.” 

The  suit  was  filed  after  John  De- 
Groot,  a  staff  writer,  wrote  a  column 
criticizing  Forman  for  not  supporting 
a  proposal  for  a  municipally-operated 
nursing  home.  Forman  sits  on  the 
North  Broward  Hospital  District 
‘board. 

DeGroot,  in  a  Sept.  11,  1981,  col¬ 
umn,  called  Forman  a  “land  baron 
and  financier  (who)  made  millions 
selling  land  and  mortgages  to  create  a 
large  hunk  of  the  geriatric  condo  ghet¬ 
to  skyline  that  rises  in  West  Bro¬ 


ward.” 

Forman’s  suit  charged  that  he  nev¬ 
er  sold  land  or  mortgages  to  any  con¬ 
dominium  owners  or  developers.  The 
newspaper  published  a  correction  of 
DeGroot’s  column  when  the  suit  was 
filed. 

Jury  selection 
must  be  open 

Journalists  and  the  public  cannot  be 
barred  from  jury  selection  or  access  to 
trial  exhibits,  a  federal  appeals  court 
ruled  in  Chicago. 

In  a  unanimous  decision,  a  three- 
judge  panel  of  the  7th  U.S.  Circuit 
Court  of  Appeals  set  aside  a  judge’s 
ruling  that  barred  a  Milwaukee  Sen¬ 
tinel  reporter  from  attending  jury 
selection  or  gaining  access  to  exhibits 
in  an  April  1984  cocaine  distribution 
trial. 

Jury  selection  in  that  trial  was 
closed  by  U.S.  District  Judge  Robert 
Warren  after  Sentinel  reporter 
Michele  Denis  wrote  about  the  first 
day’s  selection  and  quoted  responses 
of  jurors  who  were  dismissed. 

After  defense  lawyers  objected  to 
the  article,  Warren  closed  the  selec¬ 
tion,  saying  he  had  “concern  for  the 
degree  to  which  the  examination  of 
potential  jurors  has  been  reported  in 
the  newspapers  while  the  case  is  going 
on.” 

However,  the  judge  did  order  a 
transcript  of  the  selection  proceed¬ 
ings  be  made  available  after  the  jury 
was  empaneled. 

In  his  opinion  setting  aside  that  rul¬ 
ing,  appeals  judge  William  J.  Bauer 
said  Judge  Warren  had  not  estab¬ 
lished  a  “threat”  to  the  interest  of  an 
impartial  jury  because  he  had  not 
questioned  potential  jurors  about 
their  awareness  of  press  coverage. 

Bauer  also  wrote  that  barring  re¬ 
porter  Derus’  access  to  trial  exhibits 
was  an  “abuse  of  discretion”  by  the 
trial  judge. 


Conn.  Fol  board 
says  state  can’t 
charge  for  records 

In  an  opinion  sought  after  the  Hart¬ 
ford  Courant  paid  the  Connecticut 
Department  of  Transportation  $8,285 
in  labor  costs  for  Freedom  of  Informa¬ 
tion  searches,  the  director  of  the  Fol 
commission  said  the  state  cannot 
charge  for  such  work. 

The  Courant  paid  the  fees  in  con¬ 
nection  with  requests  for  records  per¬ 


taining  to  its  investigation  of  the 
state’s  bridge-inspection  program. 

Fol  director  Mitchell  W.  Pearlman 
said  that  state  agencies  cannot  charge 
for  employee  time  spent  copying  rec¬ 
ords  under  Freedom  of  Information 
requests,  although  those  seeking  rec¬ 
ords  may  offer  whatever  compensa¬ 
tion  they  wish. 

The  Connecticut  Civil  Liberties 
Union  sought  an  advisory  opinion  on 
the  matter  because  it  feared  that  the 
newspaper’s  payment  might  establish 
a  pattern  of  state  agencies  charging 
for  labor  required  to  comply  with  Fol 
requests. 

New  trial  for 
Texas  official 

The  Texas  Supreme  Court  has 
ordered  a  new  trial  for  Judge  Clyde 
Smith  of  Hardin  County  in  his  libel 
suit  against  the  Beaumont  Enterprise 
and  reporter  Linda  Gilchriest. 

The  first  trial  ended  in  a  mistrial  and 
the  trial  court  granted  summary  judg¬ 
ment  in  the  newspaper’s  favor. 

The  court  of  appeals  reversed  the 
judgment  and  sent  the  case  back  for 
trial. 

In  a  7  to  2  ruling,  the  Supreme  Court 
upheld  the  appeal. 

The  court  said  Smith’s  preliminary 
allegation  that  Gilchriest’s  article 
“accused  him  of  selecting  the  grand 
jury  panel  and  therefore  it  accused 
him  of  illegal  and  unethical  conduct.” 

The  defense  argued  that  the  article 
was  not  defamatory  as  a  matter  of 
law,  but  the  Supreme  Court  dis¬ 
agreed. 

Libel  suit  vs. 
daily  is  dismissed 

Greene  County  (Pa.)  Common 
Pleas  Court  Judge  Glenn  Toothman 
on  March  15  dismissed  a  lawsuit  filed 
by  former  Allegheny  County  Com¬ 
missioner  Cyril  H.  Wecht  against  the 
Pittsburgh  Post-Gazette  involving 
cartoons,  a  column  and  news  stories 
published  in  1983  and  1984. 

In  ruling  Wecht  was  not  defamed. 
Judge  Toothman  said,  “The  law  of 
libel  is  alive  and  well,  but  when  a  pub¬ 
lic  figure  sues  under  it,  he  carries  a 
heavy  burden,  and  the  first  is  to  show 
that  the  subject  matter  is  defama¬ 
tory.” 

The  judge  ruled  the  cartoons  and  a 
satirical  column  were  protected  under 
the  First  Amendment  guarantees  of 
free  expression  because  they  were  ex¬ 
pressions  of  opinion. 
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Over  1.8  billion  dollars  worth  of  newspaper 
equipment  and  services  will  be  purchas(kJ  over 
the  next  12  months . . .  and  the  prople  who  will  be 
choosing  the  suppliers  and  specifying  the  equip¬ 
ment  — the  people  making  the  buying  decisions 
— will  be  at  the  >1mer/can  Newspaper  Pub//shers 
Association  Operations  Management  Conference 
on  June  8-12  in  New  Orleans. 


3  MAGAZINES  DELIVER 
THE  GOODS! 


1 

2 
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Editor  &  Publisher 

ANPA/OPERATIONS  MANAGEMENT 
CONFERENCE  PLANNING  ISSUE 

e  May  1 1 1ssue:  Deadline  for  space  reservations  is  April  26. 

Advertising  material  is  due  May  1. 

Editor  St  Publisher 

ANPA/OPERATIONS  MANAGEMENT 
CONFERENCE  ISSUE 

^  June  8  issue:  Space  Reservations:  May  24 
Advertising  Material:  May  31 

Editor  &  Publisher 

ANPA/OPERATIONS  MANAGEMENT 
POST-CONFERENCE  ISSUE 

^  June  15  issue:  Space  reservations:  Junes 
Advertising  material:  June  7 

Get — and  hold — your  share  of  this 
$1.8  Billion  market. 

Be  dominant . . .  in  the  dominant  medium! 

Call  your  nearest  E&P  sales  representative  today  I 


NEW  YORK 

CHICAGO 

LOS  ANGELES 

SAN  FRANCISCO 

TORONTO 

11  West  19  St. 

303  East  Ohio  St. 

3700  Wilshire  Blvd. 

433  California  St. 

148  King  Rd.  East 

New  York,  NY 

Chicago,  IL 

Los  Angeles,  CA 

San  Francisco,  CA 

King,  Ontario 

10011 

60611 

90010 

94104 

LOG1K0 

(212)  675-4380 

(312)645-0123 

(213)  382-6346 

(415)421-7950 

(416)833-6200 

NEWSPEOPLE  IN  THE  NEWS 


Robert  G.  Kaiser  has  been 
appointed  assistant  managing  editor/ 
national  news  of  the  Washington 
Post.  He  was  an  associate  editor  and 
the  editor  of  Outlook,  the  weekly 
commentary  section. 

Kaiser  had  worked  for  the  Post  as  a 
part-time  correspondent  in  London 
and  on  the  city  staff  as  a  reporter  be¬ 
fore  being  assigned  as  a  correspon¬ 
dent  in  Saigon  and  then  as  correspon¬ 
dent  in  Moscow.  He  returned  to 
Washington  as  a  reporter  on  the 
national  news  staff  in  1975. 

♦  *  * 

Ron  Ciani  joined  Tucson  News¬ 
papers  Inc.  as  retail  advertising  mana¬ 
ger  with  responsibility  for  all  retail 
sales  programs  for  the  Arizona  Daily 
Star  and  the  Tucson  Citizen. 

He  had  been  district  sales  manager 
at  the  Kansas  City  and  Times  from 
1979-1985  and  before  in  sales  nine 
years  at  the  Fort  Lauderdale  News. 


Cynthia  A.  Watts  has  been 
named  classified  advertising  manager 
by  the  Binghamton  (N.Y.)  Press  Co., 
replacing  Beverly  J.  Moyle,  who 
retired.  Watts  held  the  same  position 
at  the  Sioux  Falls  (S.D.)  Argus 
Leader. 


McNAUGHT 


When  the 
problem  is  money, 
Susan  Bondy  is 
the  answer. 


BONDY 
ON  MONEY 

Susan  Bondy’s 
personal  money 
column  belongs  In 
your  newspaper. 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 


GAEL  W.  AAcCARTHY,  an  associate 
editor  of  Parade  magazine  since  1980, 
has  been  promoted  to  senior  editor. 

Prior  to  joining  Parade  she  was  an 
associate  editor  of  United  Feature  Syndi¬ 
cate  for  seven  years  and  also  a  freelance 
editor  for  the  New  York  Daily  News,  the 
New  York  Post  and  McFadden  Publica¬ 
tions  during  that  time. 

AAcCarthy,  who  began  her  career  as  a 
reporter  for  the  Staten  Island  Advance,  is 
a  member  of  the  board  of  directors  of  the 
Newswomen's  Club  of  New  York. 


W.  Stewart  Pinkerton  Jr.  and 
Paul  E.  Steiger  have  been  named  to 
newly  created  positions  of  deputy 
managing  editor  of  the  Wall  Street 
Journal. 

Pinkerton  joined  the  Journal  in  the 
San  Francisco  bureau  in  1964  as  a 
news  assistant  and  in  1966  was  named 
a  reporter  and  that  same  year  moved 
to  the  Los  Angeles  bureau,  covering 
the  aerospace  and  entertainment  in¬ 
dustries. 

He  was  transferred  to  New  York  in 
1971  and  a  short  time  later  was  named 
managing  editor  of  Dow  Jones  Cana¬ 
da  in  Montreal. 

In  1975,  Pinkerton  returned  to  New 
York  as  an  assistant  bureau  chief,  be¬ 
coming  chief  later  that  year  and  being 
named  an  assistant  managing  editor  in 
1983.  He  has  a  J.D.  degree  from  New 
York  Law  School. 

Steiger  joined  the  Journal  in  1966  as 
a  staff  reporter  in  San  Francisco.  He 
left  in  19^  to  become  a  staff  writer  for 
the  Los  Angeles  Times,  which  trans¬ 
ferred  him  to  its  Washington  bureau 
as  an  economic  correspondent  in 
1971.  He  was  back  in  Los  Angeles  in 


1978  as  business  editor  of  the  Times, 
and  then  rejoined  the  Journal  in  Octo¬ 
ber  of  1983  as  an  assistant  managing 
editor  with  responsibility  for  econom¬ 
ic  and  financial  coverage. 

*  ♦  ♦ 

Phil  E.  Porter,  general  assign¬ 
ment  reporter  for  the  Marion  (Ohio) 
Star,  was  named  chief  of  the  Co¬ 
lumbus,  Ohio,  news  bureau  of  Thom¬ 
son  Newspapers,  Inc.  He  will  cover 
the  Statehouse  and  state  government. 
*  *  ♦ 

William  Chase  was  named  travel 
promotion  manager  at  the  Hartford 
Courant.  He  has  been  a  retail  account 
executive  in  the  advertising  depart¬ 
ment  since  1982. 

♦  ♦  * 

F.L.  Blowers  has  been  appointed 
vice  president  of  Gulf  Coast  Supply 
Company,  Sarasota.  The  firm  handles 
supply  needs  for  circulation  depart¬ 
ments.  He  has  been  the  marketing 
director  for  Gulf  Coast  Systems  De¬ 
sign  Company,  a  sister  company, 
since  last  December  and  before  that 
held  management  postions  with 
several  newspapers. 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 

We've  got  the  facts  and  figures  on  all  aspects  of  American 
life  and  health  insurance.  We  know  how  to  com- 


life  and  health  insurance,  we  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  anytime. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  516-671-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewitz  202-862-4064  (office);  301-770-2190  (home) 

Rkk  Blake  202-862-4062  (office);  202-293-6245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

I8S0  K  Street.  N  W .  Washington.  D  C  20006 

*Represencing  5  70  Me  insurarKe 
companiev  with  ^  percent  of  the  Me 
insurarxe  force  m  the  United  Slates, 
and  330  health  insurarxe 
companies,  with  80  percent  of  the  health 
insurarxe  written  by  msorarxe  companies 
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Thomas  C.  Rawlins  has  been 
named  associate  editor  of  the  St. 
Petersburg  Times,  and  John  Costa, 
managing  editor  of  the  Evening  Inde¬ 
pendent,  among  several  promotions 
at  the  Times  Publishing  Co. 

Rawlins,  associate  editor  for  news 
for  the  Evening  Independent  since 
December  of  1983,  in  his  new  position 
will  manage  a  number  of  departments 
that  support  the  news  staffs  of  both 
papers,  including  the  news  library, 
computer  systems  and  staff  training. 

Succeeding  Rawlins  is  Costa,  who 
has  headed  the  Times’  news  bureaus 
covering  the  North  Suncoast — Pasco, 
Hernando  and  Citrus  counties. 

Succeeding  Costa  as  North  Sun- 
coast  bureau  chief  is  Joe  Childs,  who 
has  been  city  editor  of  the  Times’ 
Clearwater  bureau.  Bill  Stevens 
succeeds  Costa  in  Clearwater,  and 
Mary  Jane  Park  was  named  to 
Stevens’  previous  position  as  editor 
of  Neighborhood  Times,  a  twice- 
weekly  section  for  readers  in  south 
Pinellas  County. 

Greg  Hamilton  is  now  news  edi¬ 
tor  of  Neighborhood  Times. 

♦  ♦  ♦ 

Joey  Kennedy  has  been  named  the 
news  photo  editor  of  the  Birmingham 
News  with  responsibility  for  super¬ 
vising  photographic  coverage  of  the 
newspaper. 

Kennedy  started  his  career  at  the 
Houma  (La.)  Daily  Courier  as  a 
general  assignments  reporter  in  1974. 
He  worked  as  news  director  of  KJIN- 
FM  Radio  from  1976  until  he  joined 
the  Cullman  (Ala.)  Times  in  1977.  He 
moved  to  the  sports  department  of  the 
Anniston  (Ala.)  Star  as  assistant 
sports  editor  next  and  then  in  1981 
joined  the  Birmingham  paper,  first  as 
sports  copy  editor,  being  named 
assistant  editor  of  the  Living  section 
in  December  of  1983. 

Bob  Carlton  was  named  editor  of 
the  new  Life/Style  section  of  the 
News,  which  merged  the  entertain¬ 
ment  and  living  sections.  He  has 
worked  in  varied  assignments  since 
joining  the  News  full-time  in  August 
of  1980.  He  was  an  intern  while  a 
junior  at  the  University  of  Alabama, 
majoring  in  journalism,  and  worked 
as  features  editor  of  The  Crimson 
White,  the  student  newspaper. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

90  Tearf  Nation- Wide  Rofowoi  lorvlco 


Thomas  C.  Rowlings 


H.  Eugene  Willard,  editor  of  the 
Morganton  (N.C.)  News  Herald 
since  May  of  1979,  was  named  general 
manager  of  the  Park  newspaper. 

Willard  previously  worked  as  city 
editor  of  the  Savannah  (Ga.)  Morning 
News  and  Savannah  Evening  Press, 
as  managing  editor  and  vice  president 
of  the  Union  (S.C.)  Daily  Times  and 
as  a  reporter  for  the  Charlotte  (N.C.) 
News. 

♦  *  * 

Jane  Bancroft  Cook  retired  April 
17  as  a  director  of  Dow  Jones  &  Co., 
Inc.,  after  35  years  of  service  on  the 
board.  She  represented  the  Barron- 
Bancroft  family  that  has  held  the 
majority  ownership  interest  since 
1902  and  will  continue  to  chair  the 
Dow  Jones  Foundation  Advisory 
Board.  Three  members  of  the  family 
remain  on  the  board. 

Richard  L.  Harbus  has  been 
named  a  photojoumalist  at  the  New 
York  bureau  of  United  Press  Interna¬ 
tional.  An  employee  in  the  newspic- 
tures  department  since  1980,  when  he 


iosta  Joey  Kennedy 

was  graduated  from  St.  John’s  Uni¬ 
versity,  Harbus  has  worked  as  a  tele¬ 
photo  operator,  researcher  and  then  a 
darkroom  technican. 

:tc  «  :tc 

J.D.  Scoggins  ,  former  owner  of 
the  York  (Pa.)  Daily  Record,  has  been 
named  publisher  of  the  Paterson 
(N.J.)  News. 

Scoggins  began  his  career  in  1960, 
working  as  classified  advertising 
manager  for  the  San  Francisco  News- 
Call  Bulletin  until  1%5.  He  moved  to 
the  Everett  (Wash.)  Herald,  serving 
three  years  as  advertising  director.  In 
1968,  Scoggins  became  a  publisher 
with  Scripps  League/Buckner  News 
Alliance,  heading  dailies  in  Califor¬ 
nia,  New  Mexico,  and  Pennsylvaia 
for  five  years. 

In  1973  he  acquired  the  York  Daily 
Record,  the  Winsted  (Conn.)  Evening 
Citizen,  and  the  Excelsior  Springs 
(Mo.)  Daily  Standard.  He  sold  the 
papers  to  Buckner  in  1978  and  since 
then  has  been  pursuing  fiction  writ¬ 
ing,  completing  two  novels. 
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NEWSPEOPLE  IN  THE  NEWS 


Roy  Steinfort,  vice  president  and 
director  of  broadcast  services  for  the 
Associated  Press,  was  inducted  into 
the  Kentucky  Journalism  Hall  of 
Fame  in  ceremonies  at  the  University 
of  Kentucky  April  16. 

The  award  is  given  “to  recognize 
individuals  who  have  made  signifi¬ 
cant  contributions  to  the  profession  of 
journalism,”  according  to  Donald 
Towles,  president  of  the  Journalism 
Alumni  Association  of  the  university 
and  a  vice  president  of  the  Courier- 
Journal  and  Louisville  Times. 

Others  honored  this  year  were  Wil¬ 
liam  Stakelin,  president  of  the 
Radio  Advertising  Bureau  in  New 
York,  and  J.S.  Moran  ,  editor  emer¬ 
itus  of  the  Springfield  (Ky.)  Sun.  At 
97,  Moran  is  thought  to  be  the  nation's 
oldest  working  journalist. 

Posthumous  awards  honored' 
three  journalists:  Carol  Sutton,  for¬ 
mer  managing  editor  of  the  Courier- 
Journal;  Ollie  M.  James,  former 
chief  editorial  writer  and  humor  col¬ 
umnist  for  the  Cincinnati  Enquirer, 
and  Nehemiah  Webb,  founder  of  the 
Mountain  Eagle,  Whitesburg,  Ky., 
the  first  newspaper  in  the  mountains 
of  the  state. 

♦  ♦  ♦ 

Wilfred  J.  Chabun,  provincial 
editor  of  the  Regina  (Sask.)  Leader- 
Post,  is  the  winner  of  the  annual  S.I. 
Newhouse  Canadian  Fellowship  at 
Syracuse  University. 

He  is  in  the  media  administration 
program  at  the  Newhouse  School. 

A 1976  graduate  with  honors  degree 
in  journalism  from  Carleton  Universi¬ 
ty  in  Ottawa,  Chabun  spent  that  sum¬ 
mer  in  a  training  course  at  CBOT-TV, 
the  Canadian  Broadcasting  Corpora¬ 
tion  station  in  Ottawa.  He  then  went 
to  the  Leader-Post,  where  he  has  been 
a  reporter,  feature  writer,  assistant 
city  editor,  and  most  recently,  the 
provincial  editor. 


Gay  Soule  Duncan  has  been 
appointed  managing  editor  of  the  Pen¬ 
sacola  News  and  Journal.  She  will  be 
responsible  for  the  upcoming  con¬ 
solidation  of  the  morning  Journal  with 
the  afternoon  News  on  June  3. 

Tom  Kerr,  former  managing  editor 
of  the  daily  Journal  and  Sunday  News 
Journal,  has  been  named  associate 
editor. 

Duncan  joined  the  News-Journal 
Company  in  1971  and  has  been  man¬ 
aging  editor  of  the  News  since  1979. 
Earlier  she  worked  for  the  Columbia 
(S.C.)  Record  and  the  Charlotte 
(N.C.)  News. 


J.  Thomas  Barber,  86,  editor 
emeritus  of  the  Lancaster  (Pa.)  Sun¬ 
day  News,  died  February  20.  He  be¬ 
gan  with  the  Lancaster  newspapers  in 
1919  and  was  named  editor  of  the  Sun¬ 
day  News  in  1930,  when  it  had  a  cir¬ 
culation  of  about  15,000.  At  the  time 
of  his  retirement  in  i%5,  the  circula¬ 
tion  was  105,000. 

♦  ♦  ♦ 

Neil  L.  Perry,  56,  editor  of  the 
Westfield  (Mass.)  Evening  News, 


Nick  A.  Manzie  was  named  cir¬ 
culation  manager  for  the  Chicago 
Sun-Times  and  is  responsible  for  op¬ 
erations  of  the  circulation  department 
and  acts  as  liaison  to  the  production 
and  advertising  departments. 

Manzie  has  held  various  positions 
during  his  26  years  with  the  newspa¬ 
per,  including  assistant  foreman  of 
the  composition  room  and  vice  presi¬ 
dent  and  general  manager  of  Field 
Composition  Systems.  In  1979,  he  be¬ 
came  vice  president  and  general  man¬ 
ager  of  Field  Graphics,  Inc.,  and  in 
1984,  was  promoted  to  general  mana¬ 
ger  of  News  Group  Graphics. 


died  suddenly  at  home  February  25. 

Earlier  in  his  career,  he  held  a  num¬ 
ber  of  positions  with  Massachusetts 
newspapers  including  the  Greenfield 
Recorder  as  associate  editor,  the  Tur¬ 
ners  Falls  Observer  as  owner,  and  as  a 
bureau  chief  and  political  writer  for 
the  Springfield  Morning  Union  and 
Sunday  Republican,  and  state  house 
reporter  for  the  Holyoke  Transcript- 
Telegram  and  Greenfield  Recorder. 

♦  *  ♦ 

Ruth  G.  Smith  Ruder,  93,  an 
Amherst  correspondent  for  the 
Springfield  (Mass.)  Morning  Union 
for  38  years,  died  February  4.  She 
retired  in  1965. 

♦  *  ♦ 

Mark  Thomas  Walls  Sr. ,  42,  pub¬ 
lisher  and  editor  of  the  Valley  .  Times- 
News,  Lanett,  Ala.,  died  February  13 
at  the  University  of  Alabama  Hospital 
in  Birmingham.  He  was  awaiting  a 
heart  transplant  at  the  time  of  his 
death. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cabie 

More  than  16  years  as  specialists  in  the  communications  industry. 
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Seagram  turns  to  newspapers  for  public  service  campaign 


Because  the  three  television  net¬ 
works  forbid  hard  liquor  advertise¬ 
ments  on  their  airwaves,  Joseph  E. 
Seagram  &  Sons,  Inc.  has'turaed  to 
newspapers  to  air  its  latest  public  ser¬ 
vice  campaign  and  complaints. 

Seagram  created  a  public  service  ad 
campaign  showing  the  alcohol 
equivalency  between  one  glass  each 
of  beer,  wine  and  liquor.  The  three 
networks  —  ABC,  CBS  and  NBC  — 
refused  to  sell  30-second  spots  to  Sea¬ 
gram  because  of  their  policies  which 
restrict  advertising  of  distilled  spirits. 
Beer  and  wine  advertising  is 
accepted. 

The  campaign  will  run,  instead,  as 
two  public  service  ads  in  the  coun¬ 
try’s  top  75  markets  as  well  as  in 
Time,  Newsweek,  U.S.  News  and 
World  Report  and  USA  Today. 

Seagram  lambasted  ABC,  CBS  and 
NBC  last  week  for  their  refusal  to  sell 
time  to  the  liquor  distiller  and 
threatened  to  file  a  Federal  Com¬ 
munications  Commission  complaint 
under  the  Fairness  Doctrine  for  rem¬ 
edy. 

In  response,  the  threp  networks 
assert  that  Seagram’s  position  is 
“without  merit’’'gnd  does  not  fall  into 
the  realm  of  the  Fairness  Doctrine. 

The  ad  declares,  “It’s  time  Amer¬ 
ica  knew  the  facts  about  drinking.’’  In 
a  subhead,  the  ad  says,  “It’s  time 
ABC,  CBS  and  NBC  let  the  facts  be 
heard.” 

Seagram  continues  to  say  the 
announcements  “are  not  commer- 

AP,  Kyodo  sign 
pact  with  Comtex 

The  Associated  Press  and  Kyodo 
News  International  hqve  agreed  to  be 
carried  by  the  electronic  news  ser¬ 
vices  of  Comtex  Corp. 

AP  and  Kyodo  have  signed  con¬ 
tracts  to  supply  general,  business  and 
sports  news.  Their  addition  brings  to 
five  the  number  of  wire  services  avail¬ 
able  to  Comtex’s  NewsGrid  informa¬ 
tion  service. 

AP  maintains  a  staff  of  more  than 
1 ,000  journalists  in  132  U.S.  and  for¬ 
eign  bureaus.  Kyodo  has  more  than 
1,900  newspeople  in  Japan  and 
around  the  world. 

“Improving  our  international 
coverage  is  essential  to  our  continued 
growth  as  a  broad-based  supplier  of 
information  to  a  market  that  is  ex¬ 
pected  to  increase  its  revenues  from 
$64  million  in  1984  to  $486  million  in 
1989,”  according  to  Graeme  Keep¬ 
ing,  president  and  chairman,  of  the 
New  York-based  company. 


irSTME 
AMERICA  KNEW 
THE  FACTS  ABOUT 
DRINKING. 


Ift  time  AB(;C8S  and  NBC  M 
the  facts  be  heanL 


the  houk  QFSBicwaii 
Seagram's  print  od 

cials  for  products  .  .  .  ours  or  anyone 
else’s.  The  message  here  is  the  fact  of 
equivalence.” 

Those  facts,  Seagram  says,  are  that 
the  typical,  12-ounce  serving  of  beer 
contains  0.54  ounces  of  ethanol;  the 

Harte-Hanks  buys 
two  non-dailies 

Harte-Hanks  Communications 
reached  an  agreement  to  buy  the 
Town  Crier  Newspapers  from  Town 
Crier  Inc.  of  Sudbury,  Mass. 

Town  Crier  publishes  the  Sudbury 
Town  Crier  and  Fence  Viewer  and  the 
Wayland-Weston  town  Crier. 


average,  five-ounce  serving  of  wine 
contains  0.55  ounces  of  ethanol  ;  and  a 
1  14-ounce  serving  of  liquor  contains 
0.50  ethanol. 

Seagr^  has  budgeted  $10  million 
for  television  advertising  and  $5  mil¬ 
lion  for  a  90-day  newspaper  cam¬ 
paign. 

Other  kinds  of  advertising  the  net¬ 
works  will  not  accept  include  abor¬ 
tion  services,  astrologers  (fortunetel¬ 
lers),  cigarettes,  contraceptives,  con¬ 
troversial  products,  fireahns  (unless 
promoting  a  sport),  handguns,  sex 
magazines  and  X-rated  movies. 


Pensacola  papers 
to  merge  into  a.m. 

This  June  3  the  morning  Pensacola 
(Fla.)  Journal  and  the  evening  Pensa¬ 
cola  News,  both  published  by  Gan¬ 
nett,  will  merge  into  a  single  morning 
daily  to  be  called  (he  Pensacola 
News-Journal. 

The  News,  which  in  the  1960s 
reached  a  peak  of  35,200  daily,  has 
declined  to  10,200  in  circulation, 
while  the  morning  Journal’s  circula¬ 
tion  is  almost  54,000  daily. 

Publisher  Paul  Flynn,  in  announc¬ 
ing  the  “consolidation,”  said  the 
merged  staffs  would  include  a  new 
Special  Projects  Team  specializing  in 
investigations. 

Six  of  the  305  full-time  employees 
in  Pensacola  will  “be  displaced”  by 
the  consolidation. 


For  over  40  years,  the  Nolan  C^lll 
name  has  brought  efficiency  W* 

to  newspapers  all 

over  the  world.  In  fact,  |  f  IUVI|  I Ul  Cw 
Nolan  developed  many 

of  the  standard  fnachines  in  the  industry.  Under  our  new 
name,  Nolan  Products  Inc.,  we  will  continue  our  tradition— to 
engineer  and  install  al!  types  of  mailroom  conveyors,  wrappers, 
and  other  production  equipment  Let  us  show  you  what  Nolan 
can  do.  Call  us  today.  Or  write. 


o  NOLAN 

^  PRODUCTS  INC. 

P.O.  Box  591  Rome,  N.Y.  13440 
(315)  336-3100  TWX  510-243-9530 

Visit  us  at  Booth  #2556  at  AN  PA  New  Orieans 
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At  PRtNT  ’85,  emphasis  ison ... 

Electronic  prepress  products  for  color 


By  Mark  Fitzgerald 

Electronic  prepress  technology  is 
finally  catching  up  to  the  newspaper 
industry’s  romance  with  color. 

That  appeared  by  far  to  be  the  most 
important  message  for  newspapers  at 
PRINT  ’85,  the  huge  trade  show  held 
April  13-20  in  Chicago. 

Vendors  showed  technolo^cal  im¬ 
provements  across  the  entire  pre¬ 
press  process: 

•  Color  scanners  are  faster  and 
more  exacting  than  machines  intro¬ 
duced  a  year  ago. 

•  Color  monitors  for  pagination 
systems  also  manipulate  images 
quicker,  with  greater  resolutions  and 
more  flexibility. 

•  Pagination  systems  that  merge 
color  graphics  and  text  are  improving 
—  though  they  are  still  relatively  lim¬ 
ited. 


“The  market  in 
scanning  products  for 
color  Is  just  going  wild,” 
said  Robert  J.  McGulness 
of  Royal  Zenith.  “In  the 
next  six  years,  10,000 
systems  will  be  sold.” 


Photographic  paper,  too,  continues 
to  become  more  easy  to  work  with.  At 
this  show,  for  example,  a  camera 
speed  negative  material  that  elimin¬ 
ates  the  need  for  working  under  a  dark 
red  safelight  was  introduced. 

Another  trend  that  has  emerged  in 
recent  months  was  even  more  pro¬ 
nounced  at  PRINT  ’85:  Vendors  are 
stressing  the  “modularity”  of  sys¬ 
tems  to  provide  lower-cost  color  pre- 
press  systems  to  the  smaller- 
circulation  newspaper  publishers 
who  are  increasin^y  adding  color  to 
their  everyday  pr^uction. 

These  broad  technological  themes 
were  apparent  even  among  some  ven¬ 
dors  who  did  not  show  any  new  sys¬ 
tems  with  newspaper  applications. 

A  number  of  big  industry  players — 


for  example.  Hell  Graphics  and 
Scitex  —  said  they  were  delaying  im¬ 
portant  newspaper  product  intrc^uc- 
tions  until  the  American  Newspaper 
Publishers  Association  Operations 
Management  Conference  in  mid- 
June. 

PRINT  ’85,  a  world-class  trade 
show  held  only  every  five  years,  is 
primarily  aimed  at  the  commercial 
printing  industry. 

Still,  the  limited  introductions  of 
prepress  color  processing  product 
with  newspaper  applications  were  im¬ 
pressive  —  and  an  indication  of  the 
booming  newspaper  interest  in  pro¬ 
cess  color. 

“The  market  in  scanning  products 
for  color  is  just  going  wild,”  said 
Robert  J.  McGuiness  of  Royal  Zenith. 
“In  the  next  six  years,  10,000  systems 
will  be  sold.” 

Royal  Zenith  executives  were  dem¬ 
onstrating  the  relatively  old  —  eight 
months  —  RZ  200-S  color  scanner 
with  just  one  new  technological 
wrinkle  for  the  show,  a  registration 
marking  function. 

Executives  also  emphasized  its  rel¬ 
ative  low  cost,  about  $180,000  for 
scanner,  monitor  with  floppy  disc  and 
registration  mark  function.  The  sys¬ 
tem  has  been  installed  at  The  Record 
in  Bergen  County,  N.J.,  a  150,000- 
circulation  daily. 

In  technology,  demonstrations  of 
the  200-S  emphasized  speed,  both  in 
setting  up  and  checking  color  changes 
on  the  monitor. 

The  machine  can  be  programmed  to 
simulate  a  particular  newspaper’s 
newsprint,  its  typical  dot  gains  and  its 
ink  characteristics. 

“Simply  by  manipulating  gains  and 
losses  in  yellow,  magenta  and  cyans 
—  which  is  done  by  pushing  buttons 
marked,  ‘y,’  ‘m,’  and  ‘c’  —  operators 
can  see  how  the  image  will  look  in 
newspapers,”  said  Don  Hutcheson, 
product  manager  of  Royal  Zenith’s 
scanner  division. 

“This  is  not  a  clever  imitation  of 
what  you  probably  will  get — it’ s  what 
you  absolutely  will  get,”  he  said  at  a 
demonstration. 

Speed  was  also  emphasized  in  a 
product  introduction  by  Hell  Graphic 
Systems,  formerly  HCM  Graphics. 


The  Kiel,  West  Germany-based  com¬ 
pany  introduced  an  addition  to  an  old¬ 
er  system,  the  Chromagraph  Color 
Scanner  first  introduced  in  1963  and 
refined  in  1971. 

Layout  Design  Station  is  a  self- 
contained  electronic  design  studio 
that  he  company  says  will  speed  elec¬ 
tronic  preparation  of  page  layouts.  A 
video  camera  in  the  LDS  system  cap¬ 
tures  images  and  text  requirements 
for  layout,  a  recording  that  can  be 
viewed  on  the  color  monitor  and  in- 
corportated  into  the  layout  interac¬ 
tively. 


“Market  research  told 
us  there  were  hundreds 
of  print  shops, 
newspapers  and  other 
graphic  arts  companies 
that  are  ready  for 
electronic  prepr^ 
systems,  but 
cannot . . .  pay  the  $1- 
million  price  of  electronic 
prepress  systems,”  Scitex 
America  president  Bryan 
Newman  said. 


Hell  said  it  would  introduce  at 
ANPA  a  color  image  screening  device 
using  its  LS  210  laser  scanner  technol¬ 
ogy  and  its  Raster  Image  Processor. 

“It  is  controlled  by,  to  our  knowl¬ 
edge,  the  world’s  fastest  and  most 
capable  Raster  Image  Processor  for 
merging  text  data  with  line  art  and 
screened  contone  (continuous  tone) 
information  on  the  fly,”  said  Klaus 
Wellendorf,  exectuive  vice  president 
of  research  and  development  and  pro¬ 
duction. 

Scitex,  Hell’s  closest  competitor 
for  market  share  dominance  in  pre¬ 
press  technology,  used  PRINT  ’85  to 
introduce  both  a  system  —  and  a 
marketing  strategy. 

The  new  system.  Response  100,  is 
an  addition  to  Scitex  America’s  Re¬ 
sponse  300  line  and  at  $250,000  is 
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targeted  at  low-end  users.  Primarily 
these  will  be  small-  and  medium-size 
commercial  printers,  the  company 
said,  but  it  said  the  product  could  be 
attractive  to  smaller  newspapers  as 
well. 

“Market  research  told  us  there 
were  hundreds  of  print  shops,  news¬ 
papers  and  other  graphic  arts  com¬ 
panies  that  are  ready  for  electronic 
prepress  systems,  but  cannot,  or  are 
not  prepared  to,  pay  the  $1 -million 
price  of  electronic  prepress  sys¬ 
tems,”  Scitex  America  president 
Bryan  Newman  said. 

Scitex  said  a  Response  100  has  been 
installed  at  the  Asbury  Park  (N.J.) 
Press,  a  120,000-circulation  p.m.  dai¬ 
ly  which  is  among  the  top  ten  news¬ 
papers  in  terms  of  color  linage. 

Charles  Benzing,  Scitex  America 
vice  president  of  prepress  marketing, 
said  the  Asbury  Park  system  was  in¬ 
stalled  for  less  than  $500,000. 

Like  the  higher-end  Reponse  300 
line,  the  system  electronically  per¬ 
forms  conventional  prep  operations 
and  eliminates  the  need  for  masking 
materials  in  photocomposition.  Com¬ 
pany  executives  said  it  is  not  as  in¬ 
teractive  as  the  more  expensive  sys¬ 
tems. 

Scitex  said  it  will  introduce  its 
Ray  star  flatbed  scanner  at  ANPA. 

In  other  announcements  that  are 
becoming  typical  of  electronic  pre¬ 
press  vendors,  Scitex  said  that  it  de¬ 
veloped  interface  devices  to  link  its 
prepress  products  with  those  of  other 
companies. 

Scitex  also  said  it  has  begun 
marketing  the  1-200  color  separation 
scanner  from  Itek  Corporation  as  part 
of  its  Response  300  line. 

Compugraphic  Corporation  also , 
aimed  at  the  lower-end  market  with  its 
PRINT  ’85  introduction. 

The  Quadex  Q6000  Graphics  Sys¬ 
tem,  priced  at  $70,000,  is  primarily 
aimed  at  in-house  printing  operations, 
businesses  and  commercial  typog¬ 
raphers. 

However,  the  system  indicates  the 
greatly  increased  capabilities  of 
pagination  color  monitors  even  at  low 
cost. 

Graphics  previewed  on  the  Q6000 
high-resolution  screen  can  be  crop¬ 
ped,  rotated,  flipped  and  reversed 
directly  on  screen.  The  screen  also 
allows  operators  to  magnify  graphics 
and  edit  the  image  pixel  by  pixel. 

Eikonix  showed  a  similar  high- 
resolution  screen  with  the  image  mag¬ 
nification,  electronic  masking  and  on¬ 
screen  electronic  image  “cloning” 
capabilities  that  are  becoming 
common. 

Prepress  technological  advance¬ 
ments  are  not  limited  to  electronics. 

Agfa-Gevaert,  for  example,  intro¬ 


duced  Copyproof  CPN  Yellow,  a  new 
camera  speed  negative  material  that  is 
not  sensitive  to  the  bright  yellow  light 
of  a  special  filter. 

By  eliminating  the  need  for  a  dark 
red  safelight,  the  material  will  allow 
repro  cameras  to  be  placed  alongside 
an  artist’s  layout  table  in  conditions 
that  are  similar  to  normal  studio  en¬ 
vironments.  Copyproof  CPN  Yellow 
is  compatible  with  all  Agfa-Gevaert 
chemicals  and  receivers,  the  com¬ 
pany  said. 

Polk  gets  top 
Denver  Post 
production  slot 

Gerald  Polk,  production  director  of 
the  Long  Beach  (Calif.)  Press- 
Telegram,  has  been  appointed  vice 
president  of  operations  at  the  Denver 
Post. 

Polk  will  be  in  charge  of  daily  pro¬ 
duction  and  support  and  maintenance 
of  the  physical  plant.  He  will  also 
oversee  construction  of  the  Post’s 
new  offset  printing  plant,  a  $28- 
million  project  slated  for  completion 
in  the  fall  of  1986. 

Polk,  a  42-year-old  native  of  Akron, 
Ohio,  started  in  newspapers  in  the 
composing  room  of  the  Akron  Beacon 
Journal . 


Reuters  expands 
financial  data 

Reuters,  the  London-based  inter¬ 
national  business  and  news  service, 
has  agreed  to  market  the  Instinet  equi¬ 
ty  trading  service  outside  North 
America. 

The  agreement  gives  Reuters  ex¬ 
clusive  rights  to  market  Instinet  ser¬ 
vice  for  U.S.  equities,  American  De¬ 
positary  Receipts  and  options,  out¬ 
side  North  America.  Reuters  gets  the 
option  to  carry  other  securities  or  in¬ 
struments  if  added  to  Instinet. 

The  deal  was  tentatively 
announced  in  March  by  Reuters 
Holdings  PLC  and  Institutional  Net¬ 
works  Corp.  Discussions  were  con¬ 
tinuing  between  the  parties  on  ex¬ 
tended  cooperation. 

Instinet’s  computer  system  pro¬ 
vides  continuously  updated  market 
information  and  automated  trading  of 
equities  and  other  financial  informa¬ 
tion.  It  allows  automatic  execution  of 
U.S.  stock  exchange  and  most  NAS¬ 
DAQ  securities  orders  of  up  to  1  ,(XK) 
shares.  Larger  blocks  can  be  negoti¬ 
ated  through  the  system. 

Reuters,  predominantly  a  financial 
service,  obtains  information  from  32 
exchange  floors,  1 ,8(X)  subscribers  in 
98  countries  and  maintains  658  full¬ 
time  journalists. 


Looking  for  a  Front-End  system 
With  a  path  to  Pagination? 

The  Affordable  answer  is 


Call  us  at  312/524-1644. 

9  ■  S  G  Dewar  Information  Systems  Corporation 


Discover  Us! 


Watch  future  ads  for  DISC'S  newest  product  discovery. 
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SYNDICATES 


Assessing  21st  Century’s  suggestions 

Newspaper  editors,  syndicate  execs,  cartoonists,  and  ad  reps 
comment  on  ideas  for  revamping  Sunday  comics  sections 


By  David  Astor 

Back  in  February,  the  21st  Century 
Comics  group  released  numerous 
ideas  designed  to  attract  more  readers 
and  advertisers  to  Sunday  comics 
sections.  Included  were  suggestions 
that  newspapers  use  flashier  layouts 
and  more  features  of  interest  to 
youngsters. 

Since  then,  about  375  papers  with 
Sunday  comics  sections  have  re¬ 
ceived  the  21st  Century  package — 
which  includes  a  prototype  section 
and  two  booklets.  About  345  of  the 
papers  got  the  material  free  because 
they  (or  their  parent  firms)  donated 
money  to  21st  Century  over  the  past 
three  years.  The  other  30  papers  paid 
for  the  package. 

It  could  be  months  before  it  is 
known  just  how  many  of  these  news¬ 
papers  will  actually  use  the  sugges¬ 
tions,  but  it  is  not  too  early  to  get  a 
general  idea  about  what  some  of  these 
papers’  editors — as  well  as  syndicate 
executives,  cartoonists,  and  ad 
reps — think  of  the  21st  Century 
effort.  Most  of  those  interviewed  by 
E&P  in  a  random  survey  expressed 
positive  feelings  for  at  least  some  of 
the  suggestions,  although  several 
wondered  if  they  could  realistically  be 
put  into  practice.  Others  criticized 
aspects  of  the  21st  Century  report. 

“I  basically  like  the  suggestions,” 
said  Pittsburgh  Press  public  service 
director  Richard  Macino,  who  is  in 
charge  of  the  paper's  comics.  ”I  think 
it’s  something  that’s  long  overdue  for 
the  industry.” 

But  he  added  that  some  of  the  21st 
Century  ideas  (such  as  using  a  large 
flag  area  on  the  comics  section’s  front 
page  and  big  graphics  of  cartoon  char¬ 
acters)  could  take  up  a  lot  of  space. 
“We’re  not  going  to  drop  features  to 
make  the  section  look  pretty,”  stated 
Macino,  who  also  said  the  Press 
doesn’t  feel  it  can  spend  the  money  to 
enlarge  the  section. 

What  the  Press  is  doing  is  having  its 
assistant  managing  editor/graphics  J. 
Bruce  Baumann  study  whether  some 
of  the  2 1  St  Century  suggestions  can  be 
used  without  expanding  the  Sunday 


comics  section’s  current  size  of  eight 
pages  most  weeks. 

Macino — who  said  he  liked  such 
21st  Century  suggestions  as  mini¬ 
posters,  puzzles,  and  games — 
estimated  that  the  Press  would  unveil 
a  new-looking  comics  section  by  late 
summer  if  it  decided  changes  were 
feasible. 

He  noted  that  other  sections  of  the 
Press  have  been  improved  over  the 
past  two  years.  But  Macino  said  the 
Sunday  comics,  which  he  called  one 
of  the  paper’s  “vital  sections,”  have 
stayed  pretty  much  the  same  since  he 
joined  the  Press  over  two  decades 
ago. 

At  the  St.  Louis  Post-Dispatch, 
managing  editor  David  Lipman  said 
the  Sunday  comics  section  has 
evolved  somewhat  over  the  years — 
and  already  includes  things  similar  to 
what  21st  Century  is  suggesting.  The 
Post-Dispatch,  for  instance,  runs 
“Our  Own  Oddities,”  a  feature  which 
involves  readers  sending  in  photos  of, 
say,  a  squash  shaped  like  a  football. 
One  of  21st  Century’s  recommenda¬ 
tions  was  that  papers  use  local  and 
reader-participation  features. 

But  Lipman  noted  that  the  21st 
Century  report  has  given  the  Post- 
Dispatch  some  “quite  fascinating” 
ideas  that  it  hadn’t  really  considered 
before.  He  said,  by  way  of  example, 
that  the  paper  might  run  some  sort  of 
children’s  feature  in  its  comics  sec¬ 
tion. 

Lipman,  however,  did  not  think  the 


Post-Dispatch  would  use  any  of  the 
21st  Century  suggestions  until  next 
year  at  the  earliest.  And  he  said  the 
paper  is  aware  that  adapting  some  of 
the  suggestions  could  require  a  larger 
comics  section — and  thus  more  news¬ 
print  expenditures.  “We  average  23 
comics  strips  every  Sunday,  and  we 
certainly  would  not  want  to  diminish 
that  number,”  he  declared. 

James  Houck,  managing  editor  of 
the  Baltimore  Sun,  said  of  the  21st 
Century  report:  “I  think  it’s  an  im¬ 
pressive  effort  to  try  to  revitalize 
comics  packages.  There  are  some 
pretty  innovative  ideas  there.” 

But,  like  Lipman,  Houck  said  using 
the  suggestions  could  mean  a  larger 
and  more  expensive  section.  And 
Houck,  in  noting  that  21st  Century 
was  asking  newspaper  editors  to  get 
more  involved  in  editing  their  Sunday 
comics  sections,  stated  that  he  wasn’t 
sure  if  the  Sun  wanted  to  devote  the 
staff  “resources”  this  would  require. 
Also,  Houck  wondered  if  the  paper 
would  have  enough  “flexibility”  in 
editing  a  section  printed  by  Greater 
Buffalo  Press  rather  than  in-house. 

Commenting  on  21st  Century’s 
graphics  ideas,  Houck  said  he  agreed 
comics  should  not  look  “dull”  but 
added  that  they  have  to  “maintain  in 
some  way  their  familiarity”  to  read¬ 
ers.  And  if  sections  looked  too  flashy, 
he  continued,  it  might  be  hard  to  dif¬ 
ferentiate  them  from  the  ad  inserts 
often  tucked  within  their  folds. 

Houck  stated  that  he  agreed  with 
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2 1  St  Century  that  comics  sections 
should  appe^  more  to  younger  read¬ 
ers,  and  said  the  Sun  was  trying  to  add 
comics  aimed  at  this  age  group  even 
before  the  report  came  out.  The  pa¬ 
per,  for  instance,  will  soon  be  starting 
Greg  Evans’  “Luann,”  a  strip  from 
News  America  Syndicate  (NAS) 
featuring  a  13-year-old  girl.  But 
Houck  said  he  felt  21st  Century  is  rec¬ 
ommending  an  emphasis  on  youth- 
oriented  features  that  would  “tilt  the 
balance  a  little  further  that  we  want.” 

As  for  the  21st  Century  television 
and  radio  commercials  promoting 
comics  that  papers  are  being  offered, 
Houck  called  them  “very  well  done.” 
But  the  Sun,  he  said,  does  not  plan  to 
use  them  because  some  of  the  comics 
the  broadcast  spots  refer  to  are  car¬ 
ried  by  its  competition. 

Peter  Hotton  of  the  Boston  Globe 
said  he  feels  many  of  the  suggestions 
in  the  21st  Century  report  are 
“great,”  and  observed  that  his  pa¬ 
per’s  Sunday  comics  section  already 
carries  the  local  “Fun  Pages”  insert 
aimed  at  kids. 

But  he  didn’t  think  the  Globe — 
which  puts  five  comics  on  some  of  its 
pages  to  save  on  newsprint — would 
want  to  devote  the  staff  time  and 
effort  to  change  the  section  much  in 
the  future.  Hotton  said  the  section, 
printed  by  Greater  Buffalo  Press, 
basically  comes  out  each  week  “auto¬ 
matically”  with  a  minimum  of  worry 
for  the  Globe.  And  he  added  that  the 
paper  is  happy  with  its  current  mix  of 
comics. 

What  do  syndicate  people  feel 
about  the  21st  Century  report? 

NAS  president  and  chief  executive 
officer  Richard  S.  Newcombe  said,  “I 
think  it  is  very  interesting.  I’m  a  real 
fan  of  Bill  Baker  (the  Knight-Ridder 
vice  president/news  who  chairs  21st 
Century’s  Creative  Committee).  He 
has  so  many  innovative  ideas  for  im¬ 
proving  comics  sections.  What  I  like 
best  about  his  approach  is  the  way  he 
questions  the  status  quo.” 

Newcombe  said  he  hoped  the  21st 
Century  suggestions  would  lead  to 
more  advertising. 

Sid  Goldberg,  vice  president  and 
director  of  international  syndication 


ipman  Bil  Keane 

for  United  Media  Enterprises  (parent 
of  United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association),  said  it 
is  a  “mystery”  to  him  why  advertis¬ 
ing  in  Sunday  comics  sections  is  not 
higher.  But  he  said  he  didn’t  think  the 
content  of  the  sections  was  to  blame. 

“If  every  section  of  the  paper  was 
as  well-read  as  the  comics,  most 
newspapers  would  have  their  prob¬ 
lems  solved,”  he  declared. 

Goldberg,  however,  said  he  was 
glad  the  21st  Century  report  was  re¬ 
leased.  “Overall,  I  would  say  it  is 
very  good  that  this  much  attention  has 
been  given  to  the  Sunday  comics,”  he 
stated. 

Commenting  on  specific  21st  Cen¬ 
tury  suggestions,  Goldberg  said  he 
liked  some  of  the  ideas  for  using  the 
front  page  of  the  comics  section  to 
promote  the  material  inside.  And  he 
agreed  that  layouts  could  be 
“loosened  up”  a  little.  Goldberg 
noted,  for  instance,  that  it  could  be 
feasible  to  run  some  Sunday  comics 
with  less  panels  than  are  used  now. 
He  observed  that  Peter  Guren’s  Unit¬ 
ed-distributed  “Ask  Shagg”  strip  has 
worked  well  with  only  one  deck  of 
panels. 

As  for  things  he  didn’t  like  as  much 
about  the  report,  Goldberg  said  21st 
Century’s  statement  that  comics 
should  be  made  funnier  was  “self- 
evident.”  He  also  said  he  was  worried 
that  papers  using  the  21st  Century 
suggestions  might  not  have  room  to 


run  as  many  comics  as  they  do  now. 
And,  alluding  to  the  idea  of  devoting 
space  in  the  section  to  cartoonist  bios, 
he  stated  that  “the  average  comics 
reader  would  rather  read  the  comics 
than  read  about  the  people  who  create 
them.  The  real  buffs  know  where  to  go 
to  get  biographical  information  alx>ut 
cartoonists.” 

Universal  Press  Syndicate  vice  pres¬ 
ident/editorial  director  Lee  Salem 
said  his  overall  feelings  about  the  21st 
Century  report  are  positive — noting, 
for  instance,  that  some  of  the  pro¬ 
totype  layouts  show  “creativity.” 
But  he  said  comics  sections  might 
have  to  be  expanded  to  encompass 
some  of  the  21st  Century  ideas,  and 
wondered  if  papers  would  get  enough 
new  advertising — at  least  in  the  begin¬ 
ning — to  offset  this  added  cost. 

As  for  2 1  St  Century’s  call  for  mate¬ 
rial  aimed  at  younger  readers,  Salem 
said  he  thought  there  were  already  a 
number  of  features — such  as  the  Unit¬ 
ed-distributed  “Garfield”  by  Jim 
Davis — that  appeal  to  this  group. 

King  Features  Syndicate  director  of 
marketing  and  sales  Larry  Olsen  said 
he  found  the  report  “well-written” 
and  “interesting,”  and  that  King 
would  be  willing  to  work  with  any 
newspaper  wanting  to  improve  their 
comics  sections. 

But  Olsen  stated  that  upgrading 
printing  quality — possibly  via  flexo — 
might  be  more  helpful  in  attracting 
comics  section  advertising  than 
changing  content  and  layout.  He  said 
a  major  reason  why  advertisers  left 
comics  sections  is  that  “they  could 
buy  better  four-color  quality  in  other 
mediums.” 

In  trying  to  get  comics  linage  back, 
Olsen  continued,  newspapers  have  a 
better  chance  of  attracting  local  and 
regional  ads  than  national  ones. 

What  do  cartoonists  feel  about  the 
21st  Century  report? 

Bil  Keane — who  does  the  Cowles 
Syndicate-distributed  “Family  Cir¬ 
cus” — said  he  hated  to  criticize  peo- 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinking?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  900  words. 

SiTCiALpfinRES*sm)i^^ 

To  order  call  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 
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pie  who  put  so  much  work  into  the 
2 1  St  Century  project,  but  stated  that 
he  was  very  much  against  many  of  the 
suggestions. 

He  said  there  is  no  need  for  major 
changes  in  the  look  and  content  of 
Sunday  comics  because  the  sections 
have  been  well-read  for  years  in  their 
traditional  layout — and  without 
accompanying  text  features.  Keane 
added  that,  if  anything  was  needed  to 
help  comics,  it  involved  using  better 
paper  stock — and  running  strips  and 
panels  bigger. 

“They  have  gotten  to  such  a  small, 
postage-stamp  size,’’  said  Keane, 
who  noted  that  the  shrinkage  makes  it 
hard  for  many  older  people  to  read  the 
comics  and  also  discourages  many 
younger  people  from  getting  in¬ 
terested  in  the  funnies.  “If  there  is 
any  decline  in  the  popularity  of 
comics,  it’s  only  because  of  their 
diminished  size.’’ 

As  far  as  21st  Century’s  hope  that 
its  suggestions  would  attract  more 
advertising,  Keane  said,  “The  main 
reason  comics  are  in  a  newspaper  is  as 
a  circulation  builder,  not  an  ad 
vehicle.’’ 

But  Keane,  in  noting  that  comics 
and  cartoonists  are  not  promoted 
nearly  enough  by  many  newspapers, 
said  he  was  in  favor  of  the  21st  Cen¬ 
tury  commercials.  “They’re  on  the 
right  track  there.’’ 

Doug  Marlette,  who  does  the 
“Kudzu’’  strip  for  Tribune  Media 
Services  (and  editorial  cartoons  for 
King),  said  a  lot  of  the  21st  Century 
suggestions  “seem  like  packaging — 
and  I’m  all  for  good  packaging.’’  But 
he  added  that  packaging  is  not  the 
main  thing  that  will  keep  comics 
popular. 

Marlette  said  comics  can  stay  popu¬ 
lar  if  nothing  is  put  “in  the  way”  of 
cartoonists  and  their  creative  efforts. 
He  explained  that  this  means  news¬ 
papers  should  run  comics  larger  and 
give  them  enough  time  to  develop 
(Marlette  said  that  in  today’s  market, 
a  slow-starting  comic  like  Charles  M. 
Schulz’s  United-distributed 
“Peanuts”  might  have  been  cancelled 
by  impatient  papers).  And  he  said 
syndicates  should  not  “conceive 
comics  in  boardrooms,”  should  not 
develop  a  strip  out  of  something  (like 
a  movie)  just  because  it  was  popular  in 
another  medium,  and  should  not  start 
a  comic  just  because  it  focuses  on  a 
current  trend. 

As  to  whether  he  would  allow  some 
papers  to  run  “Kudzu”  with  differ¬ 
ent-sized  panels  or  in  other  untradi- 
tional  configurations,  Marlette  said 
he  would  be  willing  to  consider  it — 
but  would  want  to  control  what  is 


done.  He  noted  that  if  unusual 
graphics  were  used  incorrectly,  it 
could  disturb  the  flow  of  a  strip  and 
maybe  affect  the  punch  line. 

“Steve  Canyon’’  creator  Milt 
Caniff  of  King  and  NAS  said  he  would 
also  consider  allowing  his  strip  to  run 
in  a  different  configuration — as  long 
as  the  decision  was  up  to  him. 

Speaking  about  21st  Century  in 
general,  Caniff  said,  “Anything  that 
stirs  interest  in  comics  is  good  as  far 
as  I’m  concerned.”  And  he  added, 
“I’m  delighted  to  see  people  try  to 
make  the  environment  better  for  the 
work  I  do.” 

But  Caniff  observed  that  there  is 
always  resistance  to  change,  and 
noted  that  the  21st  Century  sugges¬ 
tions  may  be  more  acceptable  to  some 
papers  (and  their  readers)  than  to 
others. 

What  do  ad  reps  feel  about  the  2 1  st 
Century  report? 

“The  whole  project  is  a  good  one,” 
said  Dan  Tomlinson,  senior  vice  pres¬ 
ident/general  manager  at  Sawyer- 
Ferguson-Walker.  “I’m  hopeful  it 
will  help  advertising.  My  personal 
feeling  is  that  comics  are  the  most 
undersold  and  misunderstood  part  of 
a  newspaper  from  an  advertising 
standpoint.” 

Branham/Newspaper  Sales  presi¬ 
dent  Donald  Waddington  called  the 
21st  Century  suggestions  “good, 
solid,  professional  material.”  Like 
Tomlinson,  he  said  comics  are  the 
“most  undersold”  part  of  the  paper 
when  it  comes  to  ads,  and  stated  that 
the  21st  Century  report  “might  be  the 
key  that  will  unlock  more  business” 


for  comics  sections. 

Tom  Craddock  of  Metropolitan 
Sunday  Newspapers  (the  sales  and 
marketing  organization  that  repre¬ 
sents  almost  100  comics  sections — 
and  that  has  been  heavily  involved  in 
coordinating  the  21st  Century  proj¬ 
ect)  said  papers  should  give  the  sug¬ 
gestions  a  chance.  He  noted  that 
many  of  the  21st  Century  ideas  can  be 
tried  without  having  to  enlarge  the 
comics  section,  and  that  papers  could 
find  that  advertising  subsequently 
picks  up.  Then,  he  continued,  papers 
would  have  the  extra  money  to  ex¬ 
pand  their  sections  if  they  so  desired. 

“We’re  not  suggesting  that  they 
drop  a  comic,”  declared  Craddock, 
who  is  MSN’s  comic  sales  director. 

As  for  the  amount  of  time  and  staff 
it  would  take  papers  to  work  on 
changing  their  comics  section,  a  21st 
Century  newsletter  recently  sent  to 
papers  contended  that  it  would  in¬ 
volve  “approximately  one-half  hour 
per  week  by  one  or  two  concerned 
persons.” 

The  newsletter  also  stressed  the  im¬ 
portance  of  the  21st  Century  commer¬ 
cials,  which  some  newspapers  have 
not  ordered  along  with  the  prototype 
and  booklets.  It  stated  that  the  ad 
spots  “will  not  only  build  circula¬ 
tion”  but  will  “also  intensify  aware¬ 
ness  and  readership  for  your  news¬ 
paper  in  toto,  as  well  as  for  the 
comics.” 

The  21st  Century  group  (see  E&P, 
February  16)  is  an  ad  hoc  organization 
made  up  of  representatives  from 
advertising  sales,  newspapers,  syndi¬ 
cates,  cartooning,  etc. 


McGovern  is  writing  NEA  coiumn 


George  McGovern — one  of  the 
Democrats  who  sought  the  presiden¬ 
tial  nomination  in  1984  and  Richard 
Nixon’s  opponent  in  1972 — has 
started  a  weekly  column  on  national 
and  global  issues  for  Newspaper  En¬ 
terprise  Association. 

In  his  introductory  column, 
McGovern  stated  that  he  thought  the 
Reagan  administration  “is  leading  the 
nation  astray  in  foreign  policy, 
national  security,  and  budget  priori¬ 
ties.”  But  he  added  that  his  opinions 
are  not  always  based  on  “parti¬ 
sanship.”  The  columnist  noted,  for 
instance,  that  he  thought  the  Presi¬ 
dent  with  the  best  record  of  handling 
the  Pentagon  was  Dwight  Eisenhow¬ 
er — a  Republican. 

Born  in  South  Dakota  in  1922, 
McGovern  graduated  from  Dakota 


George  McGovern 

Wesleyan  University  and  then  re¬ 
ceived  his  M.A.  and  Ph.D.  from 
Northwestern  University.  He  served 
as  a  pilot  in  the  Army  Air  Force  during 
World  War  II  and  won  the  Disting¬ 
uished  Flying  Cross. 

After  the  war,  McGovern  became  a 
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professor  of  history  and  political  sci¬ 
ence  at  Dakota  Wesleyan  and  execu¬ 
tive  secretary  of  the  South  Dakota 
Democratic  Party.  He  served  in  the 
U.S.  House  of  Representatives  from 
1957  to  1%1. 


McGovern  began  his  18-year  career 
in  the  Senate  in  1%3.  He  was  chair¬ 
man  of  the  Senate  Select  Committee 
on  Nutrition  and  Human  Needs,  and 
became  a  leading  figure  in  the  antiwar 
movement  from  the  mid-1960s  until 


the  American  withdrawal  from 
Vietnam. 

The  new  columnist  is  the  author  of 
seven  books,  including  War  Against 
Want  (1964),  An  American  Journey 
(1974),  and  Grassroots  (1978). 


Controversy  erupts  over  column  by  Joe  Bob  Briggs 

The  drive-ln  movie  critic  switches  syndicates  after  the  Daiias 
Times  Heraid  canceis  his  feature  amid  charges  of  racism 


By  David  Astor 

John  Bloom,  who  writes  under  the 
pen  name  of  Joe  Bob  Briggs,  switched 
to  Universal  Press  Syndicate  this  week 
after  his  April  12  column  in  the  Dallas 
Times  Herald  created  a  storm  of  con¬ 
troversy. 

The  column  contained  a  Briggs 
parody  of  “We  Are  the  World,”  the 
immensely  popular  benefit  record  for 
African  famine  relief  sung  by  Michael 
Jackson,  Lionel  Richie,  Stevie  Won¬ 
der,  Tina  Turner,  Bruce  Springsteen, 
Cyndi  Lauper,  and  others. 

Briggs — a  “drive-in  movie  critic*’ 
who  is  viewed  by  some  as  a  real  red¬ 
neck  and  by  others  as  a  vehicle  for 
satirizing  the  redneck  mentality — 
wrote  lyrics  such  as:  “There  are  Ne¬ 
groes  dying/  And  it’s  time  to  make  ’em 
eat”  and  “We  are  the  weird/  We  are 
the  starvin’/  We  are  the  scum  of  the 
filthy  earth.” 

The  Times  Herald  was  deluged  with 
complaints — many  of  them  from 
black  readers — and  the  paper  ran  a 
front-page  apology  April  16.  It  stated, 
in  part,  that  the  April  12  piece  was  “a 
misdirected  attempt  at  satire”  and 
that  a  “great  deal  of  insensitivity  was 
reflected  in  the  column.” 

That  same  day,  over  200  people 
meeting  with  Times  Herald  editor 
Will  Jarrett  accused  Briggs  of  racism 
(and  sexism)  and  demanded  that  he  be 
dropped  from  the  paper.  After  about 
an  hour,  Jarrett  decided  the  group 
“made  such  a  convincing  case”  that 
the  column  would  indeed  be  can¬ 
celed.  He  also  announced  that  the 
Times  Herald  would  hire  a  top-level 
editor  and  editorial  writer  from  the 
minority  community  to  go  along  with 
10  minority  reporters  the  paper  was 
already  planning  to  bring  on.  (Jarrett 
told  E&P  that,  even  prior  to  his  April 
16  announcement,  the  Times 
Herald’s  professional  staff  was 
already  10%  minority — almost  twice 
the  national  average  for  newspapers.) 

Jarrett,  in  explaining  why  he  pulled 
the  Briggs  feature,  stated  that  the  col¬ 
umn  had  “transitioned”  since  it  be¬ 
gan  over  three  years  ago.  “When  it 


first  started,  it  was  mainly  self- 
deprecating  humor  about  a  redneck 
drive-in  movie  critic  and  his  circle  of 
friends,”  he  said.  “Then  it  ‘tran¬ 
sitioned’  into  making  fun  of  discos  in 
downtown  Dallas.  Then  it  ‘tran¬ 
sitioned’  into  ethnic  humor,  which 
was  its  undoing.” 

The  Times  Herald  editor,  who  said 
Briggs  started  using  a  lot  of  ethnic 
humor  about  six  to  eight  months  ago, 
stated  that  the  people  who  came  to  the 
paper  April  16  probably  had  “pent- 
up”  feelings  about  the  column  even 
before  April  12. 

On  April  17,  the  Times  Herald  car¬ 
ried  a  story  about  the  cancellation, 
which  set  off  a  flood  of  complaints 
from  over  200  Briggs  fans.  Some  of 
them  threatened  to  cancel  their  sub¬ 
scriptions,  although  Jarrett  said  he 
wasn’t  sure  yet  how  many  actually 
would.  But  the  paper  refused  to  re¬ 
consider  its  decision. 

On  April  18,  the  Los  Angeles  Times 
Syndicate  also  dropped  the  weekly 
Briggs  column,  which  it  distributed  to 
57  papers  (a  LATS  spokesman  said  he 
knew  of  no  complaints  about  the  April 
12  piece  from  any  of  these  subscrib¬ 
ers).  The  spokesman  stated  that  the 
Joe  Bob  contract — which  reportedly 
ran  through  March  1988 — had  “pro¬ 
vided  for  the  column  to  come  from  the 
Times  Herald,  not  from  him  (Briggs/ 
Bloom)  separately.”  And  he  added 
that  the  syndicate — which,  like  the 
Times  Herald,  is  owned  by  Times- 
Mirror — “decided  not  to  renegotiate 
the  contract”  when  the  Dallas  paper 
dropped  the  column. 

Also  on  April  18,  the  Times  Herald 
dropped  Briggs’  four-month-old 
“Jock  Talk”  column,  which  was  not 
syndicated. 

On  April  19,  Bloom — who  also 
wrote  a  column  for  the  Times  Herald 
under  his  real  name — resigned  from 
the  paper.  Then  he  agreed  to  a  five- 
year  contract  with  Universal.  The 
syndicate  began  distributing  the 
Briggs  column  immediately — starting 
with  the  April  19  installment — to  most 
of  the  papers  who  got  it  via  LATS. 


When  asked  what  Universal 
thou^t  of  the  April  12  piece,  vice 
president/editorial  director  Lee 
Salem  said,  “I  think  it  could  have 
used  a  little  editorial  guidance.”  But, 
speaking  more  generally  about 
Briggs,  Salem  said  he  is  extremely 
popular  with  numerous  readers.  Jar¬ 
rett  himself  noted  that  Briggs  was 
“probably  the  most  widely-read”  col¬ 
umnist  in  the  Times  Herald. 

What  does  the  columnist  feel  about 
all  this?  First  of  all.  Bloom  again  de¬ 
nied  he  was  Briggs  (he  observed  in  a 
December  15  E&P  profile  that  he 
drives  a  Toyota  while  Joe  Bob  de¬ 
spises  foreign  cars).  That  said.  Bloom 
stated  he  was  “shocked”  that  the 
April  12  column  was  considered  more 
“outrageous  and  in  bad  taste”  than 
other  Joe  Bob  columns  over  the  past 
three  years.  Maybe,  he  continued,  the 
subject  of  African  famine  relief  was 
“a  little  bit  more  of  a  sacred  cow.” 

“1  can’t  analyze  the  confused  and 
muddled  political  opinions  of  Joe  Bob 
Briggs,  but  basically  his  only  intent  (in 
the  April  12  piece)  was  to  get  a 
laugh,”  Bloom  told  E&P.  “He  has 
said  many  times  that  if  people  find 
anything  of  socially  redeeming  value 
in  his  columns,  they  should  let  him 
know  so  he  can  get  rid  of  it  im¬ 
mediately.” 

The  columnist,  who  said  he  was  not 
consulted  in  advance  about  the  Times 
Heraid  apology  or  the  cancellation  of 
the  feature  by  the  paper  and  LATS, 
said  he  was  very  happy  to  now  be  with 
Universal  (two  other  syndicates  also 
apparently  tried  to  get  Briggs  last 
week). 

“They’re  (Universal)  accustomed 
to  controversial  material,  and  they’ve 
been  fans  of  the  column  from  the  be¬ 
ginning,”  said  Bloom.  He  noted  that 
the  syndicate — which  distributes 
Garry  Trudeau’s  “Doonesbury” — 
had  bid  for  the  Briggs  feature  before  it 
was  originally  signed  by  LATS. 

In  his  first  Universal-distributed 
column,  Briggs  joked  that  his  treat¬ 
ment  was  the  biggest  “assassination” 
in  Dallas  since  November  22,  1%3. 


EDITOR  &  PUBLISHER  for  April  27,  1985 


33 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


CARTOONS 

REAL  ESTATE 

IgRIMSLY-  The  world’s  most  topical  arnl 
katirical  family  cartoon  panel.  Mackinac 
Ipeatures,  Box  1347,  Ann  Arbor,  Ml 
148106,  (313)  663—1368. 


AWARD-WINNING  CARTOONS,  carica¬ 

tures,  news  art,  arxl  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 

tion.  Strips,  panels,  and  editorials. 
Member  NCS.  Bruce  Higdon,  Route  11, 
3158,  Murfreesboro,  TN  37130. 


Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 


TABLE  TALK.  An  innovative  approach  to 
table  decorations,  easy-do  recipes, 
fashion  lore  &  creative  lifestyle  options. 
All  the  things  that  make  for  lively  talkj 
across  the  table.  Contact;  A.  McGarry,| 
PO  Box  695,  Short  Hills,  NJ  07078. 


MONEY 


“MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple '0(76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  nth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


BUSINESS  OPPORTUNITIES 


FOR  SALE 

Small  graphic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 
price.  Call  (803)  772-3240  or  write  Box 
21511,  Columbia,  SC  29221  for 
appointment  to  see. 


WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 
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HOUSE  CALLS-Sun-Times,  Houston 
Pc^,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


PROPERTY  LINES-Consumer  oriented 

news,  advice  by  editor  of  top  California 

real  estate  journal  FREE  to  California 

newspapers  (with  attribution).  For  sam¬ 

ples  write  first  tuesd^.  Box  20068, 
Riverside,  CA  92516.  (714)  686-8005. 


WEEKLY  "PHOTO  HINTS”,  humorous 
and  simple.  Customizes  by-line,  great 
for  mini-labs  and  Photo  stores.  Send  for 
sample  to  Sll,  2507  Willow  Park  Rd., 
Bethlehem,  PA  18017  (215)  691- 
2099. 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment”  with 

Ks.  Our  12th  year.  International 
News,  Box  2405,  West  Palm 
Beach  FL  33402. 


SaENCE 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  (Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  lienee 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


SHOPPING 


“MAIL  ORDER  SHOPPER,”  by  Patricia 
Wogen  Wathey,  author  and  tv  talk  show 
guest.  500  word  Q&A  weekly  on  where  to 
find  it  and  buy  it  by  mail.  Excellent  read¬ 
er  response  in  San  Francisco  Chronicle. 
Samples.  PO  Box  19569,  Portland,  OR 
97219. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIuGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


Fournier  Media  Service  Inc. 
Appraise  l•BrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  \WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Consulting*Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  communiN  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  MONTHLY  MAGAZINE, 
family  illness  sale;  established,  quality 
publication  in  high^rowth  area,  seller 
may  carry  back.  Box8755,  Editor& Pub¬ 
lisher. 


INDIANA  two  computerized  weeklies 
MICHIGAN  two  county  seat  weeklies. 
Resort. 

IDAHO  weekly,  building.  Below  gross 
INDIANA  two  weeklies  with  building 
NEW  JERSEY  monthly  Jewish  tabloid 
ZONE  5  business  monthly 
Contact  James  A.  Martin  Associates,  Box 
798,  Dublin,  OH  43017.  (614)  889- 
9747,  Columbus  Office. _ 

OWN  20%  of  a  profitable  shopper  gros¬ 
sing  1.5  million  in  California's  booming 
Central  Valley.  Ill  health  forces  quick 
sale.  (209)  222—1537. 


PROFITABLEWESTTEXAS  weekly,  near 

metro  area.  Priced  at  $70K,  includes 

building,  owner  financing.  ATN,  INC., 

Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  'TX  78703,  (512)  476- 
3950. 


SOUTHERN  CALIFORNIA  20,000  twice 
weekly.  Santa  Barbara  coastal  town.  Ad¬ 
judicated,  major  accounts.  $380,000 
gross  1984.  $200,000,  $50,000 
down,  terms.  Box  8660,  Editor  &  Pub¬ 
lisher. 


SOUTH  DAKOTA;  Shopper,  30,000  cir¬ 
culation,  college  town,  excellent  lease 
on  building  &  equipment,  11%  cash 
flow,  $509,000  gross,  cash  flow  would 
double  if  labor  costs  were  reduced  to 
normal  levels.  Price  $460,000,  terms. 
CALIFORNIA;  Shopper,  140,000  cir¬ 
culation,  good  market,  growth  potential, 
well-established,  management  intact, 
gross  approximately  $2,000,000,  12% 
cash  flow.  Price;  $2,0()0,0(30,  terms. 
CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,  Townsend,  MT  59644,  (406) 
266-4223. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  SHOPPER; ‘3  years  old. 
25,000  direct  mail  circulation,  hus¬ 
band/wife  operation  started  with  $300 
investment.  Paper  has  very  strong  back¬ 
bone.  Area  will  yield  many  times  present 
$200,000  gross  with  proper  manage¬ 
ment.  All  reasonable  offers  considered. 
Write  Publisher,  Little  Dealer,  PO  Box 
631,  Indiana,  PA  15701. 


WHERE  THE  ACTION  IS! 

25  new^pers  in  Mid-Atlantic  priced 
from  $55K  to  $3  million.  Full  informa¬ 
tion  to  financially  qualified  buyers.  Tell 
all  to- 

EDWIN  O.MEYER  ASSOCIATES,  INC. 

Box  637,  Goochland,  VA  23063 

Ed.  0  Meyer  (804)  266-1522 

Robin  R.  Lind  (804)  784-3713 

Frank  J.  Thomas  (919)  563-3365 


NEWSPAPERS  WANTED 


PUBLISHING  EXECUTIVES  with  sub¬ 
stantial  financial  resources  and  exten¬ 
sive  pubi  ishing  experience  are  seeki  ng  to 
purchase  quality  suburban  newspapers, 
or  shopping  guides  grossing  $  2  million 
and  up.  We  respect  your  concerns  and 
keep  all  replies  in  absolute  confidential. 
Call  or  write: 

James  A.  Donnelly  Jr. 

Morgan-Meijer  Communications 
200  West  Center  St. 

Alma,  Ml  48801 
(517)  463-6584 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD.  PO  Box  10079,  Pacific  Center, 
Vancouver.  B.C.  V7Y1B6.  (604)  682- 
7755. 


EDUCATION 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEPT.  Ill,  PO  Box 
1196,  Thousand  Oaks,  CA  91360. 


FREE 

See  a  lO-minute  videotape  of  a  five  day 
conference  held  in  1 984  at  the  Universi¬ 
ty  of  Florida  on  Agriculture  and  the 
Humanities.  With  a  grant  from  the  W.K. 
Kellogg  Foundation,  UF  is  making  avail¬ 
able  a  tape  showing  a  conference  of  430 
representatives  from  every  major  land 
grant  university  and  50  private  colleges. 
It  was  designed  to  make  students  in  all 
fields  aware  of  the  social  significance  of 
Agriculture. 

You  pay  only  return  postage.  Charges  for 
unreturned  tapes  are  $50  for  %  inch, 
$35  for  VHS  or  Beta.  NO  CHARGE  if 
tapes  are  returned  within  one  month  of 
shipping  date. 

Send  this  form  to: 

Rosemarie  Van  Camp 
Agriculture/Humanities  Tape 
Information  &  Publications 
545  Weil  Hall 
Gainesville,  Florida  32611 


Specify  format: 

- - ‘/2"VHS - ‘/2"Beta 


PUBLICATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed”  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 


SUCCESS  SECRETS  To  Make  Hun¬ 
dreds,  Even  thousands  of  Dollars  Selling 
Ideas  to  the  National  Enquirer  ad  other 
tabs.  Written  ^  former  Enquirer  editor. 
$4.95,  Box  8752,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


BUILD  AND  HOLD  CIRCUUTION  AND 
DEVELOP  ALL  REUTED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  internationally 
renown  expert.  KEVIN  S.  PAPPERT,  Cir¬ 
culation  Consultant.,  for  Newspapers; 
(313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  callj  (201)  966- 
5250. 


MAIUNG  SERVICES 


MAILING  SERVICES 
Labeling,  sorting,  bagging  etc.  Sub¬ 
scription  records  &  billing.  Or  will  trans¬ 
fer  your  pre — made  up  mail  from  air 
freight  to  Post  Office.  Plus  Sales  Promo¬ 
tions,  Sample  Distribution  and  Alterna- 
I  tive  Delivery  Service. 

I  Contact  Don  Rhodes  or  Phil  Luzzo, 
American  News  Distributing  Co.  (213) 
I  770—1655  Telex  9103466330. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (Ja  90278.  (213)  372- 
0372 


CIRCULATION  SOFTWARE 


CIRCUUTION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA 95436;  (707)  887- 


81502. 


7141. 
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NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  2  termin¬ 
als,  printer  and  operator  training  for  only 
$29,982.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


I  COMPLETE  COMPUTER  SYSTEM  avail- 
lable  early  1986.  GA  18/30  Talstar 
|T410/TSA,  3  CPUs,  6  Ampex  80MB 
‘  disc  drives,  2  AMcomp  tape  drives,  1 
I  card  reader.  2  wire  service  CCU  spec  16. 
1 51  Computek  VDTs,  8  ‘B’  switches,  27 
!  Bi-term  boxes  plus  various  spare  parts. 

I  Please  contact:  Norman  Eldridge,  South 
j  China  Morning  Post,  GPO  Box  47,  Hong 
I  Kong.  “ 

I  Telex;  86008  SCMP  HX 
Phone:  Hong  Kong  5-620161 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  (^11  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  541^;  (715)  526-6547. 


REMOTE  TERMINALS 
We  have  a  special  communications  soft¬ 
ware  p^kage  for  the  Apple  lie  compu¬ 
ter,  which  allows  the  Apple  to  receive 
text  files  from  any  micro  computer  24 
hours  a  day.  The  software  also  recovers  if 
there  is  a  power  failure.  The  software  will 
allow  you  to  transmit  up  to  100  files  to 
any  one  of  ten  different  front-end  sys¬ 
tems.  The  package  includes:  AUTO-RE¬ 
CEIVER-TRANSMITTER.  RECEIVER, 
&  SETUP  programs.  The  Setup  programs 
allows  you  to  have  10  different  setups. 
The  setup  can  have  different  baud  rates, 
data  bits  or  headers.  It  can  also  send 
data  to  a  system  AP  or  UPl  High-speed 
wire  channel.  The  complete  package 
sells  for  $695.00. 

SEE  US  AT  THE  ANPA  SHOW 
BOOTH  1049 

Box  8733,  Editor  &  Publisher 


FOR  SALE  Rockwell  Edit-Text,  Data 
General  hardware.  1  DG  dasher,  1  Nova 
CPU  with  2  Phoenix  drives-20  mega- 
>  bytes  storage. 

1 15  Image  111  MGD  terminals 
'  16  terminal  ports  (32  capacity) 
j  TTS  paper  tape  reader/punch  and  2  wire 
I  sen/ice  output  ports  and  a  1200  baud 
I  input  port. 

i  For  information  call  Kathy  Nowak  at 
j  (212)  682-5600. 

'  FOR  SALE 

:  New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 

I  For  more  details  calls  Best  Publishing 
Co.. (2 13)  548-4545. 


MAILROOM 


TSS/  80 

Typesetting  Front  End  System 

•  Powerful,  easy  to  use  Text  Editor 

•  Flexible,  user-definable  typesetter 
code  system 

•  Supports  multiple  typesetters 

•  Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 

•  Classified  Advertising 

•  Remote  bureau  supi^ 

’  TSS/  80  is  available  for  most  CP/M  and 
MS-DOS  computer  systems 

■  TSS/  80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  suporting  up  to  50  users  and  8 
typesetters 

•  TSS/  80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


j  CUTLER-HAMMER  conveyors  and  spare 
I  parts.  Also  Nolan  Channel  Flex  con- 
I  veyors  and  spare  parts. 

'  Rollertop  conveyors,  all  sizes 
I  Bottom  wrappers 
'  Sta-Hi  251  stackers 
\  Cutler-Hammer,  I.  II,  III  stackers 
I  Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
!  45°  and  90°  Floor  Curves 
i  Fly  table  for  Muller  inserter 
'  Signal  MLN  II  Tying  Machines 
!  Muller  inserting  machine  mode  E227 
I  5  feeder  heads  and  one  main 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  for  newspapers.  IDAB  coun¬ 
ter-stacker  202.  Other  equipment.  Bar¬ 
gains.  Curtis  (703)  521-1()89. 

I  GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing- 
I  le  and  multiwide  label  heads  and  quarter 
I  folders.  Call  Scott  or  Ed  Heisley;  (8(X)) 
I  527-1668  or  (214)  357-01%. 

Muller  227  inserters.  231  stackers 
I  Muller  259  counter/stackers 
!  Muller  288  counter/stacker 
j  Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 
!  ONE  Corporation/ Atlanta 

(404)  458-9351  Telex  700563 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley.  CA  94942;  (415)  383-4500. 


COMPUTERS 


DISPLAY  AD  TRACKING  AND  IN¬ 
FORMATION  MANAGEMENT  SYSTEM. 
Our  state-of-the-art,  bar-code  oriented 
system,  can  help  you  track  retail  ads, 
identify  production  costs  and  assist  you 
in  the  allocation  of  expenses.  For  more 
information  write;  Irata  Systems,  2562 
E.  Glade.  Mesa.  AZ  852()4. 


•  24-P.  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  told 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

!  STEPPER  COLLATOR/QUARTER  folder. 
Six  pockets.  Handles  8  to  50  page 
broadsheets  or  equivalent  tab  sizes. 
Used  only  5  times.  Brand  new  in  1984. 
Paid  $3().000.  Will  sell  for  $25,000. 
Call  Doug  Smith  (215)  547-4210. 


THREE  MIDSTATES  TWISTRAP  strap¬ 
ping  machines.  Model  2—125 — B.  For 
more  informaton  contact  Virgil  Eickhoff 
at  (507)  285—7600. 
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EQUIPMENT  ft  SUPPLIES 


MAILROOM 


REMANUFACTURED  Sheridan  72P. 
48P  and  24P  Inserters. 
Remanufactured  Sheridan  MS  &  HH 
iHwpers. 

NEw  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers  and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  MA  01 772  (61 7)  481-8562 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS;  Buy,  Sell,  Rent 
$150  nranth  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  DISPLAY  COMPOSITION  SYSTEM, 
complete  with  Videosetter,  U.C.  With 
Preview,  Controller,  $14,000.  Bob  We¬ 
ber  (216)  831-0480 


EDITWRITER  7900  and  2750  guaran¬ 
teed.  Call  GRAPH-X  (215)  433-7774. 


2  Editwriter  7500's  Guaranteed  Call 
GRAPH-X  (215)  433-7774. 


HARRIS  1420  TERMINAL.  $2750.; 
HARRIS  COMPUEDIT  1020,  (Format) 
$900.; 

HARRIS  COMPUEDIT  TERMINAL. 
Plain,  $500.; 

MICROSTOR  1253,  (2  Avail.)  $4000. 
ea.  Bob  Weber  (216)  831-0480 


HASTECH  42, 4  Terminals,  10  meg  HD, 
Preview,  Micro  5  Interface,  $22,500.; 
VARISYSTEMS  VCIA  Editing  Term., 
$5500.  Bob  Weber  (216)  831-0480 


LINOTRON  202,  $17,500.; 

LINOTRON  202. 32K  RAM.  10  Meg  HD, 
$22,500.  Bob  Weber  (216)  831-0480. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 
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EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESETTING 


MDT  350,  $2500.; 

CG  UNIFIED  COMPOSER.  8  Rack  Op¬ 
tion,  $1950.; 

CG  UNIFIED  COMPOSER,  $1350.; 

CG  MINI  DISC  READER,  1250.  Bob  We¬ 
ber  (216)  831-0480. 


MCS  10  8400,  256k.  Dual  Disks,  Pre¬ 
view,  Ruling,  79  Fonts,  Permakwik 
Proc.,  $37,280.; 

COMPEDIT  5810,  Preview,  4  Discs, 
$13,250.  Bob  Weber  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  (Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

Trendsetter  with  2  MDT  350's. 
Guaranteed  Call  GRAPH-X  (215)  433- 
7774. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


Unisetter.  HR  and  LR  Guaraanteed  Call 
GRAPH-X  (215)  433-7774. 


2  VideoSetter  Universals 
2  VideoSetter  2414's 

2  VideoSetter  M’s 

3  Image  Dissector  Tubes  Guaranteed 
Call  GRAPH-X  (215)  433-7774 


VIDEOSEHER  II  editvrriter  2750,  Kol- 
mer  Hydraulic  roll  lift,  miscellaneous 
BOSS  press  parts,  Burpee  punch.  Contact 
Sheila  Tuttle,  Vero  Beach  Press — 
Journal,  1801  US  Highway  1,  Vero 
Beach  FL  32960.(305)  562—2315. 


VIDEOSETTER  FONTS;  your  choice 
from  Library  of  90  for  $250.  ea.  Also 
UNISETTER  STRIPS  Including  Width 
^rd,  $100.  ea.  $15.  per  IT(C  Track  and 
Related  U.C.  OUTPUT  CARDS  at  $50. 
ea.,  ACM  9000  Strips,  $75  ea.  add  $10. 
per  ITC  Track.  Call  Bob  Weber  (216) 
831-0480  for  list. 


WANTED  -  UNISETTER  High  Range  W/ 
DEK.  Must  be  in  good  operating  condi¬ 
tion.  We  are  also  looking  for  AKI  rci  1 00 
or  Compugraphic  Autotape  91(X)  Perfer- 
ators.  Phone  (707)  226—3711  ask  for 
Dave  Church  or  Bill  Stabler. 


PRESSES 


FOR  SALE  1982  Solna  425  offset  press, 
available  June — July  1985,  price  cost 
75,000  lbs.  Contact  CPR  Printing 
Equipments,  62  Tritton  Road,  London 
SE  21.(01)  670-9653. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
^units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


5- units  V-15-A  2-fold4rs  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-0- Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42"  in  diameter  propane 

6- position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


OFFERING  EXCLUSIVELY 
Web  Equipment 

4  Wood  2-arm  auto  splicers 
2  Gregg  imprinters,  Martin  infeeds 
Counter  stacker,  count-o-veyors 

PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ  4  or  KJ  6  folder 
4  Unit  News  King,  KJ6  folder  and  bal¬ 
loon  former 

8  Unit/2  folder  Daily  King  II  1979 

3  Unit  V-15A,  JF7  folder,  Mfg.  1971 

4  Unit  V-15A,  JF7  folder-exceptional 
presss 

4  Unit  Cottrell  Vanguard 

5  unit  Community  SC,  Mfg.  1971 

9  Unit/2  folder  Community  SC 

4  Unit  Solna  RP36  with  2:1  folder 

A  Full  Line  of  Folders:  King  Press;  Goss 
Urbanite,  Suburban,  Community 

For  Additional  Equipment  Contact  our 
Sales  Team 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

Lenexa,  KS  (913)  492-9050 
An  Inland  Industries  Company 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community.  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Communi^,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units.  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  3  unit  community  press,  excellent 
condition,  can  be  seen  running  upon  re¬ 
quest.  Urbanite,  floor,  and  stacked  un¬ 
its.  Community  units  with  running  cir¬ 
cumferential.  Community  folders  with 
high  drive,  six  web  capacity. 

PEMCO,  INC. 

SAN  DIEGO  OFFICE  (619)  421-6962 
TUCSON  OFFICE  (602)  574-0031 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22.  4  units.  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


INTERNATIONAL  EXPORT  SPECIAL¬ 
ISTS  pay  highest  dollar  for  your  surplus 
single  width  web  offset  presses.  Any 
make,  any  condition.  Call  us  before  you 
sell  or  trade.  (619)  421- 
6962. 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago).  IL  60090 
(312)  459-9700  Telex  206766 


Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  units,  3  colors,  folders 
SC  Community,  10  units  (2  stacked) 
SC  (kHnmunity,  9  units,  UOP 
SC/Community  units  and  folders 
Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter 
V15D.  8unitsJFL5,  1983 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 


8  UNIT  GOSS  URBANITE 
ON  RTP’s 

Vi  "age  Folder 

7  Mono  Units 

1  Tri-Color  Unit 

8  Three-Arm  RTP’s 

Available  Last  Quarter  1985 
Currently  in  Operation 
and  can  be  seen  running 
Offered  Exclusively  by; 
INLAND  NEWSPAPER  MACHINERY 
CORP. 

Lenexa,  KS 
(913)  492-9050 


3  UNIT  GOSS  COMMUNITY  PRESS,  ex¬ 
cellent  condition,  can  be  seen  running 
upon  request.  Urbanite,  floor,  and  stack¬ 
ed  units.  Community  units  with  running 
circumferential .  Community  folders  with 
high  drive,  six  web  capacity. 

PEMCO,  INC. 

SAN  DIEGO  OFFICE  (619)  421-6962 
TUCSON  OFFICE  (602)  574-0031 

EDITOR  &  PUBLISHER  for  April  27,  1985 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Assign  a  box  number  and  mail  responses  daily. 


Please  Indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  EdHor  &  Publisher,  11  West  19th  Street.  New  York  NY  10011. 


EDITOR  &  PUBLISHER  for  April  27,  1985 


EQUIPMENT  &  SUPPLIES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V«  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NDRTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  a.  SUPPLIES 


i  PRESSES 


!  YDUR  SURPLUS  SINGLE  WIDTH  WEB 
DFFSET,  any  make,  any  condition. 
Needed  for  export.  Top  prices  paid. 
,  (619)  421-6962. 


•  GDSS  SSC  3  units  21-1  /  2”  cutoff  end 
i  folder  and  drive.  New  1983. 

IPEC  INCDRPDRATED 
I  97  Marquardt  Drive 

I  Wheeling  (Chicago),  IL  6<X)90 
'  (312)459-9700  Telex  206766 


QUALITY,  non-heat  set  press  time  avail¬ 
able.  30  lb.  newsprint.  Competitive 
prices.  Central  NJ  location  call  (201) 
370-2900. 

WANTED  TO  BUY 

'  ' 

‘  WANTED  VISA  Harris  press  or  add-on 
unit  (317)  345-5133  x  102.  Mayhill 
Publications,  Box  90  Knightstown,  IN 
46148. 

i  _ 

WANTED  Electrons  hot  metal  typeset- 
,  ting  machines-straight  matter,  (leorge 
I  K.  (609)  482-2300,  (609)346-3228. 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it's  strictly  classified  information!  We'll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll  discard  your  reply. 
IMPORTANT :We  can't  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don't  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don't  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it's  best  to  list  the  properties. 


CLASSIFIED  ADVERTISING  RATES 


line  ads 

1  week  — $4  95  per  litie 

2  weeks— S4  45  per  line,  per  issue 

3  weeks— $3  75  per  line  per  issue 

4  weeks— $3  00  per  line  per  issue 
Add  $5  00  per  insertion  for  tx>x  service 
count  as  an  additional  line  in  copy 


Effective  January  1 .  1 985 

POSITIONS  WANTED 
1  week  — $3  30  pet  line 

'  issue  2  weeks— $2  75  pet  line  pet  issue 

issue  3  weeks— $2  40  per  line  per  issue 

’  issue  4  weeks— $2  20  per  Ime  per  issue 

ox  service  Add  $3  50  per  insertion  for  box  service 
copy  crxint  as  an  additional  line  in  copy 


Count  approximately  37  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-S75  per 
column  inch:  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received 

Editor  ft  Publisher 

11  West  191h  Street.  NY.  NY  10011.  (2121  675-4380 


1 


EQUIPMENT  ft  SUPPUES 


WANTED  TO  BUY 


WANTED  TO  BUY 

Phototypesetting  Equipment 

-  1106  HaiiMtr  Am. 

i  iEJCMlUgr  AtMlMw*.  PA  16103 
^  215  439-1942 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  28^7900. 
AMS,  1290  Central  Av.  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 

MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 

SHERIDAN  48Pof72P  Inserter,  inoper- 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


ARCHITECT 

Conceptual  industrial  architect  with 
newspaper  and  printing  industry  experi¬ 
ence.  Requires  conceptual  illustrative 
skills  of  printing  systems  and  facilities. 
Will  specialize  in  newspaper  and  print¬ 
ing  industries.  Skills  are  primary  consid¬ 
eration.  Experience  a  plus. 

Reply  in  writing  to: 

Thomas  B.  Sweeney  Sr.  V.P. 

The  Austin  Company 
3650  Mayfield  Road 
Cleveland,  Ohio  44121 


BUSINESS  MANAGER  for  Zone  5, 
30,000  daily  and  Sunday.  Responsible 
for  accounting,  credit  and  cost  control. 
Some  corporate  responsibility  for  profit 
sharing  and  other  employee  tenefits  for 
four  broadcast  facilities  and  one  other 
newspaper.  Key  position  in  a  growing 
family-owned  company.  Good  salary  and 
benefits.  Box  8739,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


HELP 

WANTED  .  .  . 


MOVE  TO  FLA.  AS 
FINE  MAG  PUBLISHER 

Only  quality  shelter  book  in  nations 
#1  growth  market.  Owner  will  stay 
to  help  for  awhile.  Confidential 
inquiries  to:  PUBLISHER,  HOME  & 
CONDO,  10880  Metro  Pkwy.,  Fort 
Myers,  Florida  33912. 


GENERAL  MANAGER  to  become  pub- 
!  lisher  for  unusual,  large  weekly  Zone  1. 
Sophisticated  and  chaTlen^ng  operation 
for  experienced  person.  Emphasis  on 
I  advertising  ad  circulation  growth.  Needs 
energetic,  confident  manager  who  re¬ 
spects  editorial  quality.  Send  resume, 
state  salary  expectation  and  reason  for 
interest.  Box  8757,  Editor  &  Publisher. 


GENERAL 

MANAGER 

If  you  are  highly  motivated, 
have  a  proven  track  record  of 
not  less  than  4-5  years  in  a 
senior  management  position 
and  have  a  strong  affinity  for 
sales  and  marketing  we  want 
to  talk  with  you. 

We  are  a  200,000  direct  mail 
circulated  weekly  Shopper  in 
the  Southwest  who  has  recent¬ 
ly  lost  our  General  Manager 
due  to  promotion. 

Contact:  Hal  Polak 
Harte-Hanks  Direct 
Marketing 

591  West  Hamilton  Avenue 
Campbell,  CA  95008 
EOE/M/F/H 


CREDIT  MANAGER 

Central  New  Jersey’s  leading  newspaper  seeks  an  experienced 
professioruil  to  manage  its  crMit  department. 

The  ideal  candidate  will  have  a  minimum  of  five  years  experience  in 
credit  management  with  progressively  increasing  responsibility  as 
well  as  college  level  training  in  accounting,  finance  and  business 
manamment. 

In  addition  to  the  primary  responsibility  of  extending  credit  and 
handling  collection  of  all  accounts  receivables  position  is  also  re¬ 
sponsible  for  internal  credit  controls,  analyses,  sp^ial  reports, 
administrative  tasks  and  will  effectively  interface  with  other  de¬ 
partments  within  the  company. 

if  you  have  the  qualifications  to  join  our  aggressive  management 
team,  we’d  like  to  hear  from  you.  We  offer  an  excellent  starting 
salary  and  a  compay  pmd  benefit  pack^.  Please  send  resume  with 
salary  requirements  in  strictest  confidence  to: 

Ms.  J.  Horvath 
The  Home  News 
How  Lane 

New  Brunswick,  NJ  08903 


I  HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER  growing  NY  publishing 
company  seeks  a  chief  accountant  to 
manage  all  financial,  credit  and 
accounting  operations.  Candidate 
should  have  a  broad  basic  knowledge 
and  newspaper  experience.  Send  re¬ 
sume,  salary  history  and  requirements  to 
Richard  Jones,  401  Fifth  Ave.,  New 
York,  NY  10016. 

GENERAL  MANAGER  for  weekly  agri- 
cultural  publication  located  in  the 
Southwest.  Must  have  experience  in 
advertising  and  sales  management.  Exp¬ 
osure  to  agricultural  lifestyle  desirable. 
Salary  plus  liberal  commission.  Send 
resme  to  Box  8753,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Shirt  sleeved,  sales/editorial  oriented 
General  Manager  wanted  for  fast  track 
multi  location  operation.  You  must  be 
able  to  identify  good  editorial  content 
and  achieve  sales  goals.  Your  national 
advertising  sales  experience  will  be  a 
real  asset.  If  you  qualify,  call  or  send 
resume  to:  Scripps-Howard  Business 
Publications,  PO  Box  920973,  Hous¬ 
ton,  TX  77292  (713)  688-8811.  Jack 
Nettis. 

SUBSTANTIAL  WEEKLY  in  Zone  2  has 
meaningful  opportunity  for  advertising 
manager  with  assistant  general  manager 
potential.  Marketing  and  sales  back¬ 
ground  essential.  Profit  sharing  plus  all 
benefits.  Write  for  particulars  to:  Jules 
Jacobsen,  Publisher,  The  Suburbanite 
Newspapers,  50  Piermont  Road,  Cress- 
kill,  NJ  07626. 

SALES  ORIENTED  General  Manager  for 
four  weekly  newspapers  in  California 
Group.  Candidates  may  presently  be 
Managers  or  experienced  Ad  Directors 
wanting  to  handle  a  bigger  job.  Success¬ 
ful  appTicant  will  have  respect  forquali^ 
papers,  good  news  coverage  and  partici¬ 
pate  in  community  activities.  Desirable 
small  town  lifestyle.  Good  benefit  prog¬ 
ram.  Reply  with  resume  and  salaiy  re¬ 
quirements  to  Box  8780,  Editor  &  Pub¬ 
lisher. 

SENIOR  MANAGEMENT  POSITION 
being  established  for  fast  growing  cir¬ 
culation  newspaper  of  60,000  daily  and 
75,000  Sunday.  Production/ 
mechanical  background  a  must.  We  are 
installing  "State  of  the  Art”  equipment 
and  utilizing  a  strong  marketing  plan  for 
the  companies  future.  Candidate  must 
be  aggressive,  flexible,  open  to  new 
ideas  and  oriented  toward  people  and 
results.  We  are  located  in  Zone  6  and 
offer  excellent  fringe  benefits  along  with 
competitive  salary.  Send  resume,  incon- 
I  fidencetoBox8777,  Editor& Publisher. 


THE  GENERAL  MANAGER  we  are  look¬ 
ing  for  will  be  in  total  charge  of  this 
midwest  daily.  Good  knowledge  of  all 
departments  with  specific  strenghts  in 
advertising  management  and  a  good 
grasp  of  interpreting  financial  data  desir¬ 
able.  Also  should  have  knowledge  in 
budgeting  as  well  as  solid  understanding 
of  circulation.  Essential  to  know  a  good 
news  product  and  how  it  is  achieved. 
Excellent  opportunity  with  a  growing 
newspaper  group.  Immediate  opening. 
Box  8738,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
FAST  GROWING  SOUTH  WESTERN 
mid — size  daily  seeks  advertising  direc¬ 
tor  who  can  develop  and  lead  a  highly 
motivated  staff,  and  have  contacts  with 
major  accounts.  Career  opportunity  with 
prestigious  high— growth  award- 
winning  newspaper.  Highly  competitive 
market  in  metro  Atlanta.  Strong  admin¬ 
istrative  talents,  plus  up-scale 
marketing  abilities  required.  Reply  in 
full  confidence  to  Personnel  Director, 
Gwinnett  Daily  News,  PO  Box  1000, 
Lawrenceville,  GA  30246. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  15,000 
circulation  twice  weekly  in  suburban 
Portland,  Oregon.  Must  be  experienced 
and  able  to  manage  and  motivate  retail 
and  classified  staff.  Applicants  should 
be  aggressive, enthusiastic  leaders, 
ready  to  increase  sales  in  quality  pro¬ 
duct.  Send  resume  to:  Tom  Decker,  Pub¬ 
lisher,  Lake  Oswego  Review,  PO  Box 
548,  Lake  Oswego,  OR  97034. 

ADVERTISING  REPRESENTATIVE  who 
can  move  up.  Travel  nation  25%  of  time 
calling  on  advertising  agencies,  truck 
manufacturers  and  truck  equipment 
j  maufacturers.  Must  know  or  learn  some- 
I  thing  about  trucking  industry,  write  good 
!  sales  letters,  prepare  advertising 
I  brochures  and  house  ads.  Salary, 

I  bonuses,  hospitalization,  profit  sharing. 

!  Mail  resume  to  Tunnell  Publications, 
!  P.O.  Box  66010,  Houston,  TX  77266. 
!  Phone  Charles  or  Wanda  Tunnell,  (713) 
523—8124. 


j  ADVERTISING  DIRECTOR 
I  FAST  GROWING  SOUTHEASTERN 
I  mid — size  daily  seeks  advertising  direc¬ 
tor  who  can  develop  and  lead  a  highly— 
j  motivated  staff,  and  have  contacts  with 
i  major  accounts.  Career  opportunity  with 
I  prestigious  high— growth  award— 
;  winning  newspaper.  Highly  competitve 
I  market  in  metro  Atlanta.  Strong  admi- 
I  nistrative  talents,  plus  up — scale 
I  marketing  abilities  required.  Reply  in 
I  full  confidence  to  Personnel  Director, 
i  Gwinnett  Daily  News,  PO  Box  1000, 

I  Lawrenceville,  GA  30246. 

I  _ 

I  ADVERTISING  MANAGER-needed  for 
I  8,000-6 day,  with  TMC  product.  Serving 
:  northwestern  Ohio  city  of  10,000county 
i  of  32,000.  Experience  necessary  in 
I  advertising  with  marketing.  Will  head 
sales  staff  of  4  and  must  be  able  to 
I  breathe  “new  life"  into  advertising  de- 
I  partment.  Salary  with  commission  and 
I  benefits.  Send  resume  and  salary  re- 
I  quirements  to  Box  8789,  Editor  &  Pub- 
I  lisher. 


j  EX-CLASSIFIED  MANAGER 
I  Turned  publisher 

I  Is  seeking  aggressive  Classified  Sales 
I  people  and  or  Managers  for  key  sales  and 
!  sales  management  positions  within  our 
I  growing  sales  organization.  Our  publica- 
I  tions  are  in  Zone  5  and  located  between 
the  Mississippi  and  Missouri  Rivers.  If 
I  th  is  is  an  area  of  the  country  that  appeals 
I  to  you,  please  respond  to  Box  8787,  Edi- 
I  tor  &  Publisher.  Our  responses  will  be 
I  held  in  strictest  confidence. 


'  of  this  I  CLASSIFIED  ADVERTISING  MANAGER 
;e  or  an  |  wanted  for  healthy  news  and  entertain- 
nghts  in  I  weekly  in  ideal  location.  Must  be 
a  good  people  oriented  and  have  excellent  skills 
tadesir-  ^  training,  sales,  phone  solicitation, 
edge  in  promotion  and  management.  We  want  a 
>taod^  leader  to  build  an  outstanding  team. 

V  a  goM  Send  resume  and  clips  to  Pubisiner,  c/o 
chiev^.  qoOD  times.  Box  1139,  Santa  Cruz, 
growing  CA  95061. 

ipening.  I _ _ 

_  LEXINGTON  KENTUCKY,  a  130,000 

circulation  Knight— Bidder  newspaper, 

-  needs  an  experienced  retail  advertising 

R  sales  representative  to  sen/ice  a  variety 

STERN  of  retail  businesses  and  to  sell  a  variety 
ig  direc-  of  Herald — Leader  advertising  products, 
a  highly  ■  Write  or  call  Jim  Kemper,  Lexington 
lets  with  Herald— Leader,  Main  &  Midland,  Lex- 
litywith  ington  KY  40507.  (606)  2313181. 

ward —  _ 

ipetitive  READY  FOR  MANAGEMENT?  Century— 

1  admin-  old  bi — weekly  in  growing  Zone  8  market 
—scale  offers  you  a  chance  to  put  your  selling 
teply  in  ideastoworkasad manager,  reportingto 
Jirector,  publisher.  Salary,  incentive,  fringes- 
(  1000,  and  opportunity.  Resume  to  Box  8762, 

'  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


RETAIL  SALES  PERSON.  Must  be 
amressive  and  want  to  make  money. 
11,000  circulation,  6  days,  family- 
owned.  Good  benefits  and  commission 
plan,  nice  location.  Eastern  Zone  5. 
Send  reply  to  Box  8772,  Editor  &  Pub¬ 
lisher. 


SALES  MANAGER 

Needed  to  manage  display  advertising 
staff  on  23,000  award-winning  PM 
daily  in  model  community  45  miles 
south  of  Indianapolis.  New  position. 
Minimum  3  years  display  sales  and  man¬ 
agement  experience  with  knowledge  of 
classified  and  national.  Major  retail  ac¬ 
count  experience,  strong  presentation 
and  training  skills  desired.  Excellent 
benefits.  S^  resume  to  David  Shaft, 
Advertising  Director,  The  Republic,  333 
Second  Street,  Columbus,  IN  47201. 


SHOPPER  CAREERS 


General  Manager 

Zone  6  60K 

Director  of  Sales 

Zones  4,  6,  9  50K 

Sales  Managers 

Zones  2-9o  40K 

Sales  Reps 

Zones  1-9  open 

Production  Positions 

Zones  2,  4,  9  open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTIMEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  (lA  91301 


NOTICE 

No  Other  person  or  search  firm  is  con¬ 
nected,  in  any  way,  to  Multi-Media.  De¬ 
nnis  Fearing  is  the  ONLY  recruiter  in  the 
U.S.  who  has  over  5  years  experience 
specializing  in  shopper  placement.  Do 
not  be  mislead  by  anyone  misrepresent¬ 
ing  his  background  as  Dennis’.  Insure 
confidentiality.  Always  ask  for  company 
references  at  the  v.p.  level  or  higher. 


TOP  SALESMAN  lead  crew  of  four  deep 
South  shopper.  Base,  override.  Earn  40 
or  GO;  60  expected.  Box  8785,  Editor  & 

Publisher. _ 

We  got  the  bucks.  How  hungry  are  you! 
Nationally  we  are  recognized  as  the  most 
professional  publications  in  our  field. 
Our  city  leaders  read  each  issue.  All  we 
need  is  a  good  ad  representative.  Experi¬ 
enced,  self  starter  and  aggressive.  Salary 
mid  20's  with  another  15  in  bonus. 
Great  benefits.  Our  weekly  publication  in 
the  Phila.  Gay  News.  Our  only  interest  is 
your  ability,  (jive  us  a  try.  Send  Resume 
to:  Mark  Segal,  Masco  (Communications 
254  S.  nth  St.  Phila.,  PA  19107  or 
phone  (215)  625—8501. _ 


CIRCULATION 


A  UNIQUE  POSITION  IN  CIRCULATION 
SALES  DEVELOPMENT... 

If  you  are  creative,  innovative  and  pos¬ 
sess  3-5  years  of  experience  this  may  be 
just  the  position  you've  been  seeking. 
You'll  work  with  two  dailies  in  what  is 
probably  one  of  the  most  beautiful  areas 
of  the  country  in  which  to  live.  Constant 
population  growth  makes  for  unusual  ex¬ 
perience  factors. 

Tell  us  about  yourself...  in  confidence. 
Write  Roger  Keegan,  Circulation  Mana¬ 
ger,  Dessert  Sun  Publishing  Co.  PO  Box 
190,  Palm  Springs,  CA  92263. 

CIRCULATION  DIRECTOR  strong  in 
management  and  promotion.  Ideal  cli¬ 
mate.  Excellent  fringe  benefits.  Send 
complete  resume  and  salary  require¬ 
ments  to  R.M.  Higginbotham,  Roswell 
Daily  Record,  Box  i897,  Roswell,  NM 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Tennessee's  oldest  daily  newspaper  has 
immediate  opening  due  to  internal 
promotion.  Must  be  experienced  in  all 
areas  of  newspaper  circulation  and  have 
a  proven  track  record  in  circulation 
growth  and  management.  Competitive 
salary,  bonus  prMram,  major  company 
benefits  and  affiliation.  Send  resume 
and  a  brief  oven/iew  of  your  circulation 
philosophy  to:  Personnel  Director,  The 
Leaf— (ihronicle,  PO  Box  829,  Clarksvil¬ 
le,  TN  37041. 


CIRCULATION  MANAGER 
Opening  due  to  retirement.  32,000  D  & 
S  newspaper.  Must  have  strong  com¬ 
munication  skills  and  leadership  abili¬ 
ties,  proficient  in  planning  and  im¬ 
plementing  promotions,  marketing, 
TMC,  and  computer  experience.  Mini¬ 
mum  ten  years  of  experience.  Good  sal¬ 
ary  and  benefits.  Start  July  1.  Send  re¬ 
sume  and  references  to:  General  Mana- 

fer.  The  Daily  Journal,  8  Dearborn 
quare,  Kankakee,  IL  60901. 


CIRCULATION  MANAGER— for  a 
34,000  Zone  3  daily.  Circulation  profes¬ 
sional  with  at  least  5  years  experience  to 
manage  excellent  staff.  Responsibilities 
include  increasing  circulation  revenues 
through  planning  and  budgeting  aggres¬ 
sive  sales  efforts  and  maintaininga  qual¬ 
ity  service  and  collection  program.  Must 
have  knowledge  of  circulation  computer 
systems,  postal  affairs,  and  TMC  deliv¬ 
ery.  Outstanding  communication  and 
leadership  skills  a  must.  Send  complete 
resume,  salary  history  and  letter  of  ap¬ 
plication  to:  Box  8759,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  needed  for 
10,(X)0  circulation  Sunbelt  daily  with 
TMC  shopper.  Looking  for  competent 
self-starter  who  prefers  life  and 
pleasant  town  of  28,000  good  hunting, 
good  fishing.  Send  resume  and  salary 
requirements  to  MPA,  2720,  N.  State 
St.  Jackson,  MS  39216. 


CIRCULATION  DIRECTOR  who  enjoys 
challenge  of  competitive  market.  Strong 
in  promotion  and  management  for 
30,000  daily  in  pleasant  resort  area  on 
East  Coast.  Send  resume  and  salary  ex¬ 
pected  to  Box  8766,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Northern  Virginia  12,000  circulation,  6 
day  daily  looking  for  a  strong  leader  who 
can  take  advantage  of  our  explosive 
growth  situation.  If  you  are  a  good  moti¬ 
vator  this  career  opportunity  will  enable 
you  to  establish  an  excellent  track  re¬ 
cord.  Job  requires  full  charge  of  circuala- 
tion  for  daily  and  TMC.  Direct  3  District 
Managers,  mailroom  and  carrier  force. 
Send  resume  and  salary  history  to:  Wen¬ 
dell  Harbert,  Manassas  Journal  Messen¬ 
ger,  Box  431,  Manassas,  VA  22110. 


EXPERIENCED  CIRCULATION  MANA¬ 
GER  for  fast  growing  13,0(X)  circulation 
Oregon  daily.  Outstanding  opportunity 
for  proven  professional  at  marketing 
oriented  newspaper.  Must  be  capable  of 
motivating  and  managing  a  top  notch 
carrier  organization  consisting  of  180 
youth  and  adult  carriers,  5  district  advi¬ 
sors,  covering  a  4-county  circulation 
area.  Applicant  should  have  knowledge 
and  ability  to  manage  zoned  TMC  pro¬ 
ducts,  computer  system,  fulltime  mail- 
room  crew,  and  branch  office.  We  are 
looking  for  a  creative  goal-oriented  indi¬ 
vidual  who  works  well  with  the  team. 
Send  resume,  references,  and  salary  his¬ 
tory  to:  General  Manager,  East  Orego¬ 
nian,  PO  Box  1089,  Pendleton,  OR 


88201. 


97801. 
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HELP  WANTED 


_ CIRCULATION 

FIELD  SALES  MANAGER  “ 
The  Chicago  Tribune  is  seekira  an  ex¬ 
perienced,  energetic  sales  professional 
to  assume  crew  responsibilities  within 
I  the  circulation  department. 

The  successful  candidate,  is  supported 
by  5  sales  coordinators,  will  be  responsi¬ 
ble  for  planning,  direction  and  evalua¬ 
tion  of  door,  shopping  center  and  high 
rise  sales  programs  through  an  indepen¬ 
dent  contractor  network. 

This  assignment  offers  growth  opportun¬ 
ity  along  with  an  excellent  compensation 
package  including  comprehensive  com¬ 
pany  tenefits.  Zone  5.  To  be  considered 
for  this  challenging  opportunity,  please 
sumbit  your  resume  along  with  salary 
history,  in  the  strictest  of  confidence  to: 
Field  sales  Opportunity,  Employee  Rela¬ 
tions  Department,  Chicago  Tribune- 
Freedom  Center,  435  North  Michigan 
Ave.,  Chicago,  IL  60611. 

YELLOWSTONE  NEWSPAPERS,  a  fami- 
ly-owned  group  of  three  papers  in  Monta¬ 
na,  seeking  an  experienced  circulator  to 
manage  circulation  department  at  5  day 
daily  in  Living^on,  Ml  and  oversee  cir¬ 
culation  activities  at  papers  in  Miles  City 
and  Glendive,  MT.  Data  processing, 
postal,  TMC  experience  important. 
Sales,  promotion  experience  helpful. 
Send  resume  immediately  to:  John  Sulli¬ 
van,  Editor-Publisher,  The  Livingston 
Enterprise,  PO  Box  665,  Livingston,  MT 
59047. 


WE'RE  LOOKING  FOR  an  Assistant  Cir¬ 
culation  Director  with  the  talent  and 
back^ound  to  advance  with  a  growing 
community  newspaper  group.  Must  have 
a  minimum  of  5  years  experience  at  the 
district  or  zone  level.  Outstanding  oppor¬ 
tunity  with  award-winning  PM  daily  in 
university  community.  Send  resume  to: 
Danny  Allen,  Circulation  Director,  The 
Daily  Progress,  PO  Box  9030,  Charlot¬ 
tesville,  \*k22906^ _ 


NEWS  WRITER/ 
SCIENCE 
SPECIALIST 

If  you’re  a  seasoned  news  writer  and  have  covered  a 
science  beat,  here's  an  outstanding  career 
opportunity  for  you. 

Our  Department  of  News  and  Information  Services 
has  a  position  available  for  a  journalist  to  research 
and  interpret  our  scientific  projects  and  programs 
for  the  news  media.  Three  to  five  years  writing 
experience  is  necessary  for  this  senior  level  position, 
preferably  for  a  daily,  wire  service,  magazine  or 
university  news  operation,  as  well  as  a  background 
and  interest  in  the  "hard”  sciences  (physics, 
chemistry,  computer  science,  etc.) 

This  position  will  offer  you  the  challenges  and 
rewards  you’d  expect  from  a  major  national  research 
university.  You'll  receive  an  excellent  salary  and 
benefits  program,  including  five  weeks  of  paid 
vacation,  complete  health  insurance  coverage  and 
an  exceptional  retirement  plan. 

Submit  your  resume  and  recent  writing  samples  no 
later  than  May  10,  1985. 

The  I'nivefsity  ot  Michl|(an 

Employment  Services 
2031  "EP”  Admin.  Services  Bldg. 

Ann  Arbor,  Ml  48109 

A  Non-Discriminatory,  Affirmative  Action  Employer 
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HELP  WANTED' 


EDITORIAL 


I  A  NATIONAL  MAGAZINE  devoted  to  all 
I  phases  of  horsemanship.  Must  have  de¬ 
monstrated  skills  as  editor  and  writer  for 
I  a  major  publications.  Requires  proven 
j  ability  to  manage  staff,  to  recruit  and 
I  manage  freelancers.  Prefer  candidate 
I  with  strong  photography  skills  and  per¬ 
sonal  experience  with  horses.  For  con¬ 
fidential  consideration,  send  resume 
I  and  samples  of  work  to: 
i  Jack  Nettis,  Personnel  Direcior 
j  Horseman  Magazine 

Scripps-Howard  Publications 
PO  Box  920973 
I  Houston.  TX  77292. 


I  ASSISTANT  NEWS  EDITOR  to  supervise 
j  6  reporters  for  aggressive,  growing  sub- 
I  urban  daily,  NewEngland  Newspaper  of 
I  the  Year  for  1985.  Good  pay,  benefits, 

I  opportunity  for  advancement.and  plenty 
I  of  excitement.  Apply  to  Chris  Powell, 
{  Managing  Editor,  Journal  Inquirer,  306 
I  Progress  Drive,  Manchester,  CT  06040. 


!  ASSOCIATE  EDITOR-New  Hampshire 
i  publisher  of  consumer  and  trade  maga- 
'  zines  on  wood  heat  needs  enerj^ic  re- 
I  porter/editor  with  editing  skills.  Re- 
I  quires  telephone  interviewing  and  copy 
I  Siting  know — how.  Clips  and  resume  to 
I  Steve  Maviglio,  Energy  Publication,  PO 
,  Box  2008,  Laconia.  NH  03247. 


ASSISTANT  CITY  EDITOR  with  strong 
layout,  editing  and  grammar  skills  in¬ 
terest^  in  guiding  young  staff  at  grow¬ 
ing  23,0(X)  circulation.  Knight-Ridder 
paper  in  central  Pennsylvania  college 
town.  Send  clips,  resume  to  Personnel 
Director,  Centre  Daily  Times,  PO  Box  89, 
State  College.  PA  16^. 


HELP  WANTED 


ARTS  &  ENTERTAINMENT  EDITOR 

The  Seattle  Times  is  looking  for  an  arts 
and  entertainment  editor  to  supervise  an 
experienced  staff  of  critics/reporters  in 
aggressive  coverage  of  one  of  the  na¬ 
tion's  liveliest  most  sophisticated  arts 
scenes. 


page  and  TV  marazine. 

Candidates  must  nave  previous  manage¬ 
ment  experience,  good  news  sense,  in¬ 
terest  and  some  background  in  enter¬ 
tainment  coverge,  strong  editing  and 
organizational  will,  and  the  ability  to 
woi1<  cooperatively  with  the  paper's  de¬ 
sign,  photo  and  news  features  staff. 
We're  seeking  an  editor  with  vision, 
creativity  and  a  populist  approach  to 
A&E  coverage. 

Competitive  salary  and  good  benefits. 
Send  resume  with  your  philosophy  of 
A&E  coverage,  management  philosophy, 
work  samples  and  10  story  ideas  to  R.C. 
Follett,  Personnel  Dept.,  The  Seattle 
Times,  PO  Box  70,  Seattle,  WA  98111, 
by  May  17. 

CITY  HALL  reporter  for  6,000  Ohio  dai¬ 
ly.  Some  desk  work  including  copy  edit¬ 
ing.  J-degree  preferred.  Send  resume  to 
David  L.  Laca,  P.O.  Box  648,  Galion 
Inquirer,  Galion,  Ohio  44833. 


NEWSPAPER 

LIBRARIAN 

Award-winning  Illinois  daily 
newspaper  seeks  Librarian. 
Ideal  candidate  has  previous 
newspaper  library  experience. 
Ours  is  a  non-computerized  tra¬ 
ditional  system  that  functions  as 
a  vital  data  base  for  our  editorial 
staff.  Leadership,  organizational 
abilities  essential.  Send  resume 
to:  Douglas  K.  Ray 
Executive  Editor 
The  Daily  Herald 
PO  Box  280 

Arlington  Heights,  IL  60006 
An  Equal  Opportunity  Employer. 


SPORTS  EDITOR 

Are  you  good  enough  to  be¬ 
come  sports  editor  of  a  90,000 
AM  dally?  We’re  looking  for  a 
proven  pro  who  values  the 
nhigHuh  language,  Is  tough 
enough  to  challenge  oopy  and 
tactful  enough  to  handle  peo¬ 
ple.  Oraphlos-orlented  editor 
with  good  layout  skills  And 
sdld  news  judgment  Is  pre¬ 
ferable:  slot  experience  Is 
essential.  Send  resume,  tear- 
sheets  and  letter  outlining 
your  philosophy  of  sports 
Journalism  to  A1  Vieira,  Ex¬ 
ecutive  Sports  Editor,  Capital 
Newspapers,  Box  IBOOO, 
Albany,  NT  18212. 


HELP  WANTED 


EDITOR  -  supervising  for  a  group  of  sub¬ 
urban  weeklies  in  upstate  New  York.  5 
years  experience  desirable.  Editing  and 
solid  news  background  essential,  ^nd 
resume  to:  Box  8726,  Editor  &  Pub¬ 
lisher. 


COUNTY  EDITOR/BUREAU  CHIEF 
Expanding  50,000  class  7-day  Ohio 
newspaper  has  opening  for  seasoned 
news  professional  to  direct  and  edit  work 
ofSstaffers.  Enthusiasm  for  competitive 
suburban  situtation  essential.  Send  re¬ 
sume  to  Box  8725,  Editor  &  Publisher. 


CITY  EDITOR  ~  Somewhere  there's  a 
person  whose  skills,  energy  and  desire 
exactly  fit  the  needs  of  this  independent 
Northern  California  daily  (circ.  10,600). 
Range  $400  to  $450.  News  staff  of  15; 
pension,  profit  sharing,  health  benefits. 

I  This  is  for  a  skilled  person  who  wants  to 
settle  in  an  ideal  community  and  grow 
with  it.  Write  Box  8746,  Editor  &  Pub¬ 
lisher. 

COPYDESK  EDITOR 
A  metropolitan  New  England  a.m.  seeks 
applications  from  copydesk  editors. 
Strengths  should  include  grammar, 
spel  I  i  ng,  bright  head  I  ine  writi  ng  and  sys¬ 
tems  use.  This  is  a  position  on  a  carefully 
edited  newspaper.  Precision  and  excell¬ 
ence  are  valued  and  recognized.  The  sal¬ 
ary  will  be  between  $22,500  and 
$29,000  to  start,  depending  on  experi¬ 
ence  and  qualifications.  We  offer  a  full 
range  of  benefits.  We  arean  equal  oppor¬ 
tunity  employer.  Please  send  cover  let¬ 
ter,  resume  and  supporting  material  to 
Box  8775,  Editor  &  Publisner. 


COASTAL  ZONE  4  daily  seeks  nightside 
copy  editor.  Duties  include  copy  editing, 
page  layout.  37.5  hour  week.  Prefer  at 
least  1  year  experience.  Box  8788,  Edi¬ 
tor  &  Publisher. 

COPY  EDITOR  needed  for  local  news 
sections  of  90,000  daily.  Experience  in 
editing,  headline  writing  and  layout 
needed  for  night  shift  position.  Send  re¬ 
sume,  with  salary  requirements,  to  Per¬ 
sonnel  Manager,  The  Jackson  Newspap¬ 
ers,  40  Sargent  Drive,  New  Haven,  CT 
06511. 

j  DIGGER 

!  Knight — Ridder  AMer  seeks  tenancious 

I  reporter  to  tackle  short  and  long  term 

I  investigative  project  and  in— depth 
analytical  pieces.  Ours  is  a  ambitious, 
growing  paper  with  a  65  county, 
1 10,000  circulation.  We  are  looking  for 
someone  with  at  least  3  years  experience 
and  proven  ability  to  ferret  out  informa¬ 
tion  by  cultivating  sources  and  perusing 
documents.  Send  resume  ad  clips  of 
your  best  project  stories  to  Tom  Caudill, 
State  Editor,  Herald— Leader,  Main  & 
Midland,  Lexington  KY  40507. 

EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 
33940. 

EDITOR  for  fast  growing,  award-winning 
Zone  8  weekly,  very  strong  news,  edit¬ 
ing,  staff  management  and  people  skills. 
Wni  serve  an  attractive  resort  flash  re¬ 
creation  based  community  near  major 
metropolitan  area.  Upscale  population, 
solid  advertising  base.  Opportunity  to 
implement  forward-thinking  ideas.  New 
facilities.  Send  resume,  clips,  refer¬ 
ences  and  salary  history  to:  Box  8698, 
Editor  &  Publisher.  Position  available 
June  1. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  PERSONNEL  needed  for 
award  winning  semi-weekly  and  weekly 
newspaper  in  Arizona's  cool  White 
Mountains.  Applicants  must  be  com¬ 
munity  minded  and  able  to  produce 
clean,  crisp  copy.  If  you  can't  meet 
deadlines  or  need  constant  direction, 
stay  where  you  are.  Send  resume,  clips, 
salary  histo^  and  references  to  Diana  K. 
Townsend,  White  Mountain  Publishing 
Co.,  POBox  1570,  Showlow,AZ  85901. 

EXPERIENCED  REPORTER-  Commun- 
ity  Oriented?  Strong  on  local  news,  fea¬ 
tures?  Our  small,  but  quality,  PM  Daily 
needs  you.  Modern  plant.  Good  environ¬ 
ment.  Clips,  resume  to  Dave  Barth¬ 
olomew,  Daily  Messenger,  Box  430  Un¬ 
ion  City,  TN  38261. 

EXECUTIVE  EDITOR 
Repqrt  directly  to  general  manager.  Su¬ 
pervise  editorial  staff  of  over  50.  Experi¬ 
ence  in  dailies  and  weeklies  helpful. 
Zone  1.  Send  resume  to  Box  8754,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


JOB  BANK  has  immediate  opening  for  a 
picture  editor  at  a  large  West  Coast  daily. 
For  more  information  write  to:  JOB 
BANK,  1909  Cinnaminson  Avenue,  Cin- 
naminson,  NJ  08077  or  call  Director, 
Debra  Bissinger  (609)  786-1910. 


ENERGY  &  ENVIRONMENT  I 
Reporter  for  Intermountain  West  daily  : 
where  the  beat  produces  many  of  our 
best  stories.  Issues  range  from  Idaho 
wilderness  to  Yellowstone  geology  and  | 
the  grizzly  bear.  You'll  also  cover  a  major  | 
nuclear  reactor  testing  facility  (the  Idaho 
National  Engineering  Laboratory)  that  ' 
employs  9,000  people  and  currently  is  j 
investigating  the  TMI  accident.  Send  re-  i 
sume,  clips  and  references  to  L.  Peter  I 
Krieg,  ME.  The  Post— Register,  PO  Box  I 
IBCA,  Idaho  Falls,  ID  83403. 


EDITOR— REPORTER 
The  Lincoln  Journal  needs  a  versatile 
journalist  with  at  least  5  years  experi¬ 
ence  to  fill  a  position  that  combines 
being  a  general  assignment  reporter  and 
an  editor  responsible  for  our  Saturday 
and  Sunday  editions.  The  person  also 
would  be  a  rill — in  editor  for  the  city  and 
state  desks.  Editine  skills  needed  in¬ 
clude  story  and  graphic  planning,  con¬ 
tent  editing  and  managing  staff.  The 
Lincoln  Journal  is  a  46,000  PM  and 
80.000  Sunday  in  a  city  with  a  quality  of 
life.  Send  resume,  work  samples  ad  sal¬ 
ary  requirements  to  Gary  Seacrest,  P.O.  : 
Box  81689,  Lincoln,  NE  68501.  I 

Equal  Opportunity  Employer  ' 


EDIT  YOUR  OWN  NEWSPAPER 
We  are  looking  for  a  person  who  is  an 
energetic  journalist.  You  know  how  a 
story  should  be  written,  how  to  shoot  and 
crop  pictures.  You  understand  that  a 
headline  and  good  layout  is  a  necessity 
for  bringing  the  reader  into  the  newspap¬ 
er.  We,  in  turn,  know  how  to  help  you 
grow  in  your  craft.  We  are  looking  for  a 
managing  editor  for  our  8,000-paid  cir¬ 
culation  weekly.  It's  an  award-winning 
publication  on  the  western  edge  of  (^n- 
necticut.  Send  resume,  with  salary  his¬ 
tory  to  Robert  S.  Mellis,  Publisher, 
Housatonic  Valley  Pub.  Co.,  PO  Box 
1 139,  New  Milford,  CT  06776. 

FAST  GROWING  newsletter  in  the 
Washington  D.C.  area  has  openings  for 
editors  in  energy  and  defense.  Join  non¬ 
smoking  office  with  friendly  atmos¬ 
phere.  Excellent  salary  and  benefits 
commensurate  with  experience.  Please 
send  resume,  clips  and  salary  history  to 
Pasha  Publications,  Department  T, 
1401  Wilson  Blvd.,  Suite  910,  Arling¬ 
ton,  VA  22209. 

FEATURES  EDITOR 
Supervise  lifestyle  fashion,  food  and  arts 
coverage  for  a  mid-size  Zone  5  daily. 
Fresh  ideas,  energy  and  supervisory 
skills  a  must.  Send  resume,  work  sam¬ 
ples  and  references  to:  Box  8783,  Editor 
&  Publisher. 


GAY  WEEKLY  seeking  news  reporters 
and  a  copy  editor.  Send  resume  andclips 
to:  The  Washington  Blade,  930  F  St., 
NW,  Washington,  D.C.  20004. 

GENERAL  NEWS  REPORTER  south 
Texas  weekly,  salary  $13,000  a  year. 
Send  resume  and  clips  to  Chronicle 
News,  PO  Box  369,  Raymondville,  TX 
78580. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  o^n 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  information  on 
available  journalistic  careers  call  (615) 
522-7900.  All  inquiries  held  in  strictest 
confidence. 

INGERSOLL  WEEKLY  NEWSPAPERS, 
based  in  Ridgewood,  NJ,  want  a  manag¬ 
ing  editor  who  is  able  to  manage  a  staff, 
come  up  with  terrific  story  ideas  and  lay¬ 
out  pages.  Organizational  skills  a  must. 
Experience  in  the  news  or  feature  depart¬ 
ment  of  a  daily  newspaper  preferred. 
Contact  Lorraine  Mullica  at  (201)  445- 
6400,  Monday  through  Friday,  9am- 
5pm. 


JOB  BANK  has  immediate  openings  for 
an  experienced  Washington  correspon¬ 
dent  and  several  openings  for  experi¬ 
enced  copy  desk  people. 

JOB  BANK  is  also  seeking  an  informa¬ 
tion  graphic  artist  based  in  New  York  City 
and  experienced  television  critic  and 
editor  for  a  new  Midwestern  business 
magazine. 

For  more  information  on  these  openings 
and  other  journalism  opportunities  write 
to:  JOB  BANK,  1909  (Jinnaminson  Ave¬ 
nue,  Cinnaminson,  NJ  08077  or  call 
Director,  Debra  Bissinger,  (609)  786- 
1910. 

MANAGING  EDITOR  for  leading  Mid¬ 
west  business  weekly.  Oversee  story  de¬ 
velopment,  content  editing,  planning 
and  production.  5  years  journalism,  in¬ 
cluding  3  years  business  experience,  re¬ 
quired;  management  experience  prefer¬ 
red.  Part  of  a  growing  chain  of  trend¬ 
setting  city  business  papers.  Salary  in 
the  3(J's  dependingpn  experience.  Clips 
and  references  to:  Brian  Tucker,  Editor, 
Crain's  Cleveland  Business,  140  Public 
Square,  Cleveland,  OH  44114. 

MEDIUM-SIZED,  award-winning  Texas 
daily  needs  lifestyle  reporter.  Strong 
writing,  layout  skills  desirable.  Send  re¬ 
sume  and  clips  to  Judy  Paine,  Living 
Section  Editor,  The  Odessa  American, 
PO  Box  2952,  Odessa  Texas  79760. 

I  &  PUBLISHER  for  April  27,  1985 
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HELP  WANTED 
EDITORIAL 


NEWS  EDITOR:  Number2spoton  6-day 
daily.  Experience  a  must.  VDT  front-end 
system  and  hi^-speed  AP.  Send  full  re¬ 
sume  and  salary  expectations  to  Bill 
Blocher,  Editor,  Williston  Daily  Herald, 
PO  Box  1447,  Williston,  ND  58801. 
N.D.,  S.D.,  Mont.,  Minn.,  applicants 
only. 


NIGHT  SPORTS  EDITOR 
Supervise  a  staff  of  writers  who  cover 
local  and  area  high  school  and  collie 
men's  and  women's  sports,  including 
University  of  Illinois.  We  emphasize 
coverage  of  issues  and  trends,  not  just 
spprts  events.  Position  requires  copy 
editing,  layout  and  supervisory  skills. 
Must  oe  willing  to  work  nights  and 
weekends.  Send  cover  letter,  resume, 
references  and  tearsheets  of  pages 
you've  edited  and  designed  to:  Susan 
Miller,  Executive  Editor,  The  News- 
Gazette,  15  Main  St.,  Champaign,  IL 
61820. 


POSITION  OPEN  for  a  news  editor  ex¬ 
perienced  in  layout  design  and  staff 
management  for  mid-size  daily  in  Zone 
5.  Send  complete  Nped  resume  and  re¬ 
ferences  to  Box  8/82,  Editor  &  Pub¬ 
lisher. 


REPORTER 

Do  you  have  brains,  drive,  ambition  and 
determination?  If  so,  we  have  a  position 
open  for  you  on  a  fast-growing  three 
times  a  week  newspaper  on  Florida's  gulf 
coast.  Send  resume  to;  Jim  GouveTlis, 
News  Editor,  Venice  Gondolier,  200 
East  Miami  Ave.,  Venice  FL  or  call  (813) 
4842611  (it's  your  nickel). 


REPORTER 

This  year  we  were  runnerup  for  the  New 
England  Newspaperof  the  Year  award.  If 
you've  lots  of  talent  and  toughness  to 
help  make  us  No.  1  next  year,  send  your 
resume  and  best  clips  to  Ned  Bristol, 
General  News  Editor,  The  Sun  Chroni¬ 
cle,  Box  60o,  Attleboro,  MA  02730. 


REPORTERS  -  Aggressive,  capital  city 
daily  in  Zone  5  has  opening  for  busi¬ 
ness,  city  desk  reporters.  CITY  DESK  re¬ 
porter  needs  hard  news,  enterprise 
skills,  writing  flair;  someone  who  knows 
the  difference  between  substance  and 
style.  Prefer  experience,  someone  cap¬ 
able  of  growing  into  editing  position. 
Also  seek  BUSINESS  reporter.  Intelli¬ 
gence,  aggressiveness  a  must;  business 
experience  preferred.  Opportunity  to 
advance  to  editing  position.  Our  city's 
growing;  so  are  we.  Send  clips,  resume, 
cover  letter  to  Box  8768,  Editor  &  Pub¬ 
lisher. 


RELIABLE,  HARDWORKING  general 
assignment  reporter  with  solid  writing 
skills  needed  by  weekly  newspaper.  Let¬ 
ter,  resume  to  Jim  Jones,  Hammell 
Newspapers  of  Florida,  P.O  Box  1236, 
Clewiston,  FL  33440. 


REPORTER  WANTED  The  Southern  Illi¬ 
noisan,  a  soon  to  be  morning  publication 
with  32,000  circulation,  is  looking  for  a 
county  beat  reporter.  Must  be  an  aggres¬ 
sive,  self-starter  who  not  only  can  cover 
the  spot  news  in  the  beat,  but  is  able  to 
produce  enterprise  stories,  features, 
analysis  and  in  depth  stories.  Daily 
newspaper  experience  required.  Write  to 
Suzanne  Eddingfield,  Personnel  Mana¬ 
ger,  The  Southern  Illinoisan,  PO  Box 
2108,  Carbondale,  IL  62901. 


SPORTS/GOVERNMENT  reporter.  80- 
20  split  for  8,000  afternoon  daily.  Some 
experience  helpful,  but  will  consider 
bright  beginners.  Ohio  and  neighboring 
states  preferred.  Resume  to  George  Gil- 
bertsen.  Editor,  The  Times,  201  E.  Col¬ 
umbus  St.,  Kenton,  OH  43326  or  phone 
(419)  674-4066  afternoons. 

EDITOR  &  PUBLISHER  for  April  2 


SOCIETY  EDITOR 

Washington  D.C.  glamour  magazine 
seeks  talented  and  outgoing  person  to 
cover  social  scene  and  write  gossip  col¬ 
umn.  Must  not  be  intimidated  by  people 
in  high  positions.  Minimum  3  years  ex¬ 
perience.  Must  have  covered  party-style/ 
fashion/people.  Send  clips  and  resume 
to  David  Adler,  3301  New  Mexico  Ave., 
Suite  310,  Washington,  DC  20016. 


SCIENCE  WRITER 

USDA's  Agricultural  Research  Service  in 
New  Orleans  seeks  a  public  affairs  spe¬ 
cialist  (research  reporter)  to  cover  the 
work  of  scientists  in  5  mid-South  states. 
Requires  at  least  3  years  of  news,  fea¬ 
ture,  or  magazine  writing  experience. 
$2 1 ,804  to  start;  promotion  potential  to 
$41K.  For  more  details  and  application 
procedures,  call  (301)  344-4587  or 
(504)  589-2700  for  announcement 
ARS-H25-058.  Closes  May  13.  USDA  is 
an  EEO  employer. 


SPORTSWRITER:  Cover  area  high 
school  and  college  sports  in  a  sports- 
minded  community.  Must  be  able  to  pro¬ 
duce  tight,  bright  copy  on  deadline  and 
thorough  interpretative  reporting  on 
issues,  ideas  and  trends.  Two  years  of 
daily  newspaper  sportswriting  prefened. 
Send  resume,  clips  and  references  to: 
Susan  Miller,  Executive  Editor,  The 
News-Gazette,  15  Main  St.,  Champaign, 
IL  61820. 


SPORTS  EDITOR 

Daily  and  Sunday  31,000  circulation. 
People-oriented,  community — minded 
individual  with  emphasis  on  good  writing 
and  editing.  Must  have  talent  for  im¬ 
aginative  layout  and  enthusiasm  for  local 
sports.  Minimum  8  years  experience. 
Good  salary/benefits.  Send  resume  and 
references  to  Managing  Editor,  The  Daily 
Journal,  8  Dearborn  Square,  Kankakee, 
IL  60901. 


SERIOUS,  PAID  INVESTIGATIVE  re¬ 
porting  internship  with  Jack  Anderson  in 
Washington,  D.C.  Ten  weeks,  $225/ 
week.  Write  immediately:  The  Jock  Hat¬ 
field  Memorial  Fund,  c/o  Susan  Be- 
nesch,  945  West  End  Avenue,  New  York 
NY  10025.  (212)  663-8840. 


SMALL,  AWARD-WINNING  Ohio  daily 
newspaper  needs  hard-working,  energe¬ 
tic  pleasant  person  as  general  assign- 
,ment  reporter.  We  stress,  local  news,  and 
that  will  be  your  job.  You'll  also  get  some 
experience  in  design,  editing,  photo 
work.  We're  in  a  nice,  safe  community 
near  Lake  Eric  vacationland.  Send  re¬ 
sume  and  writing  samples  to  Box  8776, 
Editor  &  Publisher. 


SPORTS  EDITOR 

You  know  sports  and  you  know  news.  You 
know  the  difference  between  an  enter¬ 
taining,  insightful  column  and  a  cutesy 
or  cutting  self-indulgence.  You  have  the 
planning  skills  to  provide  coverage  of  the 
entire  spectrum  of  sports  and  outdoor 
interests.  You  direct  your  staff  of  15 
energetically  and  creatively,  and  your 
approach  to  the  sports  community  is  one 
of  natural  diplomacy.  Write  Jonathan  I. 
Kamman,  Managing  Editor,  The  Arizona 
Daily  Star,  PO  Box  26807,  Tucson,  AZ 
85726. 


SPORTS  COPY  EDITOR  with  minimum 
two  years'  experience,  layout  skills  a 
plus.  Write  Jonathan  I.  Kamman,  Man¬ 
aging  Editor,  The  Arizona  Daily  Star,  PO 
Box  26807,  Tucson,  AZ  85726. 


SPORTS  EDITOR-WRITER  needed  im¬ 
mediately  by  quality  conscious  moun¬ 
tain  daily.  Experience  necessary  in  writ¬ 
ing,  photos,  layout.  Pay  is  low  but  lifes¬ 
tyle  the  best.  Outdoor  writing  ability  a 
plus.  Contact  Tim  McGovern,  Managing 
Editor,  P.O.  Drawer  A,  Durango  Herald, 
Durango,  CO  81302. 

1985 


SPORTS  EDITOR 

Sports  editor  for  a  13,(X)0  circulation 
daily  in  Northeastern  Oregon.  Coverage 
includes  two  AAA  high  scriools,  orre  AA 
and  some  20  A  schools  and  a  community 
college.  Send  application  or  inquire  to: 
Editor  Mike  Forrester,  East  Oregonian, 
PO  Box  1089,  Pendleton,  Oregon 
97801  (503)  276-2211. 


THE  DAILY  JOURNAL  Elizabeth,  NJ  has 
position  available  for  night  editor.  Job 
requires  heavy  copy  editing  skill  and  en¬ 
tails  working  with  staff  reporters  and 
corps  of  nightside  stringers.  Layout  abil¬ 
ity  a  must.  Call  Mark  McQuillan,  City 
Editor,  (201)  354-5010. 


WRITERS,  COPY  EDITORS.  It's  a  given  i 
that  you're  a  top-notch  reporter,  but  your  I 
special  talent  comes  in  your  writing.  If  I 
you're  a  copy  editor,  the  pride  comes  in  j 
snappy  layouts,  making  average  writing 
alone.  We're  a  mid  sized.  Zone  2  daily  | 
developing  a  new  section.  If  you're  the  ' 
best,  we  want  to  hear  from  you.  Send  | 
samples,  a  resume  and  cover  letter  to  i 
Box  8769,  Editor  &  Publisher.  j 


SALES 


j  THE  TIMES  PICAYUNE^-HE  STATES- 
ITEM  of  New  Orleans  is  seeking  a 
I  Fashion  Editor.  Knowledge  of  the 
.  fashion  industryandprovenwritingskills 
I  are  required.  Knowledge  of  print 
medium  is  preferred.  Experience  on  a 
daily  paper  is  helpful. 

I  Submit  resume  and  writing  samples  to: 
The  Personnel  Department 
Attn:  Fashion  Editor 
The  Times  Picayune/The  States-ltem 
38(X)  Howard  Avenue 
New  Orleans.  LA  70130 

An  Equal  Opportunity  Employer  M/F 


WRITER-EDITOR.  Washington.  D.C. 
j  trade  association,  seeks  newsletter  edi- 
!  tor,  speech  writer.  Interpretative/ 
'  editorial  writing  experience  desirable. 
Low20's.  Box8771,  Editor  &  Publisher. 


WORKING  EDITOR  for  small  growing 
weekly  newspaper  in  southwest  Monta¬ 
na.  Must  be  right  type  person  to  fit  in 
small  community.  Servingarea  of  2,500 
population.  Owri^  by  progressive  news¬ 
paper  group.  Reply  to  Mick  Gee,  Anacon¬ 
da  Le^er,  121  Main  Street,  Anaconda 
MT  59711.  (406)  563—5283. 


SALES 


Controls  and 
Composition  Division 


NEWSPAPER  SYSTEMS 
SENIOR  SALES  PROFESSIONALS 

Turn  a  new  page 
in  your  career  with  the  leader 
in  stand-alone  pagination. 

Harris  Controls  and  Composition  Division  is  a  leading 
producer  of  an  exciting  new  family  of  Page  Layout,  Dis¬ 
play  Ad  Layout  and  Copy  Processing  Systems  for  the 
newspaper  industry.  We  are  a  division  of  Florida’s  lar^t 
industrial  employer,  Harris  Corporation,  a  Fortune  200 
company  with  over  30,(X)0  employees. 

With  a  dramatic  increase  in  sales  and  a  commanding 
market  share,  immediate  opportunities  to  represent  this 
superior  product  line  are  available  in  Western  and  South 
Central  portions  of  the  U.S. 

To  qualify,  you  should  have  a  Bachelor’s  Degree  in  Com¬ 
puter  Science,  or  equivalent,  plus  3-5  years’  executive 
level  newspaper  systems  sales  experience. 

If  you  would  like  to  know  more  about  the  exciting  oppor¬ 
tunities  for  personal  and  professional  growth  and  ad¬ 
vancement  awaiting  you  at  Harris,  send  your  resume 
stating  earnings  history,  in  complete  confidence  to:  R.G. 
Cook,  Harris  Controls  and  Composition  Division,  Dept. 
EP4,  P.O.  Box  430,  Melbourne,  Rorida  32901. 

We  are  an  equal  opportunity  employer  M/F/H/V 


HARRIS 


TAKING  TECHNOLOGY  FURTHER 


HELP  WANTED 


ARTIQRAPHICS 


FAST-GROWING  New  York  Times  Com¬ 
pany  newspaper  seeking  illustrator- 
gra^ic  artist  with  extensive  full-color 
experience.  VersatiliN  a  plus.  Florida 
paper  with  a  100,000  circulation  look¬ 
ing  for  the  best.  Send  tearsheets,  re¬ 
sume  and  salary  requirement  to: 

Lew  Agrell,  Chief  Artist 
Sarasota  Herald  Tribune 
PO  Drawer  1719,  Sarasota,  FL  33578 
An  Equal  Opportunity  Employer 


ACADEMIC 


ASSISTANT  PROFESSOR  to  teach 
graphics  of  communication  and  advise 
college  yearbook.  Five  or  more  years  pro¬ 
fessional  experience  in  graphics  and 
media.  Masters  degree  in  Mass  Cmmu- 
nication.  Send  letter,  resume  and  names 
of  3  references  by  June  1 1 , 1 985  to;  Dr. 
Marian  Nelson,  Director,  School  of  Jour¬ 
nalism  and  Broadcasting,  Oklahoma 
State  University,  Stillwater,  OK  74078. 
OSU  is  an  equal  opportunity/affirmative 

action  employer. _ 

JOURNALISM  -  Assistant/Associate  Pro¬ 
fessor  to  teach  undergraduate  journal¬ 
ism  courses  in  reporting,  feature  writing 
and/or  journalism  history.  Ph.D  and  five 
years  professional  experience  or  M  A  with 
substantial  professional  experience. 
Salary  commensurate  with  qualifica¬ 
tions  and  experience.  Submit  applica¬ 
tion  letter,  curriculum  vitae,  and  three 
letters  of  recommendation  including 
undergraduate  and  graduate  transcripts 
by  June  15, 1985,  to  Office  of  Academic 
Affairs,  Journalism  Search,  Western 
Kentucky  University,  Bowling  Green,  KY 
42101.  An  affirmative  action,  equal 
opportunity  employer. 

JORNALISM  ASSISTANT  PROFESSOR, 
tenure-track  appointment.  To  teach  in¬ 
troductory  journalism/mass  communica¬ 
tions  courses,  plus  such  upper-level 
courses  as  feature  writing,  news  editing, 
etc.  Required:  Master's  in  journalism, 
successful  full-time  college-level 
teaching  experience,  substantial  print 
background.  Start  August  19.  Letter  of 
application,  vita,  and  three  letters  of  re¬ 
ference  must  reach  Dr.  James  Nicholl, 
Head,  Department  of  English,  Western 
Carolina  University,  Cullowhee,  NC 
28723,  by  May  17.  WCU  is  an  AA/EOE 
employer. 

JOURNALISM/COMMUNICATIONS 
growing  communication  arts  department 
at  liberal  arts  collie  seeks  to  fill  tenure 
track  position  beginning  August  1985. 
To  teach  reporting,  editing-layout,  com¬ 
munication  law  and  related  areas.  Su¬ 
pervise  student  publications.  Profes¬ 
sional  experience  expected.  Ph.D.  pre¬ 
ferred,  MA  required,  knowledge  of  elec¬ 
tronic  media  and  college  level  teaching 
encouraged.  Rank  and  salary  dependent 
on  qualifications.  Submit  resume  and 
references  1^  June  1,  1985  to:  Kent 
Murray,  Chairman,  Communication  Arts 
Department,  Park  Cllege,  Parkville,  MO 
64152. 

AA/EOE/M/F _ 

MAGAZINE  JOURNALISM.  Senior  pro¬ 
fessor  to  assume  leadership  in  fall  1985 
of  small  but  growing  two-year-old  maga¬ 
zine  production  ^uence  in  the  only 
accredited  journalism  program  in  U.S.  at 
an  historically  black  university.  MA/MS 
required,  doctorate  preferred,  profes¬ 
sional  experience  required.  Successful 
candidate  will  have  prior  teaching  ex¬ 
perience  and  be  able  to  teach  full  range 
of  magazine  courses,  help  with  sequ¬ 
ence  promotion  and  recruiting.  Tenure 
track  position.  Minimum  $32,000  for 
nine-month  contract.  Rank  and  max¬ 
imum  negotiable  depending  on  qual¬ 
ifications,  potential  experience.  Send 
letter  and  resume  to  Or.  James  E.  Haw¬ 
kins,  Director,  Division  of  Journalism, 
Florida  A&M  University,  Tallahassee,  FL 
32307  before  May  20,1985.  FAMU  is  a 
^ual  opportunity/equal  access  institu¬ 
tion. 


HELP  WANTED 


ACADEMIC 


MICHIGAN  STATE  UNIVERSITY,  gradu¬ 
ate  teaching  assistants,  beginning  Fall 
1985.  Teach  photojournalism,  repor¬ 
ting;  work  on  M.A.  in  journalism.  Desire 
person  with  professional  media  experi¬ 
ence.  Contact  Howard  Bossen,  School  of 
Journalism,  305  Communications  Arts 
Building,  Michigan  State  University, 
East  Lansing,  Ml  48824.  Michigan 
State  Universi^  is  an  Equal  Opportunity 
Affirmative  Action  institution. 


PUBLIC  RELATIONS,  DIRECTOR 
(search  reopened).  State  supported  col¬ 
lege  of  3,600  students  in  Sun  Belt  seeks 
Director.  Heavy  emphasis  on  writing 
skills.  Multi — media  experience  desir¬ 
able.  Send  resumes/references/writing 
samples  to  Dr.  Donald  Thompson,  Chair¬ 
man,  Search  Committee,  C.P.O.  Box 
558,  Georgia  College,  Milledgeville,  GA 
31061  by  May  13.  Georgia  College  is  an 
Affirmative  Action,  Equal  Opportunity 
Employer. 


PHOTOJOURNALISM  TEACHER  Mis¬ 
souri  School  of  Journalism  is  seeking  a 
new  tenure  track  faculty  member  for  its 
photojournalism  sequence.  Instructor 
will  teach  courses  emphazing  camera 
and  lighting  skills,  use  of  color.  Position 
requires  proven  photographic  abilities, 
knowledge  of  layout,  design  and  the 
photo  essay.  Professional  experience  re- 

?uired.  Master's  degree  preferred, 
eaching  experience  helpful.  Send  re¬ 
sume  by  May  28  to  Ken  Kobre,  Director 
of  Photojournalism  Sequence,  Universi- 
Wof  Missouri,  School  of  Journalism,  Box 
838,  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 


HELP  WANTED 


UBRARV 


ASSISTANT  LIBRARIAN 
The  leading  news  source  in  the  Upper 
Midwest  has  an  excellent  career  oppor¬ 
tunity  for  a  professional  librarian.  Indi¬ 
vidual  will  supervise  the  manual  and  on¬ 
line  subject  heading  application  in  the 
library,  oversee  the  processing  of  the 
editorial  content  of  the  newspaper,  and 
perform  on-line  and  general  reference 
duties.  The  position  requires  a  Master's 
degree  in  Library  Science  and  a  mini¬ 
mum  of  3  years  professional  library  ex¬ 
perience  including  supervisory  responsi¬ 
bilities.  Must  also  have  a  minimum  of  1 
year  on-line  searching.  Newspaper  lib¬ 
rary  experience  is  highly  preferred,  along 
with  knowledge  of  electronic  library  sys¬ 
tems.  Interested  applicants  should  send 
resume  to;  Julie  Leslie,  Human  Re¬ 
sources,  Minneapolis  Star  and  Tribune 
Company,  425  Portland  Avenue,  Min¬ 
neapolis,  MN  55488.  Affirmative  Action 
employer. 


PRODUCTION 


PRE-PRESS 

PRODUCTION  MANAGER 

Experienced  manager  to  oversee  pre¬ 
press  production  includes  composition 
and  cameraroom.  Expanding  production 
facilities  to  produce  five  community 
newspapapers.  Will  possess  good  people 
skills  and  technical  expertise  to  handle 
equipment  problems.  Send  resume  and 
salary  history  to  Publisher,  3  Post  Office 
Road^,  Waldorf,  MD  20601. 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN  needed 
for  Zone  2  suburban  weekly  operation, 
publishing  7  publications  plus  commer¬ 
cial  work.  The  right  person  should  have 
some  composing  knowledge,  excellent 
organizational  skills  and  good  manage¬ 
ment  techniques.  Ideal  spot  for  current 
number  2.  Send  resume  and  salary  his¬ 
tory  to  Box  8715,  Editor  &  Publisher. 


FLORIDA  50,000  daily  has  immediate 
opening  for  experienced  person.  State  of 
art  equipment,  double-wide  offset,  new 
building.  Excellent  benefits  and  working 
conditions.  Confidences  observed.  Send 
written  resume  stating  experience,  qual¬ 
ifications,  references  and  salary  ex¬ 
pectations  to  W.G.  Ebersole,  Publisher, 
I  Gainesville  Sun,  PO  Drawer  A,  Gainesvil- 
I  le,  FL  32602,  Equal  Opportunity  Em¬ 
ployer. 


SENIOR  NEWSPAPER  COMPOSER 
New  Erigland's  largest  and  fastest  grow¬ 
ing  chain  of  weekly  and  daily  newspapers 
is  seeking  a  composing  person  with  ex¬ 
tensive  background  in  electronic  and 
manual  composition  to  head  our  produc¬ 
tion  staff.  Our  equipment  is  on  the  lead¬ 
ing  edge  of  newspaper  technology  and 
the  immediate  challenge  is  to  motivate 
and  coordinate  our  large  staff  in  a  transi¬ 
tion  from  manual  to  electronic  page 
makeup.  We  are  seeking  a  person  with 
proven  people  skills  and  demonstrated 
management  experience.  This  is  an  im¬ 
mediate  opening  and  all  resumes  will  be 
held  in  strict  confidence.  Please  send 
your  resume  and  salary  r^uirements  to: 
John  R.  Sweeney,  Jr.,  Director  of  Admi¬ 
nistration,  20  Main  Street,  Acton  MA 
01720.  An  equal  opportunity  employer 


Printing 

PRODUCTION 

MANAGEMENT 

The  Chicago  Trihiine  is  a  nationally  resiierted  nevts|>a|)er  with 
the  largest  and  most  technically  advanced  printing  facility  in 
our  industry.  We  are  currently  seeking  professionals  in  the 
newspaper  or  commercial  printing  fields  who  are  interested  in 
exciting  and  challenging  production  management  positions. 

Qualified  candidates  must  have  management  ex|>erieiice  in  a 
weh  offset  o|>eration  and  l>e  well  versed  in  the  technical  as|(ecls 
of  modern  offset  lithography.  Ideally,  candidates  will  Ih*  a 
profluction  manager  from  a  small  to  medium  size  news  pa|ier  or 
commercial  printer,  an  assistant  production  manager,  or  a 
press  manager/sii|>ervisor  from  a  medium  to  large  printing 
facility.  The.se  positions  retpiire  the  talents  of  energetic,  .-esnlts- 
oriented  individuals  who  are  motivated  hy  the  challenges  of  a 
24-liour,  seven-day-a-week  production  o|>eration. 

In  return,  we  are  prepared  to  offer  an  excellent  lienefit  pack¬ 
age  and  a  salary  commensurate  with  ex|>erience.  If  yon  are  in¬ 
terested  in  the  challenging  career  and  professional  opportuni¬ 
ties  these  positions  provide,  please  send  our  resnine  along  with 
salary  history  to; 

CHICAGO  TRIBUNE  COMPANY 

Employee  Relations  —  Freedom  Center 
435  N,  Michigan  Avenue 
Chicago,  Illinois  60611 


(fhicago  (Tribune 
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EDITOR  &  PUBLISHER  for  April  27,  1985 


HELP  WANTED 


MARKETING 


MARKETING  DIRECTOR 
The  Record,  located  in  Middletown,  NY, 
75  miles  from  NYC,  is  looking  for  its 
first-ever  marketing  director  to  direct 
research  and  promotion  and  to  help 
build  for  the  future.  Owned  by  Ottaway 
Newspapers  Inc.,  a  division  of  Dow 
Jones  &  Co.,  The  Record  is  a  fast- 
growing^  award — winning  morning  tab¬ 
loid  of 75,000  daily  circulation.  Candi¬ 
date  must  have  strong  research  back¬ 
ground  and  experience  in  marketing. 
Salary  in  $30's.  Send  resume  and  work 
samples  to:  Ann  Campion,  Personnel 
Director,  Times  Herald— Record,  40 
Mulberry  St.,  Middletown  NY  10940. 


PHOTOJOURNAUSM 


PICTURE  EDITOR 

With  a  track  record  of  working  with  pic¬ 
tures  and  informational  graphics.  Work 
with  a  staff  of  18  photographers  and  8 
artists,  on  a  redesigned  metropolitan 
newspaper  with  more  than  600,000 
Sunday  circulation.  Successful  candi¬ 
date  will  be  able  to  work  well  with  people 
and  develop  assignments  for  informa¬ 
tional  graphics  and  photography.  Send 
resume  and  portfolio  to:  J.  Bruce 
Baumann,  Assistant  Managing  Editor/ 
Graphics,  The  Pittsburgh  Press,  34 
Boulevard  of  the  Allies,  Pittsburgh,  PA 
15230. 


_ PRESSROOM _ 

PRESSROOM  FOREMAN  for  6— unit 
News  King.  Strong  on  maintenance  and 
quality  control.  Daily  11,000  circ.  Don 
Hall,  Daily  Herald,  Roanoke  Rapids,  NC 
27870. 

PRESSROOM  MANAGER  -  take  charge! 
We're  a  7  d^  AM  paper  (Zone  5,  circula¬ 
tion  22,000)  looking  for  someone  with 
outstanding  leadership  and  technical 
skills,  a  team  player  and  builder  highly 
motivated  to  produce  quality  products 
for  our  customers.  Must  have  solid  letter- 
press  experience  through  camera/plate, 
maintenance,  newsprint  and  quality 
control.  Most  important:  ability  to  super¬ 
vise  and  develop  press  crew  and  work 
effectively  with  the  management  team. 
Salary:  $27,000-30,000  plus  one  of  the 
best  benefit  program  in  the  industry. 
Send  your  resume  to  Box  8770,  Editor  & 
Publisher. 

Equal  Opportunity  Employer.  M/F. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHEK/UM,  with  sales  manage- , 
ment  background  seeks  new  challenge  | 
with  medium  daily  or  large  weekly.  Age  | 
45.  MBA,  presently  employed  but  ready 
torelocate.  Mr.Taylor(209)82^6154.  j 

_ ADVERTISING _ , 

RECENT  ADVERTISING  MS  from  top 
school  seeks  space  sales  position  at 
35,000  daily.  1  year  successful  outside 
sales/sales  merchandising  work  at  large 
company.  Intelligent,  well-organized, 
persistent,  team  player.  Send  for  resume 
and  letters  of  recommendation,  or  leave 
message/Matt  (201)  865-9118.  Box 
8789,  Editor  &  Publisher. 

CARTOONIST 


AWARD-WINNING  political  cartoonist 
with  major  metro  daily  experience  wants 
to  move.  Resume  and  samples  provided 
upon  request.  Box  8747,  Editor  &  Pub¬ 
lisher. 


POSITIONS 

WANTED 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR.  20 years  ex¬ 
perience  with  medium  to  large  AM  &  PM 
newspapers.  All  aspects  of  circulation 
management;  CIS,  TMC,  sales,  zoning 
and  budgeting.  Adult  and  youth  carriers. 
Excellent  track  record.  Box  8778,  Editor 
&  Publisher.  | 


CIRCULATION  MANAGER  presently 
employed.  Looking  for  Midwest  publica¬ 
tion  with  possible  chance  for  advance¬ 
ment.  Box  8786,  Editor  &  Publisher. 

CIRCULATION  MANAGER-young, 
aggressive,  budget  and  results  oriented. 

5  years  management  experience  seeks  1 
or  2  position  on  25-K  to  100-K  in  Zones  i 
2, 3, 4, 8  or  9.  Strong  on  results  through 
leadership.  Box  8784,  Editor  &  Pub-  { 
lisher.  j 

Number  2  Man  Looking  for  number  One  I 
Position  At  12,000  or  Smaller  DailyOver  1 
Ten  Years  Experience,  TMC,CIS,Tele — 
Marketing,  Will  Relocate  Fla.,  ^.,N.C. 
or  S.C.  Box  8706,  Editor  &  Publisher. 

SERVICEORIENTEDCIRCULATORwith 
25  years  experience.  Basic  circulation 
including  TMC,  promotion,  computer¬ 
ization,  with  excellent  leadership  and 
communication  skills.  Would  like 
medium  property  in  Midwest  or  South 
with  good  growth  potential.  Box  8756, 
Editor  &  Publisher. 

CITY  EDITOR  tor  award-winning 
12,000  daily.  We're  looking  for  a  news¬ 
room  supervisor  who  works  with  enthu¬ 
siasm,  who  strives  for  excellence,  and 
who  has  the  motivational  skills  to  get  the  ^ 
most  out  of  a  dedicated  staff.  Contact 
Bill  McCulloch,  editor,  Gloucester  Daily 
Times,  Whittemore  Street,  Gloucester 
MA  01930. 


ENERGETIC  SPORTSWRITER  with 
VDT,  layout  and  photo  skills  seeks  SMt 
on  quality  mid-sized  to  metro  daily,  wx 
8722,  Editor  &  Publisher.  i 

EDITOR  AND/OR  PUBLISHER  of  small  j 
daily.  Associate  editor  of  medium  daily  | 
seefb  new  opportunity.  Sixteen  years  as  I 
newsroom  executive,  six  ye^rs  as  weekly  | 
publisher,  four  years  as  printing  and  ad 
salesman.  Age  43.  Box  8765,  Editor  &  I 
Publisher.  -i 

EDITORIAL  writer,  editor,  reporter,  fea-  | 
ture  writer/columnist;  l(j-years  on  i 
dailies,  both  metro  and  community.  City 
desk  and  managemet  work.  Prefer  edito-  { 
rial,  trade/economics  or  feature  writing.  | 
Excelent  references,  clips.  Zones 
1, 2,3,9.  Box  8779,  Editor  4  Publisher.  , 


EXPERIENCED  SLOTMAN,  award-  I 
winning  layouts,  works  well  with  people  : 
and  under  pressure.  Seeks  desk  spot  on  ' 
major  metro  daily  or  newsroom  manage-  ' 
ment  spot  on  small  daily.  Working  now  I 
but  wire  finishing  veterinary  medicine 
school  and  now  looking  to  re-locate.  I 
Brian  Holding,  (515)  232-6533  or  | 
(515)  294-1183. 

_ I 

HARD— WORKING  city  desk  editor  with  I 
strong  managerial  and  organizational  i 
skills.  Award  winner,  master's  degree.  ' 
Working  on  50,000  daily,  seeking  man-  i 
agement  position  on  ag^essive  news-  : 
paper.  Box  8749,  Editor  4  Publisher. 


POSITIONS  WANTED 


I  ZONE  9  general  assignment  job  sought 
I  by  former  Newspaper  Fund  intern.  3 
I  years  at  papers  from  5,000  to  100,000 
:  doing  sports,  cops,  schools,  general 
:  assignment  and  copy  editing.  Aggres- 
I  sive.  Now  at  top-notch  12,000  Sunbelt 
I  AM.  Box  8774,  Editor  4  Publisher. 

j  WASHINGTON-BASED  REPORTER.  Ex¬ 
perience  covering  the  State  Department 
i  and  national  isssues.  Background  in- 
j  eludes  major  metro  and  wire  service  ex- 
I  perience.  Hard-worker,  good  writer  with 
j  established  contacts  in  Washington.  Re¬ 
porter,  PO  Box  75655.  Washington, 
D.C.  20066. 


HUMOR  COLUMNIST,  seven  years  ex¬ 
perience  on  a  weekly,  seeks  larger  mar- 
iret.  Box  8760,  Editor  4  Publisher. 

REPORTER.  Cover  government,  police, 
courts,  urban  affairs,  industry,  labor 
beats.  Blue  collar,  military,  technical 
background.  Good  investigator.  Work 
hard,  tell  truth,  write  clearly.  Want  work 
in  Zone  1,2,  or  5.  KEVIN  SHERLOCK, 
6610  Whitsett  (4),  No.  Hollywood,  CA 
91606. 

SPORTWRITER,  19  years  on  120,000 
weekly  after  stints  on  medium  dailies, 
seeks  metro  daily  challenge.  Coverage 
from  preps  to  World  Series.  Aggressive, 
competitive.  Part  of  award — winning 
staff.  Box  8729,  Editor  4  Publisher. 

SAVE.  This  sportswriter's  sanity.  Vet,  18 
years,  has  covered  everything.  Willing  to 
relocate.  Contact  Mike  Dyer,  22  Nugent 
St. ,  New  Hyde  Park,  New  York  1 1 040  or 
call  (516)  775-4748. 


PRESSROOM 


PRESSMAN  WANTING  to  relocate.  22 
years  experience.  Letterpress-Offset- 
\  Heat  Set.  14  years  supervisory  experi- 
I  ence.  Excellent  references.  Box  8773, 
I  Editor  4  Publisher. 

j  YOUNG,  HARO  WORKING  pressman 
I  seeks  new  opportunity  in  Zone  5.  I'm 
famil  iar  with  camera/platemaking  duties 
‘  as  well  as  having  the  mechanical  talents 
!  needed  to  make  an  anilox  inking  system 
:  work.  I’m  committed  to  printings  quality 
[  newspaper  for  a  qualify  company.  Reply 
!  Box  8751,  Editor  4  Publisher. 

I  PRODUCTION 


PRODUCTION  MANAGER.  Professional 
I  with  proven  record  all  phases  newspaper 
I  operations.  Strong  people-oriented 
I  skills.  Cost  conscious.  Highest  refer- 
:  ences.  Box  8687,  Editor  4  Publisher. 

i - 

!  PUBLIC  RELATIONS 

:  I'VE  KNOWN  the  worst  (Bataan)  and 
!  worked  with  the  best  (Hug^).  Top  PR 
Director,  mystery  writer,  Boston  news- 
j  man.  Cape  Cod  editor.  Presently  PR  con- 
!  sultant  and  columnist  for  Newsweek 
I  "Top  Ten"  daily.  Highly  creative  "Idea 
I  Man”,  excellent  photographer,  fine  sci- 
I  ence/medical  writer.  VVho's  who,  many 
I  honors.  University  collection.  Seeks 
problem — ridden  PR  position  in  com- 
I  munify  relations,  or  in  newspapers,  or 
;  combination.  Prefer  (but  open)  Maine  or 
:  Hudson  River  area.  Write  Box  8750,  Edi- 
j  tor  4  Publisher. 

PHOTOGRAPHER 


SPORTS  WRITER.  Energetic,  reliable  'EXPERIENCED  NEWS  PHOTO- 
recent  grad  with  spprts  writing  and  edit-  GRAPHER  seeks  positon  as  picture  edi- 
ing  experience.  Position  sought  on  small  I  tor  or  staff  photographer.  Call  Lou  Emery 
dailyanywhere  in  U  S.  Box  8781,  Editor  ,  (203)  874 — 1855  for  free  newsletter 
4  Publisher.  and  resume. 


E&P  Employment  Zone  Chart 


ADMINISTRATIVE 


CHARISMATIC  LEADER 
Creative  and  innovative  developer  of 
people  and  products.  I  am  multi¬ 
talented  with  25  years  in  newspaper 
management.  I  am  45  years  old.  A  Pub¬ 
lisher,  Corporate  VP  of  Operations.  COO 
and  President.  An  experienced  mar¬ 
keteer  who  has  converted  weeklies  to 
dailies,  started  shoppers  and  Sunday 
editions.  My  background  includesadver-  , 
tising,  circulation,  production,  EDP, 
direct  mail  and  TMC.  A  fore-runner  in 
telemarketing  theme  editions  and 
“booking”.  I  have  dealt  with  union  orga¬ 
nizing  and  labor  negotiations.  A  well- 
rounded  and  highly  competitive  mana¬ 
ger.  Let's  get  together,  write  Box  8720, 
Editor  4  Publisher. 

EDITOR  &  PUBLISHER  for  April  27, 


AWARD  WINNING,  aggressive,  versatile 
wordsmith  seeks  larger  market  editorial 
challenge.  Currently  2  as  managing 
editor  of  weekly.  Five  year  background  in 
dailies,  layout,  VDT,  wire  management. 
Prefer  Zones  3,  4,  5,  6  and  9.  Contact 
J.M.  Frederickson,  219  N.  Grove  St., 
Oakland  City,  IN  47660.  (812)  749- 
4327  or  749-4040. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 
Positions  Wanted  section! 


SHOP  TALK  AT  THIRTY 


‘Pack  journalisin’  pervades  media 


By  Diane  Lore 

We  in  the  press  have  even  created 
our  own  word  for  it.  We  have  cleverly 
labeled  it  “pack  journalism.” 

Call  it  what  you  will;  the  point  is,  it 
is  disgusting  and  demeaning  to  watch 
supposedly  well-educated  adults  and 
colleagues  push  and  shove,  shout  and 
trample  everyone  and  everything  in 
sight  under  the  guise  of  getting  a  sto¬ 
ry.  And,  in  most  cases,  such  behavior 
is  unnecessary. 

A  recent  example  of  this  behavior 
was  exhibited  in  August  at  Geraldine 
Ferraro’s  press  conference  in  a 
Queens  hotel,  where  she  answered 
questions  about  her  family  finances. 
There,  an  Associated  Press  photogra¬ 
pher  snapped  a  shot  of  dozens  of  re- 
piorters  simultaneously  lunging  for 
copies  of  Ferraro’s  tax  returns  and  fi¬ 
nancial  statements. 

A  similar  mob  scene  took  place 
each  day  for  two  weeks  in  April  at  the 
Board  of  Education  headquarters  in 
Brooklyn. 

The  subject  then  was  Anthony  Al¬ 
varado’s  finances  and  his  resignation 
as  schools  chancellor. 

Every  day  dozens  of  print,  radio 
and  television  reporters — the  latter 
with  their  entourage  of  sound  and 
cameramen — piled  into  the  elevators 
of  1 10  Livingston  Street  and  set  up  an 
elbow-to-elbow  vigil  in  the  narrow, 
1  Ith-floor  corridor  outside  the  office 
of  Board  of  Education  president 
James  Regan.  They  shouted  and 
surged  toward  anyone  who  might 
have  looked  remotely  “official.” 

One  day,  one  of  my  colleagues 
was  banged  in  the  head  with  some 
heavy  camera  equipment.  When  she 
protested  to  the  offender,  she  was 
greeted  with  a  “so-what-do-you- 
want-me-to-do-about-it?”  attitude. 

The  following  day  1  was  shoved 
hard  against  a  doorframe,  in  a  mad 
stampede  by  reporters  trying  to  get  to 
Alvarado — and  it  wasn’t  he,  anyway. 
1  had  to  push  back  and  step  on  a  few 
feet  to  get  out  of  that  mob  in  one 
piece. 

When  1  came  home  that  night,  my 
husband  quipped:  “You  look  like 
you’ve  been  in  a  good  fight.”  But, 
seriously,  I  have  seen  more  courteous 
behavior  on  the  subways. 

Another  example  that  comes  to 

(Lore  covers  education  for  the  Stat¬ 
en  Island  (N.Y.)  Advance  and 
teaches  journalism  at  Long  Island 
University.) 


mind  occurred  nearly  two  years  ago 
on  Staten  Island.  There,  a  small  army 
of  reporters  from  the  New  York-New 
Jersey  area  descended  on  the  home  of 
the  elderly  mother  of  a  convicted 
murderer.  It  was  rumored  that  the 
murderer  had  buried  as  many  as  two 
dozen  bodies  of  his  victims  in  the 
backyard  of  his  mother’s  home.  As  it 
turned  out,  authorities  did  find  the  re¬ 
mains  of  two  bodies,  in  the  mean¬ 
time,  though,  reporters  did  some  dig¬ 
ging  of  their  own  in  the  quiet  neigh¬ 
borhood. 

Neighbors  complained  that  some 
reporters  trampled  their  lawns,  rang 
their  doorbells  at  all  hours  of  the  night 
in  search  of  a  quote  for  a  story  on 
deadline,  blocked  their  driveways 
with  cars  and  camera  trucks,  and  left 
behind  piles  of  litter. 

Similar  complaints  have  been  made 
by  residents  of  Geraldine  Ferraro’s 
neighborhood  in  Forest  Hills. 

Yes,  we  work  in  a  highly  competi¬ 
tive  business,  where  it  is  often  neces¬ 
sary  to  be  aggressive  in  pursuing  a 
story.  But  does  this  mean  we  have  the 
right  to  literally  trample  over  every¬ 
one  in  the  way? 

Why  do  we,  who  are  supposed  to  be 
“impartial  observers,”  allow  our¬ 
selves  to  get  so  caught  up  in  the  fren¬ 
zy,  of  the  moment? 

More  importantly,  when  we  do  get 
caught  up  in  the  frenzy,  does  it  affect 
our  news  judgment?  If  it  does,  that 
means  we’re  not  doing  our  job:  pro¬ 
viding  objective  reports  and  letting 
the  reader  make  up  his  or  her  mind. 

Over  and  over  polls  have  indicated 

Pa.  daily  publishes 
names  on  warrants 

The  Sharon  (Pa.)  Herald,  in  coop¬ 
eration  with  area  police  departments 
in  Mercer  County,  published  304 
names  of  people  listed  on  outstanding 
warrants. 

The  27,500-daily  circulation  p.m. 
newspaper  included  the  name,  town 
of  residence,  date  of  birth,  police 
agency  making  the  arrest  or  filing  the 
original  charge  and  the  court  at  which 
the  person  failed  to  show. 

Publication  of  the  list  followed  a 
week-earlier  story  about  the  problem 
of  people  not  showing  up  for  court 
appearances. 

In  addition  to  the  list,  the  newspa¬ 
per  ran  a  front-page  story  describing 
to  readers  the  impact  of  its  original 
piece  on  the  problem. 


that  the  press  has  a  problem  with  its 
image  and  credibility.  Surely  such  be¬ 
havior  does  little  to  improve  our  im¬ 
age.  When  we  find  ourselves  getting 
so  caught  up,  1  suggest  we  try  a  little 
courtesy.  You  can  get  at  more  bees 
with  honey  than  you  can  with  vin¬ 
egar. 

As  members  of  the  press,  we  owe  it 
to  ourselves  to  consider  and  monitor 
our  own  behavior — what  it  says  to 
others,  what  it  says  about  ourselves — 
before  someone  else,  like  the  govern¬ 
ment,  tries  to  do  it  for  us. 


(This  article  is  reprinted  with 
Lore’s  permission  from  the  news¬ 
letter  of  the  Deadline  Club,  the  New 
York  City  Chapter  of  the  Society  of 
Professional  Journalists,  Sigma 
Delta  Chi.) 

IJE  starts  program 
to  train  minorities 

With  fewer  than  228  minorities 
counted  among  the  newspaper  indus¬ 
try’s  management,  the  Institute  for 
Journalism  Education  has  established 
a  training  program  to  try  to  add  ethnic 
diversity  to  the  executive  ranks. 

The  IJE’s  intensive,  nine-week 
training  program  will  accept  its  first 
class  on  August  4  and  will  draw  candi¬ 
dates  from  the  middle  levels  of  news¬ 
room,  advertising  and  circulation 
management. 

IJE  is  located  at  the  School  of  Jour¬ 
nalism,  North  Gate  Hall,  University 
of  California,  Berkeley,  Calif.,  94720. 

The  management  training  center 
will  be  operated  by  IJE  in  cooperation 
with  Northwestern  University’s  J.L. 
Kellogg  Graduate  School  of  Manage¬ 
ment  and  its  Medill  School  of  Jour¬ 
nalism. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  QOIHG  OH  IH 
AUSTRALIA  BY  SUBSCRIBIHG  TO 


ADVERTISING  \EflS 


(publi$h«d  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australion  market. 


ADVERTISING  NEWS 
Yaffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  SubUription  to  U.SJ^.  for  SA  B8.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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In  New  England, 


WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection 
radars  for  helicopters,  multiple  access  terminals  for  private  satellite 
communications  networks,  flight  control  actuators  for  F-16  fighters— these 
are  just  a  few  of  the  products  of  New  England’s  high  technology  industry  that  is 
keeping  this  region’s  economy  buoyant  in  comparison  to  so  many  other 
sections  of  the  country. 

Federal  Reserve  figures  for  1983  show  that  New  England,  in  contrast  to  the 
rest  of  the  country,  had  a  notable  increase  in  new  car  installment  credit  over 
the  year.  Unemployment  in  the  New  England  states  is  below  the  national  rate 
of  7.9,  for  a  regional  average  of  5.7,  and  Vermont  as  low  as  5.6  according  to 
the  Fed’s  published  figures  for  1984. 

Newspapers  sell 
New  England. 


Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 


Smart  marketing  starts  with  New  Engiand  daily  newspapers 


MAINE 


MASSACHUSETTS 


CONNECTICUT 


RHODE  ISLAND 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (C3uincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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It  won't  be  talked  rJaSiB  delivers  up  to  50  stories 

about  on  the  double-deck-  a  week  from  65  foreign 

era  It  won’t  bring  Parliament  correspondents  in  every 

to  its  feet.  And,  more  rfrrn?  r\^^(^i7^T7T7''D  major  country  in  the 
than  likely  it  probably  J.  XxHi  UlS  dUilXi  V  HiU  world  Europe.  Africa. 


won't  get  a  single  chorus  of  "God 
Save  The  Queen!'  But  at  the  Scripps 
Howard  News  Service,  we  think  it's 
big  news.  In  more  ways  than  one. 

As  of  April  1, 1985,  we'U  be  offer¬ 
ing  the  best  of  the  daily  international 
file  of  The  London  Observer  News 
Service.  And,  between  the  two  of  us, 
that  means  a  comprehensive  source 
of  domestic  and  foreign  news  for  our 
more  than  100  subscribers. 

The  Observer  News  Service 


Asia.  The  Middle  East.  And  more.  All 
tightly  written.  Tightly  edited  And 
often  exclusive. 

Add  to  that  the  obvious 
strengths  of  the  Scripps  Howard 
News  Service  on  the  domestic  front 
and  you've  got  a  combination  that's 
hard  to  beat. 

Scripps  Howard  and  The 
London  Observer.  Now  that  we’re  a 

team,  no  news  m  scripps  Howard 
is  foreign  to  us.  i!i  news  service 


I 


c  ■  '  ^ 


’)! 


t 

! 

1 


f 


I  *V- 


t 

1 


j 


